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% "Brilliant Red Medium 223FP 


Senelith Inks 


Again, as the year draws to a close and a new one begins, we wish to take this 
opportunity to express our appreciation for our very pleasant business relation- 
ship during the past year and to say “THANK YOU.” 

We are very proud of your support and patience, and assure you that we 
shall always try to render prompt and efficient service for the many years to come. 


Again accept our thanks with 


The Senefelder Company, Inc. 
"Ex verything por Lithography” 


32-34 Greene Street New York 13, N. Y. 








Roberts & Porter service 
aid Lanston equipment 
help Fine Arts Litho 
maintain its reputation ! 


Fine Arts Lithograph Co., Kansas City, 
= Missouri, makes the most of the skill of 
men like ace cameraman Jim Heier by giv- 
ing them the finest graphic arts equipment 
to work with. That's how they maintain 
their reputation for on-schedule delivery of 
quality lithography. 


RNR = eer ae 


Roberts & Porter service and Lanston equip- 
ment just naturally fit into this picture! 


___| You see, lithographers who specialize i 
quality work recognize the advantages of 
having Roberts & Porter as sales and 
service headquarters for Lanston Monotype 
photo-mechanical and plate-making equip- 
ment. For example, top cameramen every- 
where sing the praises of the M-H Precision 
Overhead Camera. They like the wide-open 
accessibility that speeds copy-loading and 
adjustments. They like the way the M-H 
Camera stays calibrated. And they espe- 
cially like the torque tube construction that 
so completely isolates the camera from 
building vibrations. 


i | 
‘> 8 
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Find out how you can benefit from the 
advantages that come your way with 
Lanston Monotype equipment for all the 
graphic arts backed by that famous Roberts 
& Porter service. You'll get fast action by 
using the coupon today. 


~ 
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Ace cameraman, Jim Heier, 

adjusts M-H Precision Overhead Camera 
at Fine Arts Lithograph Co., 

Kansas City, Mo. 
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EAE aE eine | e New York 14, N. Y 
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General Offices: 555 West Adams St., Chicago . | want to know more about the Send me literature on other 
° M-H_ Precision Overhead Camera Lanston Monotype equipment 
—_ NEW YORK BALTIMORE LOS ANGELES = 
622-626 Greenwich 5 South Gay St. 344 N. Vermont Ave e 
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No. 6 in a Series 


WHAT DOES THE FOTOSETTER DO BETTER? 


} 


IT PUTS TYPE ON FILM FOR PLATEMAKING IN FEWER OPERATIONS 









| g 1. TYPE SET BY HAND OR MACHINE mai] S5 40!) malay 
’ 2. MAKE-UP ON THE FRAME 


. PULLING REPRODUCTION PROOFS 
_ RETOUCHING REPROS OVER LAYOUT 


. PASTE-UP OF REPROS 
- NEGATIVE MADE WITH CAMERA 


MAKE-UP ON FILM 


NEGATIVE MADE WITH | 
CONTACT FRAME 





Because your copy is set directly on film in the first place, you save three 
operations, whenever platemaking is involved . . . pulling of repros, retouch- | 
ing repros and making paste-ups. Furthermore, the negative is made more 
economically with a contact frame than with a camera. 


Why not also eliminate these headaches by using Fotosetter composition: 


Ragged letter outlines due to ink squeeze 
Broken letters—under inked letters—pin holes 
Filled in letters—smeared proofs 

Uneven type color or weight 

Reshooting negatives to get an acceptable image 
Excessive opaquing 


aourkwnhd kr 


INTERTYPE CORPORATION 


360 Furman Street, Brooklyn 1, New York 


Chicago, San Francisco, Los Angeles, New Orleans, Boston 
In Canada: Toronto Type Foundry Co. Ltd., Toronto, Montreal, 
Winnipeg, Vancouver, Halifax 





If it isn’t a FOTOSETTER photographic line 
composing machine made by Intertype it isn’t a FOTOSETTER. Fotosetter is a registered trademark © Fotosetter Alternate Gothic and Century Schoo 

















COVER 


Louis Prang, called the father of the 
American greeting card, produced this 
florid item in the 1880's. See page 44 
for a short summary of greeting card 
history. We'll use the cover photo as 
a means of wishing all of our readers 
an old-fashioned Merry Christmas! 


Wayne E. DorLanp 
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Through the years, $&V has assembled a 
















unique combination of experts in the ink manufacturing 





field . . . a competent staff of employees whose various skills are used to 





fullest capacity in producing the finest printing inks available today. 


Working with the most modern facilities in our plants throughout 











the country, S&V technicians are constantly improving S&V products f 
and increasing their effectiveness for special situations. a 
So if you want to be sure of outstanding results 
the first time, be sure you try an S&V ink first! 
 & ‘ > , * lal 
. ( = |Q 


Main Office and Factory, 611 West 129th St., N. Y. 27, N. Y. 
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U1.S.News HAS 
| S. + ’ YOUR Tak Excels in erasabilit 
} s World Repor appearance and rete Ae 


AMERICA DOES BUSINESS ON 


\ 





IT PAYS TO PLAN WITH YOUR PRINTER 


Whose 


NEKOOSA LEDGER @ NEKOOSA MIMEO 


NEKOOSA DUPLICATOR @ NEKOOSA MANIFOLD 


WE CONTINUE TO TELL 
YOUR CUSTOMERS 





PRE-TESTED BUSINESS PAPERS 





| |? § NEW, EASY-TO-OPEN CARTONS 
2 Whether you order Nekoosa and Ardor Papers in 
stationery sizes or larger sheets, you'll like our new 


cartons. Just a pull of the string or tear-strip and 
off comes the top! Another Nekoosa convenience ! 


NEKOOSA-EDWARDS PAPER COMPANY, PORT EDWARDS, WISCONSIN 
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the Chief 29 


Moderate in cost, this press 
is often bought to team up 
with another ‘29’. 

With a top speed of 

5,000 IPH, the Chief 29 


has established itself as a 





dependable and extremely 


versatile press. 


why does ATF offer two offset 


ATF offers two 29” presses with somewhat different 
specifications to cover the entire range of printing 
production requirements in this field. A moderately- 
priced Chief 29 with its steady, dependable rate of 
production, and the Super Chief which offers top 
speed and performance in the 29” size range. 


The ATF Chief 29 is one of the most flexible presses 
in its size range. It is noted for its quick set-up and 
changeover time. Operating at speeds of 3,C00 to 
5,000 IPH, this press takes a wide range of stocks 
in a wide range of sizes. It has an ideal size-to-weight 
ratio—a ruggedness that enables you to get and hold 
hairline register in every speed range. 


With its quick get away on job after job, short 
makeready and simplified inking and register control, 


hundreds of pressmen have found this press to be a 
consistent money-maker on long and short runs. In 
fact, arun of 500 impressions can generally be run and 
off the press in the time normally required to com- 
plete the makeready operations of a letterpress. 


specifications: 


CHIEF 29 


vane oO Re eE hts 1a” £17" to. 27h" x2" 
poeeg ange... ee. ..3,000 to 5,000 IPH variable 
Stock handled.......... _... Onion skin to .026 cardboard 
WN eS en en se ee 5,/00 pounds 
PD oc oe ade es eu kes ee ashe os 63” x 89” 


Sheet handled . 


For a demonstration of the new Super Chief or the Chief 29, for specifications 
literature, for information on cameras and platemaking equipment that 
can be bought and financed as a “package”’ with ATF Offset Presses, 


3493 


contact your ATF Sales Representative or write directly to 


American Type Founders, 200 Elmora Avenue, Elizabeth, N. J. 
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the Super Chief 


This press offers the 
ultimate in performance 
in its size range. With 

a top speed of 7,000 IPH 
and a sheet capacity 

up to 23” x 30”, this 
press often out-produces 


two smaller units. 


The premium you pay for the new, ATF Super Chief 
is generally far outweighed by the productive capa- 
city of this new press. Operating at speeds of 2,800 to 
7,000 IPH, this press accommodates a variety of 
stocks in sheet sizes 10” x 14” to 23” x 30”. 


specifications: 


SUPER CHIEF 


Sheet handled .. 10” x 14” to 23” x 30” 
ee 2,800 to 7,000 IPH stepless 
Stock handled............... Onion skin to .030 cardboard 
Pe ho Pe Side boas sce de ve os 7,300 pounds 
PU ci iad dass ioatieweveues 78¥2” x 9744" 





presses in the 29" size range? 


This press is not just a “‘beefed-up” version of the 
Chief 29—it is a new press in every respect, built on 
the experience of 25 years of offset press design. 
Added weight and extreme ruggedness, so important 
for fine register, are here combined with a wide range 
of operating speeds. For more than a year, Super 
Chief presses have been operating in the field under 
actual plant conditions. During that time, they have 
shown major time-saving economies on both long 
and short runs. 


The Super Chief was carefully designed to provide 
enough room for desirable operating features, with- 
out taking up unnecessary floor space or becoming 
clumsy and too large to handle. Its 53.2 sq. ft. floor 
space makes it the most compact press of its size 
range built for one-man operation. 


ATE AMERICAN TYPE FOUNDERS, INC. 
e 200 ELMORA AVENUE, ELIZABETH, N. J. 


Better... More Profitable Printing from the Widest Line of Equipment 
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THE OFFSET PLATEMAKER 


Fan 
e % 








PAPER 
is the base of his job 


The Offset Platemaker prepares, exposes, 
inks and develops the plate. 


NEW TICONDEROGA 
OFFSET 


—— for fine performance in 4-color process 
and monotone. This new brilliant white 
offset paper with its smooth, fuzz-free, 
sized surface combines good ink affinity 
and distinctive appearance with 


economy on long runs. 


i nternational DGS ou 


{ FINE PAPER AND BLEACHED BOARD DIVISION 





"220 East 42nd Siceet, New York 17, N.Y. 
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For speed 
with safety, 





Here’s a famous graphic arts film that offers 


high speed for important time savings in both 
printing frames and in the camera. 


| In addition, it gives you many other outstanding 
\ \ characteristics which assure the very finest 


| results in your plant. 
\ FULL ORTHOCHROMATIC SENSITIVITY 
\ \ ... permitting the use of filters to improve copy 
, rendition, thereby reducing the need for hand- 
\ 


work on negatives. 


STEEP GRADATION ... FINE DOT 
ETCHING QUALITIES ... CLARITY IN 





WHITE AREAS ...WIDE DEVELOPING 
LATITUDE .. HIGH RESOLVING POWER. 
P.S. Make a good thing even better by developing 
in Ansco Reprodol. Maximum density and high 
contrast, with developing time of 2-3 minutes 








in fresh solution. Laboratory packaged for your 
| convenience. Available in 2, 10 and 25 gallon units. 


Ansco 


Binghamton, New York. 
A Division of General Aniline & Film Corp. “From Research to Reality.” 
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EASTERN 


Atlantic 
Papers 


EXCELLENCE IN FINE PAPERS 


Eastern Corporation, Bangor, Maine 


MODERN LITHOGRAPHY, December, 1955 











| 
| 


—_— 

















SO YOUR OFFSET BLANKETS; 
WEAR OUT TOO SOON ? 


That’s one reason why the switch is to "U. S.” blankets. 
The qualities built into them assure long life 


and sharpr:ess of impression. 





1. Low stretch in “around cylinder’ 4. Outstanding resistance to smashing. 
\ direction is the reason for sharp- 


ness of impression and mainte- 


5. Fast “comeback” after each impres- 
nance of register. 


sion, due to high resilience. 
2. High strength withstands tension 


6. Sharp printing reproduction stems 
and pressure. from correct hardness. 
\ 3. Resistance to ink and wash-up ma- 7. “Patching” or underpacking and ‘ 
terials prevents embossing or ply make-up time minimized, due to ' 
separation. 


uniform thickness. 


United States Rubber Company’s offset 


trade prompt and efficient service. We 
blankets are obtainable from any of our will be happy to supply the name of the \ 
\\__ selected distributors. They are strategi- distributor nearest you. Write address 
N cally located to give the lithography below. 


ee 
Peas, 
“we 


“a. 
en 
= 
wwe, 
ne. 
a ow 
~—- 


“U.S. Research perfects it... 
“U.S.” Production builds it... 


- : Y ~ Look for this 
U. S. Industry depends on it. ook for thi 


dotted blue line 
—it means a 
“Y.S." Blanket 


v 
UNITED STATES RUBBER COMPAN 
RUBBER 


N. Y. 
MECHANICAL GOODS DIVISION - ROCKEFELLER CENTER, NEW YORK 20, 


2t0~ g 

Fiel ialtie: ‘ic P' pe and Fittings ¢ ding 
Hose ¢ Belting e Expansion Joints « Rubber-to: metal Products ¢ Oil Fie id Spec les @ Plast 1 ings Grindin; Wheels ¢ Packings ¢ T apes 
ded Rubber and F lastic Products ¢ P rotective Linings and Coatings ¢ Conductive Rubber « Adhesives ¢ Roll Coverings ¢ Mats and Matting 
Molded and Extru u 
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The Miehle... 
leader among the world's 
manufacturers of fine 


printing equipment, 


14 











Inv stigat before You mnvest 


Miehle Unit Construction on the 
* 61 and 76 Offsets * 61 and 76 Rotaries 


Plan for tomorrow—today. Since Miehle 61-76 Offsets and 

Rotaries are built on the Unit Construction principle—you can install 
a one, two, three, four or five color press today, but if the pattern of your 
work is altered it is practical and economical to convert your press 

to a different combination tomorrow. It’s a simple matter to add or 
remove printing units to meet changing plant conditions. 

We will be glad to tell you the complete story. 


PRINTING PRESS AND MANUFACTURING COMPANY 
Chicago 8, Illinois 
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Fitchburg Vellum 
Fitch-Brite 

Hillcourt Opaque Offset 
Hillcourt Greeting 
Hillcourt Papeteries 
Fitchburg Parchment 


these outstanding papers 





One of the pioneers in the use of nuclear 
gauging instruments in industry, Fitchburg Paper 
Company has Beta ray gauges installed for con- 
tinuous measuring and automatic controlling of 
the weight of the furnish entering the paper- 
making machines at their mills. 

Any variation in weight is instantly detected 
by these radioactive measuring gauges which 
automatically make the necessary adjustments. 

Nuclear energy makes possible these impor- 
tant steps in papermaking control. Fitchburg’s 
pioneering in this is indicative of the company’s 
alertness to utilize every modern development to 


produce better paper. 


Fitchburg Paper Company 


MILLS AND GENERAL OFFICES: FITCHBURG 6, MASS. 


NEW YORK OFFICE: 250 PARK AVE., N.Y. 17 
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Whether you measure 

profit in pure dollars 

and cents...or by your 

personal pride in your plant 

j ...you know your profit keeps 

' 4 pace with your progress. New 
‘A f ideas, new techniques and new 
equipment are the life’s-blood of 

your business. Worn-out equipment 
Creates maintenance and production 
hy, problems that bite deeply into 
dollar profits... out-moded 
equipment can actually lose 
work for your shop. It costs 


a 7100 U *% less to buy new equipment 
4 than to turn down orders. 
‘ Survey your equipment now 
% x —and for all your equipment 


ay 
ae 


needs plus the help of a 

trained representative who 

will counsel you on choosing 
equipment for your particular 
plant requirements, call Pitman. 


oie 
or 





- ARC LAMPS TN Yo)Roin WERT VCEReley TN CR Ame | LINEUP AND REGISTER TABLES 

- CAMERAS - LINE-UP AND RULING ATTACHMENTS 

- DEEP ETCH DOWN DRAFT TABLES - NEGATIVE DRYING CABINETS - PRINT DRYERS - PROOF PRESSES 
- DENSITOMETERS - DIAPHRAGM CONTROLS - SCREENS - STAINLESS STEEL SINKS - STRIPPING AND LAYOUT TABLES 
- ETCHING AND CLEARING TABLES bien - STEP AND REPEAT VACUUM FRAMES - VACUUM PRINTING FRAMES 
- FILM STORAGE CABINETS se rorptahoig wage - TEMPERATURE CONTROLLED SINKS - WATER FILTERS 
- LENSES + LIGHT INTEGRATORS 1110 13th Street - WATER TEMPERATURE REGULATORS - WHIRLERS 


Cleveland 11, Ohio—3501 W. 140th Street 
New York 36, New York—230 W. 41st Street 
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Experienced 
Businessme 


s for every 


n Rely On 


business and adver- 
ob may be—big oF 







end on Mead Paper 







You, too, can dep 
tising use- No matter what your next printing j 
or simple—there is a paper made by Mead ideally 
\), Next time and 






pook as We 


small, elaborate 
your printer oF lit 


suited to your ne 
every time just say 
You'll be making 


THE M 
* Paper 
les Company. 118 West F 


ed and to your pocket 
hographer. 


“Mead Papers” to 
t buy in paper 
POR ATIO N 


America” 
irst Street, Dayton 2, Ohio + New York « Chicago * 


“the bes today!” 


EAD cOR 
Makers to 


Boston * Philadelphia ° Atlanta 





5 Offices: The Mead Sal 


Sale: 





This full-p i 
ag 
e adve tisement has been seen by the 
readers of 7 ume and of t SS. News & U Dp 
WwW W or Id Re ort 


ADVER 
TIS 
Mead Papers mean -— THAT HELPS YOU 
: sine: 
lithographers and adverti ss . . . for merchants, merchant-sal aeieriting 
Ss! . -sales 3 
of your customers—all wh ers. Making Mead Papers unforgett aes eee 
—all w ; e : 
o buy and specify paper products—i ay in the minds 
g done 


gh ” - . 
u nati n s c p Cc © = y u 
g. m , a 
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Co) 7 WV ae 
1S IN THE 


PRE- SENSITIZED PLATES 


designed for the 
platemaker and the pressman 





From the moment you lock an ENCO 
plate onto the cylinder you are on 
the way to top quality printing. 


Here’s why! 

Fine grained surface keeps ink and water in perfect 
balance. Halftones do not “plug” — uniform clean 
copy throughout the run. Even longer runs with ENCO 
Cl-4 Image Intensifier. Quick removal of unwanted 
copy with the exclusive ENCO 3R Image Remover. 
Thicker dluminum. No problem with scratches. Fine 
reproduction quality from 300 line screen. 


ENCO Plates are available in a wide variety 
of sizes . . . Negative Working and also 
Positive Working (the economical alternate 
to deep etch). 


‘by the Originators of 
Pre-sensitized Plates. 






USE THE COUPON FOR COMPLETE DETAILS 





AZOPLATE CORP., SUMMIT, NEw Jt JERSEY 


Gentlemen: Please send us complete data on: 







azoplate 


_viportation. o 
SUMMIT, NEW JERSEY O ENCO Pre-sensitized Acetate offset plates 


ENCO Pre-sensitized Positive aluminum plates 





ENCO Pre-sensitized Negative aluminum plates 





An Engelhard Industry size press. 








Producers of Paper laminated acetate 
and aluminum pre-sensitized COMPANY...............-. 
offset plates. ADDRESS 

CITY. STATE 
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Trade Events 


PIA, Professional Conference for Presidents, Jan. 
23-27, Boca Raton Hotel, Boca Raton, Fla. 


Lithographic Technical Foundation, annual meeting, 
eb. 7-8, Lotos Club, New York City. 

National Packaging Exposition, 25th annual showing, 
April 9-12, Convention Hall, Atlantic City. 


National Association of Litho Clubs, annual conven- 
tion, April 20-21, Lord Baltimore Hotel, Balti- 
more, Md. 











Technical Association of Graphic Arts, annual conven- 
tion, May 7-9, Edgewater Beach Hotel, Chicago. 

Research & Engineering Council, 6th annual meeting, 
May 9-11, Edgewater Beach Hotel, Chicago. 

Lithographers National Association, 51st annual con- 
vention, May 10-12, Drake Hotel, Chicago. 


National Association of Photo-Lithographers, 24th 
annual convention, Sept. 19-22, Commodore Hotel, 
New York City. 


Printing Industry of America, annual convention, Oct. 
30-Nov. 2, Statler Hotel, Los Angeles, Calif. 





Lithe Schools 


CANADA—Ryerson Institute of Technology. School 
of Graphic Arts, 50 Gould St., Toronto, Ont., 
Canada. 

CHICAGO — Chicago Lithograhic Institute, Glessner 
House, 1800 S. Prairie Ave., Chicago 16, Ill. 


= Mechanics Institute. Cincinnati, 
io. 











LOS ANGELES—Los Angeles Trade Technical Junior 
College, 1646 S. Olive St., Los Angeles 15, Calif. 


MINNEAPOLIS—Dunwoody Industrial Institute, 818 
Wayzata Blvd., Minneapolis 3, Minn. 


NASHVILLE—Southern School of Printing, 1514 
South St., Nashville, Tenn. 


NEW YORK—New York Trade School. Mie 
Department, 312 East 67 St., New York, 


OKLAHOMA—Oklahoma A & M Technical School. 
Graphic Arts Dept., Okmulgee, Okla. 


ROCHESTER—Rochester institute of Technology. 
Dept. of Publishing f } 65 Plymouth Ave., 
South Rochester 8, 


PHILADELPH!A—Murrell Dobbins Vocational School. 
22nd and Lehigh, Philadelphia,, Pa 


PITTSBURGH—Carnegie Institute of Technology. 
Dept. of Printing Administration, Pittsburgh. 


SAN FRANCISCO—City College of San Francisco. 
Ocean and Phelan Aves., Graphic Arts Department. 


ST. LOUIS—David Ranken, Jr., School of Mechanical 
Trades, 4431 Finney St., St. Louis 8, Mo. 


VANCOUVER—Clark College. 


WEST VIRGINIA—W. Va. Institute of Technology. 
Montgomery, W. Va. 


Trade Directory 


Lithographic Tech. Foundation 
Wade E. Griswold, Exec. Dir. 
131 East 39 St., New York 16, N. Y. 


National Association of Photo-Lithographers 
Walter E. Soderstorm, Exec. V. 
317 West 45 St., New York 36, N.Y. 


Lithographers National Association 
W. Floyd Maxwell, Exec. Dir. 
420 Lexington Ave., New York 17, N. Y. 


National Assn. of Litho Clubs 
Frank H. Mortimer, Secy. 
5917 33rd St., N. W. 
Washington 15, D. C. 


Printing Industry of America 
James R. Brackett, Gen. Mor. 
719 15th St., N. W. Washington 5, D. C. 


International Assn. of Printing House Craftsmen 
. E. Oldt, Exec. Sec’y. 
307 E. Fourth St., 














Cincinnati 2. 














THE CHAMPION PAPER AND FIBRE COMPANY J] 
HAMILTON, OHIO TRADE-MARK 


Number Twenty-Three in a series of textural studies designed to show 
the quality of reproduction possible with fine materials 
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COATED Book COATED COVER BRISTOLS 


Satin Proof Enamel Hingefold Coated Cover Inventory Index 
Refold Enamel Refold Coated Cover Canton Postcard 


Falcon Enamel DULL COATED pook TAG 


Format Enamel 
d -T 
Wedgwood Coated Ofiset Dullofol Coated Tuf-Tear Tog 


Templar Coated Offset UNCOATED Book BOND, MIMEOGRAPH 
All Purpose Litho Garamond Antique Ariel Bond 
Garamond English Finish Scriptic Mimeograph 


CAST COATED PAPER Garamond Text (w. M.) 
Wedgwood Offset PAPETERIE 


Kromekote Enamel Pasadena Offset Wedgwood Papeterie 
Kromekote Label Chalice Opaque Garamond Papeterie 
Kromekote Litho (Embossed and Printed) 
Kromekote Cover UNCOATED COVER 

(Cast Coated 1 Side) Ariel Cover PRESSBOARD 
Kromekote Cover Cordwain Cover Champion Pressboard 

(Cost Coated 2 Sides) Imitation Pressboard 
Kromekote Postcard ENVELOPE PAPER 

(Cost Coated | Side) Chamfico Colored Wove SPECIALS 
Kromekote Postcard Envelope Cigarette Cup Stock 

(Cast Coated 2 Sides) Radiant White Envelope Food Container Stock 
Kromekote Box Wrap Foldur Kraft Envelope Coffee Bag 

Gray Kraft Envelope Tablet Papers 

DRUM FINISHED PAPER Suntan Kraft Envelope Drawing Papers 


Ne’er Tear Envelope Red Patch Stock 
Colorcast Box Wrap Stencil Board 


Colorcast Gift Wrap COATED post CARD Pattern Boar 
Colorcast Label Campaign Postcard End Leaf Paper 


Men Te Ohampion’ Taper nd bw ('. 
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es _— ae General Office: Hamilton, Ohio 
MILLS AT HAMILTON, OHIO .-- CANTON, N.C. PASADENA, TEXAS 


For full information on how this advertisement was pro- 
duced, write our Advertising Department, Hamilton, Ohio 


























HANDWRITING 
OF A MAN 


ABOUT TO 
DISCOVER... 


The secret of extra profits available 





























by printing regular stock 
with Siebold Safety Inks 


—to make his own safety paper. 
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CORN EXCHANGE BANK TRUST Co, | + 
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EXTRA PROFIT—printing your own specially designed REGULAR PROFIT—printing the face of the check. 


safety paper to make checks tamper-proof. 


You, too, will benefit from these modern inks—Siebold has developed over 
more than a half a century of service. They afford the customer-pleasing 
advantages of: 


HANDLING EASE—never need dryers. COLOR FLEXIBILITY— 
tones to specific requirements. NON-SENSITIVE TO WATER— 
Altered only by acid or erasure. PRINT FROM ANY TYPE PLATE— 
Albumen, deep or high etch, electro. LOW PRICES—$3.50 per pound, 
prints up to 7 reams 22” x 34”, according to Pantographic design. 
$3.00 in lots of 5 pounds or over—F.O.B. N. Y. INDIVIDUAL 
DESIGN—for added protection. 


What’s more, you'll like the friendly, cooperative approach Siebold takes in 
R solving all your ink problems. Send for complete information and our 19 
| color Safety Ink sample book today. 





“OVER Mm 
A HALF CENTURY SIEBOLO 
OF SERVICE” 


¥ J. H. & G. B. 
MEMBER: Lithographic Technical Foundation 


National Association of Printing-Ink Makers 
National Printing-Ink Research Association 
t N.Y. Employing Printers Association 








\ 450 VARICK STREET, NEW YORK 13, N. Y. 
4 


\ | MANUFACTURERS OF PRINTING, LITHOGRAPHIC INKS AND SUPPLIES 
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36 x 48” press customers in New York... 





You talk... 


we listen | 
and both of us profit! 
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43 x 59” press customers in Milwaukee... 


From customers all over the country 
come sincere ideas on ways we can serve them better. 
This kind of “‘customers’ forum”’ . . . listening to your 
experiences and opinions... is one of the most valuable 
guides we have. Sometimes we’re able to act immedi- 
ately. Sometimes, for good reason, we can’t. But we try! 
For example, take the problem of inking and 
emulsification. Reports of frustrating ghosts and mug- 
gy images came from almost every state. Many people, 
no matter what make of press they used, seemed to be 
bothered. Some offered ideas for possible solutions. 
These suggestions, plus Harris’s constant study and 
research, paid off when our engineers designed a com- 
pletely new inker. It puts the heaviest flow on the 
form rollers next to the dampeners. Result: ghosting 
and one-turn roller streaks are practically eliminated 
and emulsification is substantially reduced. Now you 


_ a. 


52% x 77” press customers in Chicago... 


tell us it’s the best inker on any offset press. (That’s 
why today all Harris presses, from 17% x 22%” to 
52% x 77’, use this patented method.) 

Everybody profits . . 
customers. . 


. OWners, pressmen, and their 
. from a competitive advantage like this. 
Similar improvements can happen in many other ways, 
big or small, through discussion. You talk . . . we 
listen! Good communication results in greater progress 
and profit for both of us. 

Harris-Seybold Company, 4510 East 71st Street, 
Cleveland 5, Ohio. 


HARRIS 
SEYBOLD 
COMPANY 


HARRIS PRESSES 


Harris Presses » Seybold Cutters + Harris Litho-Chemicals 
Special Products + Cottrell Presses + Platemaking Equipment 
Macey Collators 








this book will save you money! 





CO RELI NE ES OO ME OLA DIESE LEELA L LLB 8 ie OA 


mater: ANE TLIC 
“y GENERAL Lapesn VOUCHER y ene, 
ACCOUNTING REGISTER — 





PPLEMENT No. 
LNA BUDGET COST MANUAL Plus su LITHOGRAPHERS NATIONAL ASSOCIATION 
(for larger plants) (for smaller plants) 420 LEXINGTON AVENUE, NEW YORK 17, N. Y. 
check 


A simplified and complete Cost Accounting Sndcwed bk 


System—prepared under the guidance of the any Gofer for § 


Please send to the address below————copies of 


Lithographers National Association Cost Ad- 


: ; BUDGET COST MANUAL & LEMENT 
visory Committee. It can be applied to Offset, SUPP 


Gravure and Letterpress plants. atl 


Company 


A ‘MUST’ for Better Management Address 
Both for $17.50 postpaid 


IF NOT SATISFIED, RETURN WITHIN 10 
DAYS AND MONEY WILL BE REFUNDED 
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THIS MAGIC MOMENT comes to millions of American 
homes. The tree stands trimmed in all its splendid color 
—the children enter—and Christmas bursts upon us 
in its truest glory. 


Those of us who make Howarp Bonn share these 
wonderful moments with you. We, too, say “O-h-h-h !” 


HOWARD PAPER MILLS, INC. e 


Printed on Maxwe 


COLOR PHOTOGRAPH BY ANTON BRUEHL 


—and turn to wish your families and friends, as we 


wish you, a very Merry Christmas, a Prosperous and 
Happy New Year. 


It doesn’t occur to us until later—but it eventually 
does occur—that here again the universal love of color 
is revealed. 


HOWARD PAPER COMPANY DIVISION, URBANA, OHIO 


Howard , bond 


“The Nation’s 


Companion Lines: Howard Ledger © Howard Mimeograph 


Business Paper”’ 


Howard Writing * Howard Posting Ledger 


Har 4 finish 

















Locint color reproduce better 0x Utanwell Ufget- 7 


Howard Paper Mills, Inc. / MAXWEI] PAPER COMPANY DIVISION / Franklin, Ohio 


We'd be pleased to send you samples of our finishes and two tints 


Printed on Maxwell Offset—Basis 80—Hand Made Style finish COLOR PHOTOGRAPH BY ANTON BRUEHL 









INTRODUCING THE... 


{ 





Samson Offset Blanket 


f 


_ Unconditionally Guaranteed 
























Here are the reasons why the 
Samson Offset Blanket reduces 





make-ready time, gives you a 
3 permanent precision fit and 
keeps the quality of 
reproduction up. 


Uniform thickness 


High strength and low stretch 





Superior lifting qualities 
Smash resistant qualities 
Balance of face to carcass 


Surface smoothness 


Exact degree of hardness 
Split-proof 


Long-fiber cotton plies 


Properly compounded synthetic rubber 


For additional information or for a trial run, contact 
your salesman from Sam'l Bingham's Son Mfg. Co. 


CHICAGO—Home Office 








ATLANTA HOUSTON NASHVILLE 
CINCINNATI INDIANAPOLIS = OKLAHOMA CITY , ; ( 
CLEVELAND KALAMAZOO PITTSBURGH CAM | BINGHAM ) SON MFG. 0, 
DALLAS KANSAS CITY ST. LOUIS : 

MANUFACTURERS OF - 
DES MOINES MILWAUKEE SPRINGFIELD, O. 
DETROIT MINNEAPOLIS TAMPA, FLA. PRINTERS’ ROLLERS 





SAM’L BINGHAM’S SON MFG. CO. 
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Boots by U.S. Rubber 








he ACCENT 
UN 
WHITE... 


There are almost as many shades of white as there are 
grades of paper. And few will ever agree on 
which is best. Usually the final decision is made on 
the basis of how good it makes printed halftones appear. 
Whiteness controlled for outstanding halftone 
printability is just one of the many fine qualities 
you'll find in Kimberly-Clark papers. Every sheet is 


nme engineered to meet the demands of modern 
rp é printing, with a careful balance of dimensional 
stability, opacity, strength and finish—to give you 
maximum printability and runability ! 
P y y 
If you're a modern, progressive printer, it 
will pay youtolook to Kimberly-Clark Printing Papers. 
We're as close to you as your nearest distributor ! 





for Modern Lithography . . . Prentice Offset Enamel 
Lithofect Offset Enamel e Shorewood Coated Offset 
Fontana Dull Coated Offset. 





for Modern Letterpress... Hifect Enamel ¢ Crandon 
Enamel e Trufect Coated Book ¢ Multifect Coated Book. 





Kimberly|Clark 
& 


Kimberly-Clark Corporation * Neenah, Wisconsin 





COATED PRINTING PAPERS 

















C) 1( ouy Christmas lappy CV ond Your 
from all of us at 


RAPID ROLLER COMPANY 


CHICAGO AND NEWARK 


EASTERN OFFICE: 800 McCARTER HIGHWAY, NEWARK, N. J. 
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PRESUDENT, 


7 : "Recently, when making a study of our equipment 

Se % 
co read what , ai aie aA 
: maintenance cost, I was struck by the fact 
_  MR.HERBERT MACK © : q 


that in the four and a half years we have 
FINE ARTS PRINTING CO. : . 


CHICAGO, ILL. a . | 
ee oe 


owned our 39" Lawson Cutter, we have never 






says about had occasion to call you for service ona 


the : ; sc J 

_ breakdown repair job. We just don't experience 

vhs p y ‘a such things. — Our Lawson Cutter has given us 
of oe : 3 j 

ds dependable, accurate, trouble-free performance 

‘LAWSON 39°) 4 


since it was installed in February of 1950. 


CUTTERS 3 


The machine certainly has turned out to be a 


4a 


wise and economical investment for us." 





Write Today For Illustrated Folder on Lawson 
2 39”, 46” and 52” Cutters, also on Rapid | 
3-Knife Trimmer and Multiple Head Drill. 


E. P. LAWSON CO. iwain office: 426 WEST 33rd ST., NEW YORK 1. 


CHICAGO: 628 SO. DEARBORN ST. TONS 176 FEDERAL ST. PHIAS BOURSE BUILDING 


EXCLUSIVE DISTRIBUTORS SALES AND SERVICE 


MARRY V Los Angeles, San Francisco, Seattle “ NSOHN Ph MACH. Denver SEAR T Toronto, Montreal, Winnipeg, Vancouver 


SOUTHEASTERN PR 


Atlanta ¥ TER Tulsa, Little Rock, Okla. City, Shreveport PALMER & Dallas, Houston, New Orleans 
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GURIN-RAPPORT INC. 
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MAINTAIN RIGID SPECIFICATIONS FOR 
COTTON USED IN OUR LITHOGRAPHIC 
BLANKETS, WRAP THREADS BEING 
LONG STAPLED, EGYPTIAN KARNAC 
COTTON FOR MINIMUM TENSILE 
STRENGTH, AND PERUVIAN PIMA 
COTTON FOR FILLER THREADS 
ADDING TO ITS DURABILITY. 











THIS FACT IS ONLY PART OF A 
SUPERB DESIGNING JOB IN 
FORMULATING THE VERY FINEST 
BLANKETS TO MEET YOUR 
SPECIFIC NEEDS. 


217 NORTH JEFFERSON ST., CHICAGO 6, ILL. 


2651 EDINGTON RD., COLUMBUS, OHIO 
WESTEMINSTER PLACE, MORRISTOWN, N. J. 
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Prominent Users of Strathmore Letterhead Papers: No. 119 of a Series 








They call it the 
“King” of the lift trucks— Strathmore 
it’s Hyster’s new RC-150 Advertisements 





in national 
magazines tell 
your customers 
about the 
letterheads of 
famous American 
companies on 
: Strathmore 
| papers. This 
i makes it 
Get a lift with Quality! easier for 
you to sell 
these papers, 
| which you 
know will produce 
quality results. 





HYSTER 


| 
COMPANY ' 














| It is a simple matter of fact to important firms like 


the Hyster Company that an impressive letterhead paper makes This series appears in: 


good sense and better business. Being quality-minded, they choose 
Strathmore for its superiority. They write their letters on it with TIME 

| a good deal of corporate pride. You can share this experience—just 

| ask your supplier to show you samples of your own letterhead de- NEWSWEEK 

sign on Strathmore. BUSINESS WEEK 

The Hyster Company is industry’s strong right arm! PRINTERS’ INK 

Hyster makes those extraordinarily powerful lift trucks and car- 

riers (Straddle Trucks, Karry Kranes, etc.) you see around indus- SALES 
trial plants these days. These are the machines that can lift and MANAGEMENT 
move just about anything with the greatest of ease—refrigerators, 

i apples, steel pipings. They save time and they lower handling PURCHASING 
costs considerably. ADVERTISING 
STRATHMORE LETTERHEAD PAPERS: STRATHMORE PARCHMENT, STRATHMORE SCRIPT, REQUIREMENTS 


THISTLEMARK BOND, ALEXANDRA BRILLIANT, BAY PATH BOND, STRATHMORE WRITING. 
STRATHMORE BOND, ENVELOPES TO MATCH CONVERTED BY OLD COLONY ENVELOPE CO. 


STRATHMORE THIN PAPERS: STRATHMORE PARCHMENT ONION SKIN, STRATHMORE BOND 
ONION SKIN, STRATHMORE BOND AIR MAIL, STRATHMORE BOND TRANSMASTER, 


STRATHMORE~ 


Makers of Fine Papers 





STRATHMORE PAPER COMPANY. WEST SPRINGFIELD, MASSACHUSETTS 
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\Y Uncoated Book Papers Coated Book Papers 
ze | Uncoated Printing Papers Coated Printing Papers 
\\ 
; \ \ Enamel Printing Papers 
% _ xX PRINTING, PUBLICATION AND 


CONVERTING PAPER DIVISION 


~ ST.REGIS PAPER COMPANY 


SALES SUBSIDIARY—ST. REGIS SALES CORPORATION 
230 PARK AVENUE, NEW YORK 7, N. Y= 





A series of exhibition pieces demonstrating 


fine paper for fine printing is available. See 
your St. Regis Paper Merchant. 





LITHO CHEMICAL 


& SUPPLY CO. ne o 
SHI LLNEW YOR toa 
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What's in a Name? 


HAT’S in a name? Plenty! Take the 

graphic arts for example. Call a sheet, 
booklet or treatise containing words and illus- 
trations “printed” and everything is legitimate. 
But use that word “offset” and you may cause 
legal disqualification of the specimen. 

That has been the situation over the years 
in most cases of official printing, whether it be in 
the courts or in local, state or national govern- 
ment. Certain documents had to be printed, 
and that word was construed to mean /etter- 
press printing. Asa result, in some cases, cost of 
this printing was out of all proportion to the 
job. The public was deprived of a wise economy. 
Lithographers had a hard time expanding the 
definition of the word “printed.” Hence, they 
were deprived of valuable business for many 
years. 

However, in recent years, there have been 
several harbingers of a broadened definition of 
the word, to include offset lithography. We re- 
ported on one important case in an editorial 
last year (August, 1954). It dealt with a find- 
ing by the New York Temporary State Com- 
mission on Courts that savings up to $300 per 
case could be effected by having court proceed- 
ings printed by the offset process. 

In Los Angeles, a month ago, another impor- 
tant precedent was set. There, Clarence M. 
Hanson, superior judge, decided that the word 
“printing” does not exclude the offset process, 
as long as the resultant product is legible and 
meets other requirements. The decision is ex- 
pected to save the county of Los Angeles $317,- 
000 in printing bills each year on publication of 
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the voters’ Great Register. 

Significant in the Judge’s legal opinion 
(which he said was not based on the saving in- 
volved) were these statements: 

“While the Legislature appears to have 
desired legibility of the impression of a kind 
that would be derived from characters 
formed by a mechanical process as opposed 
to a script equivalent, it did not specify 
that it could only be done by the letter- 
press process... . ‘Printed,’ . . . does not 
require the use of conventional type setting. 
However, only those methods which can 
produce the required eight-point roman 
type on eight-point body constitute print- 
ing within the meaning of said section.” 

A sensible opinion, of course, and one we hope 
will be repeated throughout the country in the 
coming years. It will pay you to watch for such 
rulings in your state. You may find your shop 
eligible for a big new source of business. 


A Favorite TV Program 


NE of the top-rating TV programs con- 
tinually manages to maintain rapt atten- 
tion from its big audience, despite the fact it 
lasts four hours and has no shapely girls in the 
cast. Of course, there are no commercials to 
interrupt the story, but that’s only a minor rea- 
son for its success. The main reason the program 
—the LTF closed circuit demonstration—is suc- 
cessful is that that it presents material in a way 
that the man in the shop can comprehend. 
Next time this TV show is playing on your 
channel, you better “tune it in.” It’s a valuable 
supplement to text books and in-plant training. 
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Pressman removes printed 


press at Haynes Lithograph 
Spring, Md. 
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magazine from two-unit ATF web offset 


Company publishes 30 
long run magazines offset each month. 


forms for 


Co., Silver 


[LLINGNESS to pioneer with 


new methods and equipment 


in the offset shop has paid off 
handsomely for Haynes Lithograph 
Md. This offset 


shop, one of the first in the country 


Co., Silver Spring, 


to try web offset for publication 


printing, found there 


‘ were many 
problems to solve before the method 
could be profitable, but the company 
solved them and now lithographs 30 
monthly and bi-monthly magazines, 


most of them “pulps.” 


Overcame Problems 

The experience of Haynes in over- 
coming the troubles encountered with 
gloss and coated stocks at production 
speeds should be encouraging to other 
lithographers who have contemplated 
adding web equipment or who have 
recently done so. Haynes has been 
so successful in fact that it has had 


to turn away some business, accord- 


ing to Roland A. Haynes, president 
of the company. 

The company started with a small 
ATF-Webendorfer web press, which 
was later replaced with a two unit 
ATF press with a 35” web width. 
Increased production called for instal- 
lation of another two unit ATF press 
42” the 
company reported that business has 
continued so good that still another 
ATF press — this one with a 54” 
web and a 451% cylinder circumfer- 
It will be de- 
signed to operate at 1,000 feet per 
minute, roughly twice as fast as pres- 
and print 96 
pages, size 9 x 1134”, at a time when 


running two webs, and deliver them 


with a web. Last month 


ence — is on order. 


ent equipment, will 


in four separate 24-page signatures. 
The new press will enable the offset 
shop to cut costs, Mr. Haynes advises, 


as will the standardization on an 8% 
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x 11” page size for all publications. 
In addition to cutting costs, the new 
press and the standardization will en- 
able the company to compete for ad- 
ditional business, some of which cur- 
rently is being printed by gravure, ac- 
cording to the president. The com- 
pany has taken several publications 
from gravure printers with the pres- 
ent equipment, but more, of course 
from letterpress. 


Won New Business 


“We had to educate publishers — 
especially those using letterpress — to 
the advantages, economies and meth- 
ods of web offset,” Mr. Haynes stated. 
“When they heard about the lower 
plate costs, especially with profusely 
illustrated publications, and the higher 
printing speeds, however, they were 
more receptive.” Mr. Haynes feels 
publishers will continue to make the 
switch because 120 line halftones can 
be reproduced with excellent results, 
even On newsprint. 

Haynes handles all platemaking in 
its plant, but does no typesetting or 
pasteups. Most publishers provide 
complete copy ready for the camera. 
For those who don’t Haynes makes 
arrangements with a local studio. Pub- 
lications which have switched from 
gravure are easier to handle than those 
formerly done by letterpress, accord- 


Web feed is adjusted by pressmen on 
two-unit ATF web offset press at 
Haynes shop. The company was one of 
the first in the country to try web off- 
set for publication printing. It spec- 
ializes in “pulp” magazines of national 
distribution. A new ATF 54” web press 
is on order from ATF to handle the in- 
creasing business at the Maryland shop. 





Haynes Publications 

Haynes Lithograph Co. prints 
approximately 30 magazines by 
web offset. Most of them are 
monthlies in the “pulp” cate- 
gory. The publications include 
the following: 

MopDEL AIRPLANE NEws, 
Sport Cars, NIGHT AND Day, 
Now, MopEL RAILROAD 
CRAFTSMAN, YOUNG SET, Mo- 
TORSPORT, POLICE FILES, POLICE 
DRAGNET, Movie SHow, Movie 
SECKETS, Car LIFE, SPEED AGE. 

Boat Sport, TV Lire, REAL 
CRIME DETECTIVE, CONFIDEN- 
TIAL DETECTIVE, MAN’s ILLus- 
TRATED, MAN’s CONQUEST, 
VERIFIED DETECTIVE, TV AND 
Movi—E SCREEN, TV STAGE, 
STRENGTH AND HEALTH, 
SMILES, AND MIRTH. 


ing to Mr. Haynes, because copy pre- 
paration for gravure and offset is es- 
sentially the same. 

“Maintenance at the plant has nev- 
er been much of a problem,” Mr. 
Haynes stated, “because we adhere to 
a rigid schedule. The night shift de- 
votes from two to two and one-half 
hours each night to cleaning and lubri- 
cating. In addition, one shift a week 


is devoted to a thorough cleaning and 
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inspection—all rollers are removed 
and cleaned and all parts inspected. 
Asa result,” he concluded, “‘the presses 
produce their full quota of work with 
very little down time.” 

The new press will print 96 pages 
at a time, compared with the normal 
64-page combined maximum of the 
present 35” and 42” web presses. 
Here are some facts about the two 


web presses now in use: 


Production Facts 

© Both presses run 24 hours a day, 

five days a week. Occasionally an ex- 

tra shift runs another 16 hours or so 
on weekends. 

® From one roll of paper Haynes 
can get 14,000 16-page signatures in 
about an hour and 15 minutes. The 
usual run is with two rolls, or 14,000 
32-page signatures in the same time. 

© Normal production is black and 
white, but occasionally two colors are 
run (usually on machine coated 
stock). 

@ The shop favors gas drying, as 
used on the 35” press, over electric, 
used on the 42” press, because the 
electric elements hold their heat for 
a long time after being turned off. 
The pressmen can put their hands in- 


side the gas driers shortly after they 


are turned off, because blowers cool 


the chambers quickly.* 











Price - Cutting 


It may bring volume, 
but it won’t bring 
profits, 

cautions the writer, 
who advises-- 

‘Every sale 

should show 


a profit’ 


By Glen W. Cruzon 


Oregon Printing Industry, Portland, Ore 


Delivered before 69th Annual Convention of Printing Industry 


of America, Inc., Chalfonte-Haddon Hall, Atlantic City, Oct. 19. 
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NE day one of our members called me, quite irate, 
and said: “Competition is terrible, and I think 
you should know about it. Just last week I lost 

a job to one of my price-cutting competitors. This was 
the third time that I’ve bid on this account and I’ve never 
been able to get in on it. I put my price way down, for- 
getting overhead, handling charges on materials and profit, 
and I still wasn’t low enough. Prices have sure gone to 
hell around town. What good is an association if it can’t 
keep prices up?” 

“Why did you put in such a low price on the job?” 
I asked. 

“Just to see how low I had to go to beat my com- 
petitor’s prices. They sure are low,” was the reply. 

Now, such a condition as this required a follow-up. 
Experience has taught us that things are not always as 
they seem. I called on the so-called “‘price-cutting com- 
petitor” and here is what I found: The account had been 
doing business with Printer A for years, without bids. 
Printer B asked for a chance to bid on the work. The 
account was not interested at first, but after several such 
requests asked for prices from both printers. 

Printer B came in with a low price. The account told 
Printer A about it but decided to give the job to his 
regular printer at his regular price. The next time the job 
came up, Printer B came in with a still lower price. This 
excited the buyer, who called in Printer A and questioned 
all of his prices on all of his work. Printer A successfully 
defended his position and retained the job. 


Price Was Ridiculous 


The third time the job came up (and this is the time 
we got the complaint from Printer B), Printer B’s price 
was ridiculous. Printer A was really on the carpet on this 
one. The buyer was sure that he’d been robbed for years, 
and announced that hereafter all of his work would be 
put out to bid. Printer A saved the job this time only 
by reducing his price, though he refused to cut it as low 
ag that of Printer B. 

Armed with this information, I called on Printer B. 
He saw what had happened, and admitted his mistake. 
He promised me that he would not disturb the account 
thereafter, and after about a year of bidding, during 
which time there was a lot of anguish, the buyer is again 
on an account basis with Printer A, and will probably 
stay there until someone else says: 

“I just wanted to see how low I had to go to get in 
on the job.” 

This case pointed out to me the fact that jobs don’t 
leave a good supplier on price alone, and that a low price 
is not the correct answer when new sales are needed. 
Many, many accounts are very happy with their printer’s 
prices and don’t want to change. Is it smart for us to 
force lower prices on them? All that a series of low prices 
did in this case was to start a bidding spree on the part 
of the buyer, low-profit prices for the printer who had 
been regularly serving the customer, in his attempt to 
retain the work and a year of very unsatisfactory service 
for the buyer, with a resulting loss of prestige for the 


MODERN LITHOGRAPHY, December, 1955 














industry. Printer B, who started it 
all, gained nothing. 
So much for that particular case. 


Case No. 2 


“Sure, my prices are low, but only 
on some jobs. How else can I get new 
customers. We give ’em a good going- 
in-price, then make it up (and more, 
too) after we’ve had ’em as accounts 
for awhile,” said one of our members 
after I had questioned him about his 
deteriorating credit position with his 
suppliers. 

“Possibly you’re not getting away 
with that practice,” I replied. “If you 
were, why would I be getting so many 
calls from your creditors asking about 
your firm and its policies?” 

“Well, of course, some customers 
don’t appreciate a good deal when they 
get it, and they think I should always 
charge them the same low price. But 
I come out all right in the long run,” 
the member said. 

“Furthermore, those creditors you 
speak of are suppliers that have had 
our business for years and years. 
They’re not going to drop us just 
because we're getting temporarily a 
few months behind in some of our 
bills. If they won’t service us, we can 
always find someone who will,” the 
member added. 

I remarked that I was concerned 
about his business, that we were al- 
ways working to improve the credit 
position and the profit position of the 
industry, and I felt that his year-end 
report would be bad and would have 
an adverse effect locally. 

After some talking, I convinced 
him that he should retain an account- 
ant familiar with the industry, that 
he should operate with his own hour 
costs, and that he should modify his 
sales approach. 

After several months he had hour 
cost figures that were accurate and I 
assumed that with those figures his 
prices had increased because I couldn’t 
conceive of anyone disregarding such 
positive evidence. There was brief im- 
provement in his pricing policies in 
the meantime. Before long, however, 
I began receiving calls from his com- 
petitors and creditors, so I decided te 
have another long talk with this mem- 


ber. 


He told me that he had taken my 
advice, he had firmed up his prices 
and he had been making more money, 
but that recently business had dropped 
off around town and he was “selling 
aggressively” again, as he put it. 

I asked him about his hour costs 
and his hour selling rates, and he said, 
“Oh bell, that accountant gave me 
hour costs for a few months, then I 
released him. The costs he gave me 
were completely out of line. Why, in 
most cases his costs were more than 
I had been selling the stuff for. There’s 
no point in spending money to get 
phony hour costs like that.” 

I couldn’t convince him that the 
hour costs he had been getting were 
proper for his plant (they were about 
average for the industry), and he 
finally told me that he knew what 
he was doing and would operate by 
his own methods. I hoped his methods 
would work for him. 

About six months later I noticed 
that his account with the Association 
was slowing up, so I checked around 
town and found he was on the C.O.D. 
lists of some suppliers and was at- 
tempting to line up out-of-town sup- 
pliers. After two or three attempts 
over as many months, I collected the 
dues he owed to the Association and 
demanded that hereafter he pay his 
dues on a current basis. When he got 
behind gain, he was dropped from 
Oregon Printing Industry. 

In another six months I had a visitor 
who had been approached by this 
printer with an offer to sell. The pros- 
pective buyer told me he could buy 
the place for its debts and just a very, 
very small token amount in addition. 
The sale was eventually made on that 
Fasis. 

The result of an unwiilingness on 
the part of a printer to face facts on 
costs and his policy of “give ’em a 
good going-in-price and up it later” 
was loss of a business in which 20 
years of the man’s life had been spent. 
To this day he doesn’t know why he 
lost his business. ‘Just bad breaks,” 


he says. 


Case No. 3 


“Our sales are down because of the 
low prices of our competitors and we 


have to build up our volume so that 
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our costs will be low enough to com- 
pete. That’s why we’ve been putting 
in low prices on quite a few jobs late- 
ly,” said a member in answering my 
inquiry about his pricing policies. 

We asked if perhaps it wouldn’t be 
better to hire more competent sales- 
men and try to sell on a basis other 
than price and not disturb the market 
with such low prices. 


“That’s all right for the big plants. 
They can do that, but the only way 
I can build volume fast is to offer a 
better price. Printing prices are too 
high, anyway. If I increase my volume 
50 percent I can cut my costs way 
down and sell printing at a price the 
public can afford to pay. These hour 
costs you distribute are much too high, 
anyway. They’re only for the big 
plants with a lot of overhead. I don’t 
have to have prices that high, especial- 
ly if I increase my volume. Actually 
my prices are pretty high. I lose jobs 
every day. I’m going to show that 
fellow on the other side of town what 
real prices are. I’ve been losing too 
many jobs to him.” 

I tried to explain to him that the 
hour costs I had furnished him on re- 
quest were average for our industry 
in well-run plants with normal ac- 
tivity, and that they were not the 
result of high overhead of large 
plants, because our ratio reports show 
us that percentage of overhead to 
the sales dollar is higher in our small 
plants than in our larger ones. 

As to the fact that he lost jobs 
every day, it developed that most of 
his prospects those who de- 
manded bids. I suggested that if four 


were 


printers bid on the same job, the law 
of averages would see to it that he 
would lose out on three out of the 
four jobs, therefore he was certain 
to lose jobs every day, and so did 
every other printer who bid on this 
type of work. 

My explanation, fell on deaf ears. 
Because this printer was quite active, 
he began to hurt quite a few of his 
competitors by his tactics. Soon the 
reaction set in. The phone began to 
ring. 

“J just called to tell you in advance 
that I’ve taken all of Joe Smith’s cut 
prices I’m going to take,” said the 
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manager of one of our very legitimate 
plants. ““He’s not going to get into 
my accounts any further. Further- 
more, I’ve talked to a couple of other 
printers who feel the same way about 
it. We’re going to show him.” 

So the fun started. That summer, 
prices were all over the lot. As fall 
upproached we suggested to Joe and 
the others that perhaps they’d better 
stop acting like children and get prices 
back where they belonged. But it was 
not that easy. The customer could see 
no reason why he should pay more 
for a job one time of the year than 
unother, and besides, he was getting 
accustomed to the entertaining way 
in which he could play one printer 
against another. “Hell no, I’m not 
going to pay more for my printing. 
Mil just get a few more bids,” he 


would say. 


Low Prices Like Taxes 

Low prices are never temporary. 
They’re like taxes—they stay. 

Fortunately this fiasco was confined 
to but one segment of the business, 
but the ratio reports for those plants 
at the end of the year showed the 
result of Joe’s desire for more volume. 
Profits were down. 

Who suffered the most? Joe, of 
course. He found that his lower prices 
didn’t get him more volume, except 
for a brief period. The market leveled 
out at the pricing point he had estab- 
lished. His competition met his prices. 
He had no more volume than when 
he started. But he had a lower pricing 
structure on which he must try to 
improve. And of course, he had a 
much lower profit. 

Finally we got a cost system into 
Joe’s plant, and he hired a new sales- 
man. There was no magical result of 
this action, but after six months his 
sales began to pick up. They were 
profitable sales, and he began to feel 
better about the printing business. 
Today he is making money and is one 
of our best exponents of the theory 
that “every sale should show a profit” 
and that “a good salesman sells some- 
thing more than just ink on paper.” 

It doesn’t take any intelligence to 
cut a price. Lots of printers think 
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Safety Council Reports 


But Severity Down 








Y PURRED by figures indicating 

a 1954 
plant accidents over the preced- 

ing year, the National Safety Coun- 
cil’s printing and publishing section, 


increase in printing 
.. 


at its annual meeting in Chicago, 
Oct. 17 and 19, pledged itself to re- 
newed and intensified effort to spread 
the story of accident prevention 
throughout the graphic arts industry. 

In 1954, according to the Coun- 
cil’s statisticians, printers suffered 
6.68 disabling injuries for each mil- 
lion man-hours worked. The fre- 
quency rate for 1953 was 6.54 acci- 
dents, and, while last year’s increase 
was small, it was enough to drop the 
printing industry to 16th place, from 
the 14th place it had occupied in 
1953, in the comparative listing of 


the nation’s 40 safest industries. 


Severity Lower 
But in rating the severity of 1954 
accidents, based on a time charge 
in days per 1,000 man-hours worked, 
printing ranked second best, with 
a severity rate of 0.16. This was an 
appreciable improvement over the 
1953 severity rate of 0.46, which 
had given the industry 12th place 
on this score. An average of 25 days 
time was lost by printers for dis- 
1954, compared 
to the 1953 average of 70 days. 


The printing and publishing  sec- 


abling injuries in 


tion is pinning high hopes on a new 
safety training kit, recently made 


available, small 


which will help 
printers, who have no safety direc- 
tor, to set up an accident preven- 
tion program in their shops com- 


parable to those found in the na- 


tion’s larger printing establishments. 

Charles Shapiro, manager of the 
Lithographic Technical Foundation’s 
education department, who outlined 
the nature of this kit at the Chicago 
meeting, declared that it is a “home 
study course with 
the correspondence left out.” 


correspondence 


“It comes as close to spoon-feed- 
ing safety training as is possible,” he 
said. “We believe we are the first 
industry to make such training ma- 
terial available.” 

Basically the project is built 
around three units, compiled by the 
executive council of the P. & P. 
section. One element is a self-teach- 
ing book for the man seeking to 
prepare himself as a supervisor of a 
plant safety program. The second is 
a guide for the foreman’s use after 
a program has been started in his 
department. With these goes a con- 
siderable amount of such material as 
films, sheets, 
safe practice pamphlets, posters and 
other items. 


safety graphs, data 


The manual, said Mr. Shapiro, 
now makes available to the industry 
a complete package of safety train- 
ing materials to cover almost every 
conceivable kind of safety training 
small or 


program, for the large 


plant, or an association. 


Paper Cutters 

The guillotine cutter, source of 
many accidents, came in for atten- 
tion at the Chicago meeting, as it 
has at most previous sessions of the 
P. &-P.. section. F. IN. Burt, of. the 
Minneapolis-Honeywell Co.’s Micro- 
Ill., de- 


Switch division, Freeport, 
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Accidents Up Slightly, 
in Printing Plants in 1954. 


By H. H. Slawson 


Chicago Correspondent 

















scribed an electric interlocking sys- 
tem, which requires the operator to 
hold both hands on the controls until 
the knife has reached the bottom 
of the stroke. It also stops the 
knife at the top of the stroke with- 
out possibility of a second stroke 
until all is ready, he explained, and 
will not operate under abnormal 
conditions, such as a_ broken or 
shorted wire, stuck relays or switches 
tied down. 

In a talk on “What Management 
Expects of a Safety Program,” 
Oliver R. Sperry, executive vice 
president in charge of manufactur- 
ing for R. R. Donnelly & Sons, 
Chicago, said the answer is simply 
two words — “Profitable Results.” 
This answer, he added quickly, should 
not be associated with a mercenary 
viewpoint, but rather with the saving 
in lost time, physical suffering, and 
even the loss of life. 


No Safety Secrets 
Asserting that “some of us may 
have trade secrets, but none of us 
can afford to include safety in this 
category,” Mr. Sperry continued 
with an account of several acci- 
dents that have occurred at Don- 
nelly’s and told what had been done 
to prevent recurrence. He also dis- 
cussed the possibility of obtaining 
“perfection” in a safety program and 
the importance of attention to re- 
duction of the frequency of acci- 
dents, (His complete talk is printed 
on page 47 in this issue.) 
“Health Problems in the Printing 
Plant” was the subject of a paper 
by Dr. Gradie R. Rowntree, direc- 


tor, health and safety, Fawcett- 
Dearing 
Ky. 


Of interest to lithographers was 


Printing Co., Louisville, 


his discussion of toxic gases and skin 
irritations caused by the chemicals 
they use. He advised adequate venti- 
lation and the wearing of protective 
gloves, aprons and boots. Also dis- 
cussed by Dr. Rowntree was the 
problem drinker and the health ef- 
fects of pressroom noises. 

Seven elements for success in an 
industrial safety program were listed 
and explained by Dr. George W. 
Harper, associate professor of me- 
chanical engineering at the Univer- 
sity of Illinois, Urbana, in his talk 
on “Teaching the Individual.” An- 
other feature of the P. & P. section 
program was a demonstration by 
John J. Foiley, foreman of Don- 
nelly’s rotary pressroom, of the parlor 
magic he uses in presenting safety 


to his men. 


Pulp and Paper Section 


In another section of the huge 
Safety Congress in Chicago, pulp 
and paper men were told by Henry 
Rigby, vice president for operations 
at Champion Paper & Fibre Co., 
Hamilton, O., that what safety 
needs is “some good, old-fashioned 
salesmanship.” 

He compared the job of promot- 
ing safety to that of selling any 
product. Safety promotion, he de- 
clared, ‘‘should be handled with 
such enthusiasm and helpful attitude 
on the part of the seller, that work- 
ers will want to be safe. A real job 


of selling to each and every indi- 
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vidual is the final and only real 
solution of a real safety program.” 

For general chairman of the print- 
ing and publishing section for the 
coming year the members selected 
Miss Lillian Stemp, former safety di- 
rector of a large printing firm, now 
operating her own industrial safety 
consulting service, at Whiting, Ind. 
Eugene P. Ernest of the U. S. Gov- 
ernment Printing Office, Washing- 
ton, D. C., was named vice chair- 
man and Wm. S. Block, Meredith 
Pub. Co., Des Moines, Ia., was con- 


tinued as secretary.*® 


Printing, Publishing 
section of NSC 
pins its hopes for 

accident reduction 
on a new safety 
training kit 


recently developed. 
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to full realization 





. But it was left for Louis 
Prang, A German by birth but an 
American by choice, and a man of the 
most varied artistic attainments, to 
see what wonderful possibilities were 
locked up in the germs of this new art 
of lithography, and by patient thought 
and experiment, persisted in against 


many discouragements, to bring them 


” 


Louis Prang, father of American 


Lithographed Greeting Cards 


ROM the first he has never been satisfied with 
c¢ anything less than the best he could do. All who 

have the aesthetic education of the people at 
heart, and who love beauty in whatever mode it comes, 
owe a deep debt of gratitude to the genius and patient 
labor of Louis Prang.” 


That was the concluding paragraph in a souvenir of 
L. Prang and Company, Boston, on the occasion of the 
25th anniversary of the founding of the pioneer litho 
shop. The date was 1881 and the man being described 
was the head of the firm and the leading American lithog- 
rapher of greeting cards. Mr. Prang, called “the Grand- 
daddy of all American greeting cards” by the National 
Association of Greeting Card Publishers, also published 
“beautiful album cards.” These cards, showing wild flow- 
ers, autumn leaves, birds and butterflies, and bits of sea 
view and landscape, “were at once universally admired 


and sought for,” to quote the program. 


fe 


His greeting cards were so fine—some in 12 colors and 
with silk fringe and tassels—that from 1875 to about 
1890 he had little or no American competition. After 
that date, however, the greeting card association related, 
his creations were engulfed by a flood of foreign imitations, 
so he gave up the publication of the cards and turned his 
efforts toward school supplies and other printed items. 


Now a Booming Business 
Today, of course, hundreds of lithographers each year 
turn out millions of greeting cards, and, while silk tassels 
no longer are considered chic, and no one would think 
of embellishing a card with the scintillating greeting 
“Merry Kissmas” (see photo), they contain a variety of 
flock finishes, die cuts and elaborate folds that would have 
startled old Louis Prang right out of his beard. 


Back in the 1880’s, Mr. Prang’s achievements all were 
made from litho stones and they took long hours to pro- 
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The “Christmas Piece,” 
left, ancestor of our mod- 
ern Christmas card. Al- 
most three centuries ago, 
English schoolboys were 
composing these mes- 
sages of Yuletide good 
will, decorating them 
with scroll work and ela- 
borate flourishes to dis- 
play their penmanship. 


Deluxe Prang creation of 
the 1880's (right), was 
embellished with silk 
fringe and tassels. Many 
of the Prang cards were 
produced in 12 colors, 
printed from iitho stones 
in a slow and painstak- 
ing manner. Prang’s shop 
was located in Boston. 
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Earliest known holiday greeting card — a crude wood- 
cut printed about 1450 in the Rhine Valley, Germany. 
Actually a New Year's card, it shows the Christ Child 
standing in the bow of an ancient galley manned by 
angels, with the Holy Mother seated by the mast. It 
reads: ‘Here I come from Alexandria and bring many 
good years to give generously. I will give them for al- 
most no money and have only God's love for my re- 
ward.” (Photos by Assn. Greeting Card Publishers.) 


World's first known Christmas card. This quaint greet- 
ing was designed in 1843 by John Calcott Horsley, R.A., 
painier and illustrator for Sir Henry Cole, the inaugu- 
rator and first director of the Victoria and Albert 
Museum in London, England. In 1846, 1000 copies were 
lithographed, hand-colored and sold by Felix Summer- 
ly's Treasure House in Bond Street, an art shop which 
Cole had set up to improve the taste of the people. 


duce. His first success came with reproductions of famous 
paintings of the era. They came to be known as “‘Prang’s 
American Chromos.” But greeting card publishing soon 


uable prizes for designs for Christmas Cards, to be 


awarded by a jury of three prominent artists.” 





became the company’s primary job. 

“The most important branch of the business to- 
day is the publication of Christmas and New Year 
Cards, Birthday, Valentine, Easter Cards, and other 
cards of a special festive nature; and the quantities of 
these little bits of art disseminated all over the coun- 
try, as well as abroad, are simply enormous 
Prang’s Christmas Cards are today a synonyme of what 
is most artistic and tasteful in that line of business. 
To elevate the artistic character of these pleasant mes- 
sengers of friendship and felicitation, Mr. Prang con- 
ceived two years ago (1879) the idea of offering val- 
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From all reports, the competition was quite successful 
and resulted in a whole series of fine new greeting cards 
for the company. 


Art Education Series 
In 1874 the firm began publication of an Art Educa- 
tion Series, to elevate the tastes of the common man. It 
was this project that evoked the glowing praise for Mr. 
Prang in the souvenir booklet. Similar series, by other 
companies, followed through the years. 
Highlights in the history of the greeting card, particu- 
larly the Christmas card are shown by the illustrations on 
these pages.* 
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HE new Marlboro folding car- 

ton cigarette package, done 

by offset, is one of the few 
successful innovations in recent 
years in cigarette packaging. Pro- 
duced in the Mineola, Long Island 
plant of U. S. Printing and Litho- 
graph Co., the new  lithographed 
crushproof package employs many 
novel design features, with strong 
impact for all kinds of counter shelf 
display. The “flip top” hinged clos- 
ure is easy to open, and when re- 
closed, stays firmly in place. The 
new package, which keeps the ciga- 
rettes fresh and uncrushed, has been 
an important factor in the recent 
sharp sales rise for the brand. 

The basic design elements of the 
individual package were retained in 
the Marlboro 20/200 or 10-pack 
cartons, featuring the inverted “V” 
and distinctive logotype. 

Last January when Marlboro fil- 
ters were introduced on a_ national 
basis in the new crushproof flip top 
packages, non-filter Marlboros were 
selling in their conventional “soft” 
packages at a rate of 250 million 


cigarettes a year. Sales now are at 


an annual rate of 12 billion. A year 





sel Doosts cigarette sales 


ago the brand represented one-tenth 
of one percent of the cigarette mar- 
ket. Today it accounts for three per 
cent. 

An extensive program of market 
research and testing by Philip Mor- 
ris (manufacturers of Marlboro) 
preceded actual introduction of the 
new package. The smoking public, 
unwittingly or not, was responsible 
to a substantial degree for determin- 
ing the final construction, color 
scheme and design of the new pack- 
age through the modern techniques 
of market research and color testing. 
The packaging designer, the lithog- 
rapher and the packaging machinery 
manufacturer too, all made impor- 


tant contributions. 


Making Up the Package 

The new “hard box” package is 
formed from a one piece die cut car- 
ton blank and simple paperboard in- 
sert. The package contains a foil in- 
ner wrap and the cigarettes are 
packed “three deep” to maintain the 
conventional cigarette pack shape. A 
cellophane wrapping with tear strip 
completes the individual package. 
When opening the package, the user 
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merely flips the top of the box back 
on its hinges; it can then be easily 
reclosed. The tight reclosure helps 
keep the remaining cigarettes fresh 
and uncrushed. 

The bright red, white and mid- 
night blue design of the package is 
the work of Frank Gianninoto, New 
York packaging designer. While the 
surface design has undergone some 
minor changes since its original con- 
ception, it retains the inverted “V” 
devised to give an impression of the 
cigarette’s length. The tall letters 
“Ib” in the word “Marlboro” lead 
the eye to the Philip Morris insignia 
and the top of the pyramid. The in- 
verted ‘““M” has been used to give the 
eye a starting focal point. 

The revenue tax stamp is placed on 
the back panel over the hinge. In this 
position the stamp does not interfere 
with the appearance of the package 
on display. 

The folding cartons, produced in 
the Mineola, Long Island plant of 
the United States Printing & Litho- 
graph Co., are lithographed in two 
colors (red and midnight blue) in 
large sheets (40 up) and a protective 

(Continued on Page 131) 
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By Oliver R. Sperry 
Vice President, Manufacturing, 

R. R. Donnelly & Sons Co., Chicago 
RINTING management always 
expects profitable results from 
any program it adopts, or any 

action it takes. It would not be per- 
forming its function as management 
if it failed to do just that. Don’t 
jump to the conclusion that profit- 
able results must always be associ- 
ated initially with dollars of profit. 
However, one would find it most 
difficult to dissociate the two in 
a safety program, because when you 
add up all of the “profitable re- 
sults,” tangible and intangible, you 
get a by-product consisting of dol- 
lars of profit. 

Let‘s assume for the moment that 
we are looking at it purely from the 
mercenary angle. Would that be 
wrong in a safety program? If we 
could eliminate accidents just to save 
dollars, we would at the same time 
be rendering a great and valuable 
service to the men and women in 
our industry. So, whatever the mo- 
tive — elimination of accidents is 
profitable and profitable to all con- 
cerned. However, the profitable re- 
sults we are most ccncerned with are 
the savings of lost-time, physical suf- 
ering, loss of limb or even the loss of 
life. Loss of life—we all shudder 
when it’s mentioned but we can’t af- 
ford to hide our heads in the sand. 
It can happen in our industry—it 
did happen in our company. I want 
to tell you about it because it could 
happen — in your company. 

We take great pride in the safety 
program in our company. We have a 
safety director, Walter R. Smith, 
who is one of the finest in the busi- 
ness. We take pride in the impor- 
tance of safe-guarding our machines, 
in training our employes through our 
constantly rotating, active, safety 
committees. Yes, we take pride in our 
safety record. Yet, we had a fatal 
accident just three months ago! 

A man was electrocuted while 
using a portable electric drill; a drill 
that was apparently in good mechani- 
cal condition. As many of you 
know, a portable electric drill is sub- 
ject to considerable vibration—espe- 


SAFETY 





Good management of a safety program 
in a printing plant is profitable two ways 


cially when drilling through con- 
crete. A screw in the switch assem- 
bly, which is located in the hollow 
handle of the unit, became loose and 
shook around until it contacted the 
hot wire and grounded the unit. It 
was one of those hot, humid days and 
the man was perspiring freely; he 
was sitting on a galvanized air duct 
while operating the drill and, although 
only 110 volts of electricity was in- 
volved, he was electrocuted because 
he was wet from perspiration, and in 
contact with a perfect ground. The 
110 volts, which normally should 
have caused only a heavy jolt, killed 
him. I doubt whether any of us has 
a man in our maintenance department 
who at some time or other hasn’t had 
a shock or jolt from a 110 volt line. 


Portable Drills 

Now we have all of our portable 
electric tools equipped with a third 
wire (a ground wire) and we have 
lock washers in all of the screws in 
the switch. All electrical wires are 
soldered. They didn’t come equipped 
that way. I hope all of you will see 
that yours are similarly equipped— 
both the tools you have and those you 
buy in the future. 

It’s been difficult and humiliating 
to relate this story because it’s cer- 
tainly one that we are not proud of, 
we are most ashamed of it, but the 
only way we can lick the problem of 
eliminating accidents is to learn from 
experience (and not necessarily our 
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own personal experience) and also to 
share our developments. Some of us 
may have “trade secrets” but none of 
us can afford to include safety in that 
category. 

Now get back to profitable results. 
How do we get them? I believe that 
through the process of continually 
reducing the frequency of accidents 
we should be able to eliminate them. 

I suppose that many of you will 
say, “it’s impossible to eliminate ac- 
cidents—all we can hope for is to 
minimize them.” That approach may 
be temporar:ly more realistic, but be- 
lieve me, if management is satisfied 
with anything less than “perfection” 
as an objective in a safety program, 
there is something wrong with both 
management and the safety program. 

In most phases of business, “per- 
fection” is something short of attain- 
ment, but always something we strive 
for. In fact, we believe that the per- 
fect piece of printing has never been 
produced, at our place or any place 
else in the world, but the standard 
for a safety program must always be 
perfection, and perfection can be 
nothing less than elimination of acci- 
dents. That is what management has 
a right to expect from a safety pro- 


gram. 
Emphasis on Frequency 
In our company we have chosen 
to place emphasis, more emphasis that 
is, on the frequency of accidents, 
rather than the severity rating of ac- 
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cidents, and believe me that’s not a 
cold-blooded, impersonal approach, 
because when you constantly reduce 
the number of accidents, you are 
automatically avoiding some of the 
most severe ones. Let me give you 
an example of what I’m driving at. 
Normally, accidents caused by slip- 
ping or tripping on the floor are not 
too severe, and yet one of the most 
severe accidents we have ever experi- 
enced was caused by a girl slipping 
on an oil spot on the floor. It result- 
ed in an inoperable slipped disc, with 
partial permanent disability. Had we 
been successful in reducing accidents 
in this category, this one might have 
been avoided. Had we been success- 
ful in attaining our objective of 
eliminating accidents, this one would 
positively have been avoided. If you 
keep reducing “frequency”, you auto- 
matically reduce “severity”. 

Now, let us consider what a safety 
program can expect from manage- 
ment. Assume a safety program has 
been developed. The ground rules are 
all made. The safety instructions to 
employes are clear and concise. The 
safety committees are functioning ef- 
fectively. When violation of the rules 


by an individual becomes evident — 





and repetitive in spite of warnings 
will management back up a request 
for disciplinary action to the violator 
before an accident occurs, even when 
that disciplinary action has a definite 
detrimental affect on the cost of pro- 
duction? The safety program has 
a right to expect that management 
will back up that request—even 
though it costs money. 


Safety With Cutters 

I recall a specific experience along 
that line years ago when I was a 
foreman in our bindery. We had a 
newly developed cutting machine for 
trimming books, designed so as to 
eliminate the necessity for the opera- 
tor to place his hands beyond the 
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shear knife. These machines are stand- 
ard equipment in most binderies to- 
day. We had one exceptionally effi- 
cient operator on that machine who 
actually produced 50 per cent more 
than the next best man, but he re- 
peatedly had to be warned about plac- 
ing his hands beyond the knife, and 
he repeatedly ignored the warning, 
not openly and always with apolo- 
gies when he was reprimanded. He 
didn’t have an accident but finally 
it was decided to remove him from 
the machine and demote him. Not 
only did this involve increasing the 
cost of production, but his demotion 
doubly affected his own earnings be- 
cause he was on incentive with a 
very high efficiency that made his 
bonus earnings high. His demotion 
to another job caused a reduction in 
his rate, so he promptly started a 
formal grievance, and he grieved 
right on through the procedure, but 
in the final decision, our top man- 
agement backed up the action. It was 
costly to all concerned but it was 
safe and the safety program had a 
right to expect that backing from 


management. 


Recognition Important 

One other thing that I believe the 
safety program expects from man- 
agement and that is “recognition”’. 
Recognition not only in the form 
of supplying the dollars necessary to 
maintain the program, but a real un- 
derstanding of the importance of the 
safety program. The understanding 
that would quickly result in a com- 
pany policy which places safety above 
any other consideration in the busi- 
ness. 

That kind of recognition is differ- 
ent from supplying lip service or 
dollar service to a safety program; 
and once you get it, you will find 
that it quickly filters down to every 
workman in the business. 

Finally, a safety program should 


contemplate change, and management 
must be willing and able to provide 
it. If ever there was a phase of busi- 
ness where “today’s standards are 
tomorrow’s antiquities,” it’s in the 
safety program. The slogans, the 
posters, the committee activities, all 
the tools used in producing safety, 
become old stuff very rapidly. Just 
because it is good today is the very 
reason why it is of little or no value 
tomorrow. Change stimulates em- 
ploye interest in a safety program. 
Static conditions retard that interest, 
and the success of a safety program 
is entirely dependent on employe 
interest. 

I'd like to relate a personal experi- 
ence directly involving our safety 
program. We had an employe work- 
ing on a crew, loading a box car, who 
became involved in an argument with 
another man. In the heat of the 
argument, he picked up a heavy claw 
hammer and threw it at the other 
fellow. 

Although he missed, he was fired, 
and in the course of the next few 
days, he made a concerted effort to 
get his job back. He eventually 
landed in my office. I discussed the 
incident with him and he related all 
of the details leading up to and in- 
cluding the hammer throwing. I 
asked him if he realized that he 
might have killed the other man and 
he replied, ““That’s what I intended 
to do.” Then he went on to plead for 
his job. 

I finally told him he had not given 
one logical reason why he should 
have his job back and he popped up 
with what I’ve always considered a 
gem in the safety area. He said, “I’m 
on the safety committee and I have 
a lot of ideas for safety improve- 
ments in our department. I’ve got a 
lot of unfinished business on that 
safety committee. Ain’t that a logi- 
cal reason?’ >& 
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DIRECT-IMAGE OFFSET 


What will it mean to lithographers ? 


EWSPAPER publishers in the 
United States are considering 
a switch to offset—or at least 
a partial switch—that may have a 
profound effect on the lithographic 
industry. As long ago as the American 
Publishers 


convention early in the year, publish- 


Newspaper Association 
ers were shown a newspaper published 
in part by the direct-image offset 
process. In this process, a newspaper 
form is locked up in the usual way, 
but instead of proceeding to run the 
paper on letterpress equipment, the 
type and illustrations are transferred 
on a precis:on open-bed press, to a 
direct offset without 


image plate 


photo-mechanical means. 


Plate Is Debossed 

Next, the plate is ‘‘debossed,” or re- 

leveled, on a special piece of equip- 

ment, and finally, it is run on any 

of the conventional high-speed offset 
presses. 

While research on this process hz-s 


Hess & Barker web offset press, which ANPA is using in Easton, Pa. resear 


some time at 
ANPA’s Easton, Pa., research center, 
the association did not take the wraps 


been underway for 


off the project for the trade press 
until last MoDERN 
LITHOGRAPHY reported on it briefly 
in the news pages). 

ANPA has just revealed that at the 


annual convention, newspaper execu- 


month (when 


tives, through the medium of closed- 
circuit television, were shown a news- 
paper put to press in less than 15 
minutes, usiiug the direct-image pro- 
cess for three of the eight pages. 
Although ANPA says that any 
high-speed offset press may be used 
with the disposable plates, it has been 
experimenting with a press specially 
constructed by Hess & Barker, of 
Philadelphia. The company told Mop- 
ERN LirHoGRAPHY that the press is a 
conventional wet offset press. Initial 
development of the press was made 
in the middle of 1953 and the first 


unit was completed last April. One 
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ch 


press is in operation, in Gainesville, 
Ga., where it is used to print the 
Gainesville News. 

“Although any type plate may be 
used on the press because the cylind- 
.015” below the 
bearers, ANPA has used only zine and 


ers are undercut 


the d-i plates,” Hess & Parker stated. 


Direct Image Plate 

The di-i plate is manufactured by 
Direct-Image Offset Corporation, of 
Evansten, Ill. In a booklet issued by 
the corporation, which describes the 
step-by-step method of using the 
plates, it is stated that “the d-i offset 
process enables any leterpress printer 
to enter the offset field by installing 
an offset press and plate leveling ma- 
chine [the debosser]. Since photo- 
sensitized plates are not required in 
this process, operators need not buy 
equ:pment nor maintain a labor force 
to produce photo-offset plates, nor 
buy ready-made plates from outside 


(Continued on Page 125) 


center to test direct-image offset. 















COST-CUTTING 
for your litho shop 


By David Markstein 


New Orleans Correspondent 


F you ask a typical lithographer, like J. Melvin Duffy, what the 
l most pressing problem an offset man faces today, he’ll answer: 
“Control of costs.” Mr. Duffy is manager of Hauser Printing Co., 
Inc., New Orleans. “Our plant has a sizeable lithographic operation,” 
he notes, “and our cost-cutting steps apply directly to it. Litho 
shops are faced with highly competitive pricing and they are being 
squeezed by rising costs and rising taxes,” he points out. “There’s 
not a great deal that can be done about taxes, but there is much 
that can be done about operational costs,” he adds. ‘We have worked 
out a number of specific ways to control, and, in some places, cut 
costs.” Above, “windows” are placed in art to avoid stripping in 
halftone negatives, which can simply be overlayed on the resulting 
clear negative areas. Formerly, Hauser artists followed the procedure 
followed in many plants of dummying up line and halftone art 
separately, with spaces where halftones were to be stripped in left 
vacant. A piece of opaque paper, the size of the halftone, now is 
used for the “windows,” which save a lot of time. 








@ Spending money usually  re- 
sults in a saving, Mr. Duffy has 
learned. Like installing Kelvin 
color temperature control lights 
(above), which replaced old arc 
lights, giving sharper image and 
more even overall lighting, accord- 
ing to the lithographer. 


@ Here’s Mr. Duffy, who thinks 
some of the ideas used in the 
Hauser plant can save other lith- 


ographers time and money. 
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Vertical whirler, which conserves valuable floor space in the 
plant, was designed by Hauser employes. Use of the whirler 


permits freer floor movement by the shop men. 


@ New lens on this wartime cam- 


era has improved negative quality 
100 percent, with lowered costs in 
material and time, Mr. Duffy de- 
clares. Before purchase of the new 
lens, the cameraman sometimes had 
to shoot the same art three, four 
or five times. “A uniform nega- 
tive is an important key to con- 
trol of production costs,” Mr. 
Duffy has found. ‘Without it, you 
must frequently re-do plates and 
negatives, or face a lack of uni- 
formity which shows up quite ser- 
iously in big work such as cata- 
logs, annual reports and the like. 
The one factor which controls neg- 
ative uniformity (assuming skilled 
craftsmanship) is absolute temper- 
ature control. With it, you can 
achieve complete uniformity of 
tonal control. We have an accur- 
ate temperature control sink and 
we require control to within a half 
degree of 68 degrees.” * 
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Record-breaking 756 lithographers attending the two-day _ 
Kansas City Lithographic Technical Foundation forum. MEd uy a= 


















Kansas City LTF Show 
Attracts 756 Lithographers 


B y Mildred Weiler 


St. Louis Correspondent 








‘ 
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EORGE D. Krug, of Krug 
Litho Art Co., Kansas City, 
who turned over his plant for 

the four-hour closed circuit telecast 
of the Midwest LTF Technical For- 
um, Nov. 4-5, said he could not put 
a price on the time and effort in- 
volved in preparing for the telecast 
because the results for the industry 
were so far reaching. 

Production in the plant was 
stopped for a day and a half preced- 
ing the telecast in order to re- 
arrange equipment and provide neces- 
sary space for KCMO-TV’s equip- 
ment, cameras and seven men; six 
from KCMO and one from the tele- 
phone company. 

Plumbing had to be changed and 
one sink moved. The vacuum frame 
room, which was used for the open- 
ing of the telecast, had to be cleared 
out, tables moved and a back drop 


curtain put up in addition to nine 


Planning the telecast at meeting held early in August are man of the Kansas City Forum; and Sam D. Goller, Fine Arts 
(l.-r.) Frank J. Carl, president, ALA, Local No. 25; Burdette Lithographing Co., Kansas City and co-chairman of the Mid- 
Yeo, secretary, Graphic Arts Association, Kansas City; Mar- west LTF Forum. At right, technicians Monitor the telecast. 
tin Grayson, international vice president, ALA, and co-chair- Jack White of LTF, second from right, directs the program. 








Left: Robert Reed's demonstration “Troubles with Paper and 
How to Test for Them.” (Note pick tester at extreme right) 


scoop television lights of 1500 watts 
each. 

The control unit for the trans- 
mitter was set up in the shipping 
room and cables carried out the back 
door to the roof of an adjoining 
building where the microwave trans- 
mitter was set up facing the tele- 
phone building. From there the tele- 
cast was transmitted to the grand 
ballroom of the Muehlebach Hotel 
by coaxial cable. Lithographers watch- 
ed the demonstrations on 16 television 
sets placed on platforms in the aisles. 


Radio and telephone men worked 
a little more than a week in plan- 
ning the telecast. Jack White, as- 
sistant research manager of the 
Lithographic Technical Foundation, 
directed the telecast. The video was 
on relay and the audio on a tele- 
phone line. 


All the lithographic plants in 
Kansas City closed at noon on Fri- 
day so the men could attend the 
forum. They were paid for the time 
and made it up, an hour a day, dur- 
ing the ensuing weeks. This arrange- 
ment first was tried in Minneapolis 
but the Kansas City show was on 
a much broader scale. Shops in 
Wichita, Des Moines, Lincoln and 
Oklahoma City also closed their 
plants at noon, so men could attend 
the forum. 

“Everyone connected with the in- 
dustry, whether union or non-union, 
was invited,” Martin Grayson, In- 
ternational vice president of Amal- 
gamated Lithographers of America, 
explained. ‘We opened the door to 


everyone in order to make it a truly 
industry-wide affair. Suppliers and 
letterpress men were also invited.” 

Union leaders from eight mid- 
western cities, covering a five state 
area, and employers, working through 
the Graphic Arts Association of Kan- 
sas City, one of the oldest in the 
country, cooperated in making it pos- 
able for the men in the shops 
to attend the forum. Letters and 
brochures were sent to the men at 
their homes both by the unions and 
the Graphic Arts Association. Post- 
ers were put in the plants and em- 
ployers held their own in-plant meet- 
ings telling men about the forum. 
As a result, it drew an attendance 
of 756, largest of the 19 forums held 
in various parts of the country. 
Lithographers came from Arkansas, 
Colorado, Illinois, Iowa, Kansas, Mis- 
souri, Nebraska, Ohio, Oklahoma, 
Texas, New Mexico and New York, 
with Wichita sending the largest 
group outside of Kansas City. Em- 
ployers, key men, journeymen and 
apprentices attended. 

Typical of comments of the lithog- 
raphers was that by Peter Armstrong 
of The McCormick-Armstrong Co., 
Wichita, who said he was truly im- 
pressed by the large crowd. He had 
16 of his men with him in compari- 
son to the three he had at the St. 
Louis show. He believed that the 
demonstrations and the opportunity 
to get together and talk about 
mutual problems were the factors in 


attracting the large attendance. 


Platemaking problems still seemed 


to provide most headaches among 
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Ai right is the Wichita 


Forum outside of Kansas City, shown between sessions. 





a 


group, largest in attendance at the 


the shop men. Mike Bruno, of LTF, 
who conducted a quiz program at 
the close of the two day meeting, 
was swamped with questions on that 
subject. At the close of each demon- 
stration, groups of men_ gathered 
around the speaker’s platform to ask 
questions before the quiz _ period. 
Many of them sought approval or 
disapproval of the method they are 
now using. Questions dealt with 
post treatment of aluminum plates, 
presensitized plates and solutions. 

On the negative side some men 
felt the forum could be improved 
if more TV sets were used so the 
men could sit in smaller groups and 
have a chance to comment to each 
other while the telecast was in 
progress, 

A young craftsman, who was at- 
tending his first industry meeting, 
said he now understood many of the 
things he only half understood when 
he read about them. “But the most 
wonderful part of the meeting was 
the opportunity I got to meet other 
craftsmen, including the bosses,” he 


commented. 


Topics discussed and viewed dur- 
ing the day and a half meeting in- 
cluded surface platemaking, coating 
and gumming plates, aluminum and 
presentized plates and handling plates 
on the press. Techniques for making 
vignettes, and control instruments of 
various kinds also were demonstrated. 

In explaining the work of LTF’s 
laboratories, Mike Bruno told the 
crowd that the shift in research has 
moved from platemaking to factors 


that affect quality and how to get 


uw 
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it consistently. (See LTF discuss:on 
of quality on page 56). Color studies 
are being made on masking tech- 
niques. Tone and color reproductions 
are being measured in an effort to 
determine what factors contribute to 
quality. Because of the demand for 
color printing which color television 
will create, LTF has designed a color 
chart which the Foundation telieves 
a man can use best under his own 
plant conditions. Main feature of the 
chart is that all data is contained on 
a 20” x 29” sheet. Plants will be 
able to use it for many purposes, 
such as in platemaking, dot etching 
and press work. It will be ready for 
distribution soon. 

The LTF pick tester, which meas- 
ures forces involved when ink is 
transferred from blanket to paper is 
expected to provide information that 
will make it possible for ink and 
paper manufacturers to improve their 
products for offset uses, Mr. Bruno 
stated. 

Sam Goller, co-chairman of the 
forum, and president of the Fine Arts 


Lithographing Co., Kansas City, sum- 





marized the forum goal by declaring 
“it is very important that the men 
in the plant see this show themselves 
instead of getzing the information 
second hand from the men in key 
positions who formerly attended such 
meetings. 

“It is worth the time and money 
for them all to learn about the ad- 
vancements in lithography. Often the 
forums can help make their jobs 
easier and their products better so 
that the customer will continue to 
spend his money.” 

@ 


Tulsa Is Next 


Arrangements have been completed 
for another Lithographic Technical 
Foundation offset clinic to be held in 
Tulsa, Dec. 9 and 10, Harry Kapp, 
president of The Printing Industry of 
Tulsa announced. His statement was 
reported at the Kansas City forum. 

Until recently the LTF clinics have 
been restricted to large metropolitan 
printing areas. Tu'sa wil! be one of 
the first smaller cites to provide lith- 
ographers in its area with an oppor- 
tunity to see the LTF program.*® 











Experience with Kansas City Forum 
Is Just a Rehearsal for Krug Move 


HEN George D. Krug, 

president of Krug Litho 
Art Co., turned over his plant for 
the telecast of the Midwest LTF 
Technical Forum in November, he 
said the experience he got in mov- 
ing equipment for the telecast was 
good practice for the big moving 
day coming up after the first of 
the year when the entire plant will 
move to a new location. 

Krug has customers in the United 
States, Mexico and South America. 
The new building at 1429 Atlantic 
Ave., North Kansas City, will be 
the only completely air conditioned 
plant in the city. It will have 10,- 
300 square feet of floor space and 
railroad and trucking facilities. 

Krug, which does offset printing 
as well as platemaking for the trade, 
will erect a new 41” two-color 


Miehle in the plant this month. 


At present the press equipment is 
a 22x34 Ebco. 

There are three cameras in the 
plant, including projection equip- 
ment. One, a 36” Kanograph proc- 
ess camera, will do 40 times en- 
largements or reductions. 

The projection camera, a J. C. 
Saltzman, is one of five in the U. S. 
and was built especially for Krug, 
for poster work. The shop also in- 
cludes a 24” Kanograph. 

The plant also has comp'ete plate- 
making facilities, and a staff of n'ne 
artists. An artist himself, George 
Krug created and copyrighted the 
True Color Process Guidebook early 
in 1955. It contains 19,000 colors 
and is sold in sets of two books, 
or singly. One book is on coated 
stock and the other on_ un- 


coated. *® 
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Should I Invest 
in NEW EQUIPMENT 


UST I specialize? Should I in- 

vest in new equipment? 
Have these questions been 

plaguing you this past year? 

I am going to point out some of 
the things you should do or should 
think before you decide 
whether you should invest in such 
new equipment. 


about 


I am sure that all of you have 
read and heard much about automa- 
tion. You probably are interested in 
the subject because everyone is in- 
terested in opportunities to lower pro- 
duction costs. However, you prob- 
ably didn’t rush out and buy photo- 
typesetting equipment or a web-fed 
“in-line” press just because you heard 
they produced more goods at less 
cost. If you have done anything at 
all along this line, it probably was 
to investigate whether a particular 
development was applicable to your 
own class of work and market, as 
suggested last year. And you prob- 
ably found that the desired facts were 
hard to come by. No matter how 
you may search, you will not find 
any one man who knows all the 
answers to your questions—answers 
that are necessary for you to formu- 
late a decision. 


Some printers and lithographers 
have told me that they have done 
considerable investigation during the 
past year, and I have heard some 
varied results: some said they be- 
lieved it wise to install a new method, 
others said they thought it best to 
reinvestigate at a later date, and 
still others thought that the new 
methods or machines were not suit- 
able for their kind of work. Each 
printer studied the potential of a 


process with respect to his individual 


By Robert E. Rassell 


Managing Director, Research & 
Engineering Council 


market, his present equipment, and 
the available personnel, before de- 
ciding to initiate the capital expan- 
sion necessary. 

As far as the individual market 
is concerned, no one knows it better 
than you do. You must study it 
thoroughly to determine whether a 
new method will be of help to you. 

However, you should be careful 
not to become lulled to the idea that 
your equipment is good enough and 
is doing a suitable job no matter how 
old it is. The fact that a press or 
machine is in good running condi- 
tion is not a good reason why it 
should continue to occupy your floor 
space. 


10-Year Limit 

If your presses or machines have 
been in use more than 10 years, it 
is quite likely that they are out- 
moded and should be replaced with 
up-to-date items. By the accepted 
rule of cost accounting, they should 
be charged off the books and the 
salvage be considered as that much 
velvet. But I would like to qualify 
that statement by excepting certain 
machines that are performing a spe- 
cialized operation at a profit even 
though they are as much as 40 years 
old. In some cases, machines that 
would do an identical operation have 
not been manufactured since 1915. 
Some of these old machines have 
been rebuilt several times, and in all 
probability it would take careful in- 
spection to determine that they are 
actually old. They are productive by 
any standard for the specialized 
operation that they perform. This 
type of machine may be considered 
“obsolete” in age—10 years being the 


point at which the average machine 
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is considered out-of-date—but it is 
not obsolete in terms of the job it is 
doing. 

But, other machines are a different 
story. Printing presses and other ex- 
pensive tools in our industry are 
built so well that they last and last. 
It is easy to postpone buying a new 
piece of equipment because the old 
one will keep on running. It usually 
can go another month, another year, 
or just about as long as you want 
it to. 

How do you know when a machine 
is obsolescent? One formula designed 
to answer this question is based on 
the theory that you compute the 
cost of the new machine by deter- 
mining the cost of of replacing it. 
In other words, it is the margin by 
which the performance of a machine 
in service falls short of the perform- 
ance that you would obtain from the 
best alternative to it. This margin 
can be determined by several factors 
—the cost of the new machine, sal- 
vage value of the old machine, su- 
periority of product, increased out- 
put, labor costs, maintenance and re- 
pairs, supplies, floor space and insur- 
ance. 

It is comparatively easy to figure 
these factors on your present equip- 
ment yourself, but many of you prob- 
ably don’t 


equipment or even the amount of re- 


know the cost of new 


turn it will give you. So, it probably 
would be to your advantage to con- 
tact the manufacturers of the new 
equipment and have their representa- 
tive figure out for you how much 
it is costing you not to install a mod- 
ern machine. 

One large manufacturer has fur- 


(Continued on Page 127) 
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This article is from advance release 
of the LTF Research Progress No. 34. 


~ What Is Qualitye LTF Attempts To Find Out 
By George W. Jorgensen, Supervisor, LTF 


UALITY is hard to define. To 

begin with, the word itself has 

several meanings. It can mean 
“excellence” or it can mean the char- 
acteristics—the “qualities’—that dis- 
tinguish different kinds or types of 
reproductions. 

When you look at a piece of print- 
ing and say that it has poor or good 
quality, it is especially hard to put 
into words exactly what you mean. 
The reason for this is that “quality” 
is a mental impression. It is something 
that you “feel.” A psychologist would 
say that quality is “subjective.” There 
are a lot of things that affect a mental 
impression. And some of these things 
can vary widely from one person to 
the next. No two people looking at 
the same thing get exactly the same 
mental impression or make the same 
“subjective” evaluation. 

We have all seen two reproduc- 
tions of the same original that look 
different yet both of them are pleas- 
ing to the eye. And two observers 
can have a pretty good argument as 
to which one has better “quality.” 
These differences in mental impres- 
sions arise from differences in the per- 
sonal tastes of the observers. 

Now let’s change this situation a 
little. Suppose we ask these same ob- 
servers to compare the reproductions 
with the original—to judge specific 
factors in the reproductions in terms 
of how closely they duplicate those 
of the original. In such a case, their 


answers will be surprisingly close. So, 


96 


in our present work at the LTF lab, 
the first thing we did was to define 
or, more accurately, restrict our use 
of the word “quality.” When we use 
it, we mean only the fidelity with 
which the copy has been reproduced— 
that is, how closely the press sheet 
duplicates the original. 

The ability of people to agree 
closely when making direct coimpari- 
sons of specific things in a reproduz- 
tion is important. It allows us to 
study certain structural characteris- 
tics of images that affect the over-all 
mental impression of “quality.” These 
characteristics are separate from and 
are not affected by the subject matter 
of the reproduction. We call them 
the lithographic quality factors of the 
image. 

Our work at LTF is aimed at find- 
ing out what these factors are and 
developing ways to measure and ex- 
press them in terms of numbers. We 
can then attempt to control them. 


If we can control them, then not only 


can we improve the quality of our 


printing but do it consistently. This 
is the real goal. We can produce good 
quality now, but we can’t do it con- 
sistently and economically. 

At the present state of our work, 
we believe that there are at least three 
principal factors that affect the qual- 
ity of an image. These are: 

1. Interference Patterns. These are 
patterns in the image which are ir- 
regular, such as graininess and mott.e, 


or regular, such as halftone moire. 


2. Image Definition. This factor is 
determined by the sharpness and reso- 
lution of fine detail in the image. 

3. Tone and Color Reproduction. 
This factor is determined by the re- 
lationship of the hue, saturation, and 
lightness of corresponding areas in 
the original and in the reproduced 
lithographic image. 

(A complete discussion of these 
three factors would be quite long. 
Therefore, LTF plans a_ series of 
articles which will attempt to explain 
what it is trying to do in its studies 
of image quality.) 


Interference Patterns 

Graininess is the most common type 
of interference pattern. The term 
“graininess” is used rather loosely 
among lithographers to describe a 
number of image defects. At the start 
of our research on graininess, we had 
to define again exactly what we meant 
when we used the word. After study- 
ing various uses of the term, we felt 
that “graininess” in the press sheet 
image should be limited to the appear- 
ance of a sandy or salt and pepper 
roughness in what should be smooth, 
even tones. Also, we felt that the 
term should apply only to irregular 
patterns that are scattered or ran- 
dom from one dot to the next. In 
other words, the patterns taken by 
themselves should not represent or re- 
semble any particular object or thing. 
This definition eliminates other 


types of patterns such as moire from 
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| Slick tricks 
| with a 
| strange film 





One of the strangest yet most versatile films we 
turn out is Kodak Autopositive Film, Thin Base. 
Use yellow light, print a negative on it, and the 
result is a laterally reversed negative. Same ac- 
tion with positives. Use white light—and it acts 
' like normal negative-positive material. 

You can use this film’s unique ability to make 
your work faster and easier, and, in some appli- 
cations, actually improve quality. For example, 
for single-color, same-size linework, you can 
eliminate the negative step by reflex printing 
from the original reflection copy. Just place the 
emulsion side of the film in contact with the face 
of the copy and expose to yellow light (back of 
the film toward the light source). The result is a 
line positive sans camera, sans negative! 





Neat trick—negative and positive on one piece of film. Nothing to 





it with Autopositive! 








Here are more ways 
it can help you 


1. In your usual method of 
step-and-repeat work, you print a 
plate onto metal, a block at a time. 
If you must remake the printing 
plate, you must repeat the whole 
tedious operation. But, if you use 
Autopositive Film for the multiple 
image and print from this to the 
metal, the step becomes nothing 
more than simple contact printing 
that you can repeat in minutes. 

2. Photocomposition techniques 
are easily simplified with Autoposi- 
tive Film—such as reverses in 
copy blocks, and positives and 
negatives on the same piece. You 
simply make the original yellow 
light exposure, mask out the areas 
that you want to keep the same, 
expose the rest to white light, and 
presto—there’s the switch! 

3. You can easily put hand line 
additions on straight negatives us- 
ing Kodagraph Autopositive Film 
with a matte surface. 


4. Autopositive Film, because 
of its adaptability for photocom- 
position, also eliminates bother- 
some double printing. 


Available for four purposes 


You can get Autopositive materi- 
als for four purposes. For precision 
color work, there are Kodak Auto- 
positive Plates. For quick proofing 
from positives, ask for Kodagraph 
Autopositive Paper. For all the 
conveniences of a clear, thin base, 
specify Kodak Autopositive Film, 
Thin Base. And for hand addi- 
tions, there is Kodagraph Autopos- 
itive Film with a matte surface. 


Want more information? 


If you would like to know more 
about Kodak Autopositive mate- 
rials and how you can take advan- 
tage of them, see your Kodak 
Graphic Arts dealer or technical 
representative. 


Or write us 
for ‘“‘How to use 
Kodak Auto- 
positive Mate- 
rials’’ (Q-23). 
This fact- and 
pi ¢-tu Te - 
crammed book- 
let is brand- 
new, and tells = 
what Kodak Autopositive mate- 
rials are, how they work, and what 
they can do. It also covers many 
practical time- and effort-saving 
uses of Kodak Autopositive mate- 
rials—things like how to make a 
laterally reversed duplicate nega- 
tive or positive; making uniform 
halftone tints; normal positive- 
negative work; negative and posi- 
tive on the same film; outline ef- 
fects; intermediates for making 
positive blue keys; and reflex 
copying. 

The booklet is punched to fit 
into your Kodak Graphic Arts 
Handbook. Copies are free of 
charge, at the address below. 


Kodak 
Avtop ol 
we 


— 








Graphic Reproduction Sales Division ¢ EASTMAN KODAK COMPANY, ROCHESTER 4, N. Y. 
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halftone screen angles, patterns due 
to uneven blankets, patterns em- 
bossed on the paper or even the pat- 
terns of the halftone dots themselves. 
It is necessary to separate these other 
patterns from graininess since they 
are basically different. They give dif- 
ferent visual sensations and require 
different measuring methods. 

The importance of graininess as a 
factor in the quality of printing be- 
came increasingly evident as our 
studies of image quality progressed. 
For example, when we were compar- 
ing press sheets for their sharpness, 
tone or color reproduction, our judg- 
ments were influenced by the degree 
or type of graininess that was present. 
It was for this reason that we are now 
studying graininess to determine the 
factors that cause it, its visual effects, 
and how to measure it both visually 
and with physical instruments. 


The Perception of Graininess 

Graininess in photography is well 
known. When you see a grainy photo- 
graph, even though you are aware of 
the graininess you cannot see the in- 
dividual silver grains. They are much 
too small to be resolved by the eye. 


Fig. 1. 


ie 
What you do see are tiny random 


or scattered patterns formed by 
clumps of grains. The grainy appear- 
ance is produced by an irregular dis- 
tribution of these clumps. (Jones, 
L.A., and Higgins, G.C., J. Opt. Soc. 
Am., 35, 435, (1945). 

Lithographic grain looks some- 
what like photographic grain but is 
physically different. The dots in a 
lithographic halftone have a regular 
pattern, and, by themselves, will not 
give the impression of graininess. It 
is only when a random or scattered 
pattern of black and white grains is 
superimposed on the halftone pattern 
that graininess becomes apparent. As 
in photographic grain, usually you 
cannot see the individual black and 
white grains. Instead, they are seen 
Sometimes 
they appear as tiny swirls, like a for- 
est in an aerial photo. Some types 


as roughness patterns. 


give you an impression of vague, 
wavy forms that shift around on the 
sheet as you look at it from different 
angles. 
Types of Grains 
The visual appearance of graininess 
is caused by the presence of extremely 
small grains in the image. These 


grains usually are too small to be seen 
individually. It is only when you have 
many of them scattered over an area 
on the sheet that you get the impres- 
sion of graininess. The photomicro- 
graph (Fig. 1) shows a 133 line tint 
on enamelled paper. It contains most 
of the different types of grains dis- 
cussed in this article. 

We consider grains to be of two 
general types. We call the first one 
“Black Grain.” Black grain is un- 
wanted ink in non-image areas. It 
can consist of independent, minute 
specks of ink (see A) or it can be 
the irregular, ragged spreading of in- 
dividual halftone dots or lines (see B). 

We call the second type of grain 
“White Grain.” These are small white 
specks in image areas where the ink 
has not covered the paper. White 
grain can result from 1. ink piling 
when water interferes with ink trans- 
fer (C), 2. when individual halftone 
dots on the plate sharpen or their 
edges break away unevenly (D), or 
3. from minute holes or depressions 
in the surface of the paper that the 
ink cannot bridge or fill (E). 

Another form of white grain is un- 
even light reflection from the 
ink film. The ink may lay on the 
sheet in ripples rather than as a 
smooth, even film. In such a case, the 
thicker areas reflect less light than 
the thinner areas (F). Another cause 
is scattered or specular reflections 
from the glossy ink lying on the 
rounded paper fibers that are on the 
surface of the paper (G). Still other 
causes are uneven glcss of the ink 
itself or uneveness in the paper’s 
ability to reflect light. 


General Observations 

Here are some general observations 
about lithographic grain based on the 
examination of many press sheets. 

1. To be detected, the grains must 
contrast with their background. The 
minimum contrast that the eye can 
detect varies according to the con- 
ditions of viewing the sheet—mainly 
the amount of light on the sheet and 
the extent to which the eye has adap- 
ted itself to the light level. Under 
average viewing conditions, it ap- 

(Continued on Page 65) 
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WARREN’S 
Lithographic Papers 
Lusterkote + Offset Enamel + Overprint Label C1S + Sebago Label C1S 
Fotolith Enamel + Silkote Offset 








PAPER MERCHANTS 
who sell and endorse’ 
Warren’s Standard Printing Papers 


ALBANY, N. Y. Hudson Valley Paper Company 
ATLANTA, Ga. Sloan Paper Company 
BALTIMORE, Mb. The Barton, Duer & Koch Paper Co. 
BaNnGor, MAINE Brown & White Paper Company 
Baton Rouce, La. Louisiana Paper Company, Ltd. 
BirRMINGHAM, ALA. Sloan Paper Company 
Boisr, IDAHO Zellerbach Paper Company 
Storrs & Bement Company 

nuvi Meine The Century Paper Co., Inc. 
eae ge ees Cook-Vivian-Lindenmeyr Co. Inc. 
Carter, Rice & Company Corp. 

, The Alling & Cory Company 

Burrao, N. Y, { Franklin-Cowan Paper oataiany 
CHAMPAIGN, ILL. Crescent Paper Company 
Ganevaren Ne { Caskie Paper Company, Inc. 
ee oT aie | Virginia Paper Company, Inc. 
CuattTanooGa, TENN. Southern Paper Company 
Canes Cis § Chicago Paper Company 
Ce eee \ McIntosh Paper Company 
Cincinnati, On10 The Diem & Wing Paper Company 
hee! . § The Petrequin Paper Company 
CLEVELAND, Onto \ The Alling & Kee’ Cc compadiy 
Co.umsus, On10 —‘ The Cincinnati Cordage & Paper Co. 
Concorp, N. H. C. M. Rice Paper Company 
DALLAs, Texas Olmsted-Kirk Company 
DayTON, Oun10 Hull Paper Company 
Denver, Coto. Carpenter Paper Co. 
ace ik'pasies sieve Western Newspaper Union 
iiteniaiy . Newhouse Paper Company 
Detroit, Micu. Seaman-Patrick Paper Company 
Dusugue, lowa Newhouse Paper Company 
EUGENE, ORE. Zellerbach Paper Company 
Fort Wort, TEXAS Olmsted-Kirk Company 
Fresno, Cat. Zellerbach Paper Company 
Granp Rapips, Micu. Quimby-Walstrom Paper Co. 
Great Fats, Mont. oe Leslie Paper Company 
HarrisBurG, Pa. The Alling & Cory Company 


§ Henry Lindenmeyr & Sons 


Hartror, Conn. Storrs & Bement Company 


Houston, TEXAS L. S. Bosworth Company 
INDIANAPOLIS, IND. Crescent Paper Company 
Jackson, Miss. Townsend Paper Company 
JACKSONVILLE, FLA. Virginia Paper Company, Inc. 
. ante { Midwestern Paper Com: any 
Kansas Crry, Mo . Wertgame ner Cuapany 
KNOXVILLE, TENN. Southern Paper Company 
LansinG, Micn. The Weissinger Paper Company 
f My . Western Newspaper Union 
Lirtte Rock, ARK. { Arkansas Paper Company 
Los ANGELEs, CAL. Zellerbach Paper Company 
LouisviLLe, Ky. Miller Paper Company 
LyNCHBURG, VA. Caskie Paper Company, Inc. 
Mempuis, TENN. Southland Paper Company 
MILWAUKEE, Wis. Nackie Paper Company 


The John Leslie Paper Company 


MINNEAPOLIS, MINN. I . 
AINNEAPOLIS, M1 Newhouse Paper Company 


Mouing, ILL. Newhouse Paper Company 
MontTcomery, ALA. Weaver Paper Company 
NASHVILLE, TENN. Clements Paper Company 
Newark, N. J. Henry Lindenmeyr & Sons 


New Haven, Conn. Henry Lindenmeyr & Sons 
Bulkley, Dunton & Company 
New Or teans, La. Alco Paper Company, Inc. 
Henry Lindenmeyr & Sons 

The Alling & Cory Company 

J. E. Linde Paper Company 

New York City The Canfield Paper Company 
Marquardt & Company, Inc. 

Schlosser Paper Corporation 

Miller & Wright Paper Company 


Storrs & Bement Company 


OaKLAnD, CAL. Zellerbach Paper Company 
OK vaAHOMA City, OKLA. Western Newspaper Union 
Omana, NEs. Field Paper Company 
D. L. Ward Company 

PHILADELPHIA, Pa. The J. L. N. Smythe Company 
Sc huy Ikill Paper Company 

PHOENIX, Ariz. Zellerbach Paper Company 
PirTsBuRGH, Pa. The Alling & Cory Company 
PORTLAND, MaIni C. M. Rice Paper Company 
PORTLAND, ORE. Zellerbach Paper Company 


ProvipEncE, R. I. Carter, Rice & Company Corp. 

Storrs & Bement Company 
Reno, NEv. Zellerbach Paper Company 
§ B. W. Wilson Paper Company 
(| Virginia Paper Company, Inc. 


1 Narragansett Paper Co., Inc. 


RICHMOND, Va. 


RocuestTer, N. Y. The Alling & Cory Company 
SACRAMENTO, Cat. Zellerbach Paper Company 
Se. Soe en, { Beacon Paper Company 


\ Tobey Fine Papers, Inc. 
{ The John Leslie Paper Company 


St. Paur, Minn. 
T. Paut, MINN Newhouse Paper Company 


Sat Lake Crry, Urau Zellerbach Paper Company 
San Antonio, Texas  Shiner-Sien Paper Company, Inc. 
San Dieco, Cat. Zellerbach Paper Company 
San Francisco, CAL. Zellerbach Paper Company 
San Jose, Cat. Zellerbach Paper Company 
SEATTLE, Wasu. Zellerbach Paper Company 
SHREVEPORT, La. Louisiana Paper Company, Ltd. 
SPOKANE, WASH. Zellerbach Paper Company 
The Paper House of New England 
SPRINGFIELD, Mass. { Bulkley , Dunton & Geaipany 
Stockton, Cav. Zellerbach Paper Company 
Syracuse, N. Y. The Alling & Cory Company 
Tacoma, Wasu. Zellerbach Paper Company 
To.epo, Ono The Commerce Paper Company 
TRENTON, N. J. Henry Lindenmeyr & Sons 
Troy, N. Y. Troy Paper Corporation 
Tt LSA, OKLA. Tulsa Paper Company 
Waco, Trexas Olmsted-Kirk Company 
Wasuincton, D. C. Stanford Paper Company 
Wicuita, Kan. Western Newspaper Union 


EXPORT AND FOREIGN 

New York Crry (Export) National Paper & Type Co. 
40 cities in Latin America and West Indies. 

New York City (Export) Moller and Rothe, Inc. 
20 countries in Latin America and West Indies. 

New York Crry (Export) Muller & Phipps (Asia) Ltd. 
Belgian Congo, Burma, Ceylon, China, Hong Kong, Iceland, 
India, Malaya, Philippine Islands, South 2 ex 


AUSTRALIA Ball Limited 
New ZEALAND B. J. Ball (N. Z.), Ad. 
Hawauan IsLanps Honolulu Paper Co., Ltd. 


Agents for Zellerbach Paper Company 
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Fotolith Enamel + Silkote Offset 


Warren’s LUSTERKOTE COVER eminently suitable for labels pro- 
provides a mirror-like glossy surface duced by offset lithography or by 
that contributes brilliance to the letterpress. This paper is pre-con- 


highlights and colors in lithographic — ditioned by an exclusive process. 

reproduction. Now available with Warren’s SILKOTE OFFSET has the 
the lustrous finish on both sides of | appearance of a wove offset but has a 
the paper. unique pigmented surface that gives 


Warren’s OrrsET ENAMEL is a more brilliant reproduction. It also 
double coated paper for the printing _ offers a high degree of dimensional 


of pictures by offset lithography. _ stability. Silkote Offset is available 
Double coating improves printabil- | in Wove and Saxony finish. 
ity and uniformity, resulting in a Warren’s ForouitH ENAMEL is a 


higher potential of lithographic re- | new quality of machine coated two 
production. Offset Enamel is avail- side paper for the reproduction of 


able in glossy finish, Saxony finish, halftones by offset lithography. 
and dull finish. Also available coated Warren’s SEBAGO LaBEL C1S is a 
one side only. new quality of machine coated label 


Warren’s OVERPRINT LABEL is __ paper for offset lithography or letter- 
double coated on one side and is press. 


Write for free booklet-—“How Will It Print by Offset” 
S. D. WARREN COMPANY - BOSTON 1, MASS. 
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Father 
Of His Country’s 
Art 


er at his London studio, Benjamin West, son 
of a Pennsylvania artisan, is seen wearing a green 
coat in Pratt’s painting at the right. West lived most 
of his years in England and became president of the 
Royal Academy. He taught and encouraged Charles 
Willson Peale, Gilbert Stuart, Thomas Sully, Samuel 
F. B. Morse, Matthew Pratt and other Americans 
who ultimately gave expression to West’s fervent 
hopes for the advancement of art in his native land. 


Creative development in American art has reflected 
the changing patterns of life and social tastes in each 
succeeding generation. Today, the American artist 
finds a broader range for his creative talents. Graphic 
reproduction brings the work of the artist into mil- 
lions of homes throughout the nation. Advertising 
art provides the painter and illustrator with a medium 
of expression that is contributing valid cultural ele- 
ments to our national life. The American art tradi- 
tion flour:.hes with prolific energy, thanks to printing. 


Westvaco fine papers are notable for their ability to 
retain the original values in works of art which are 
reproduced in color and black-and-white. When high- 
fidelity pictorial reproductions are required by printers 
and advertisers, a reliable choice of printing paper can 
be made from the Westvaco line. 


You can trace the influence of the American creative 
imagination upon graphic design in Westvaco Inspira- 
tions for Printers. Number 202 is yours for the ask- 
ing. Simply write or phone to your nearest Westvaco 
distributor, or to any Company address on this page. 


Cover Artist 


Matthew Pratt was born in Philadelphia in 1734, and at 
the age of 15 was apprenticed to his uncle, “a Limner and 
Painter General.” After a trading venture to Jamaica in 
1757 he began painting portraits, and in 1764 went to 
London for two years to study under Benjamin West. On 
his return to Philadelphia he pursued a successful career as 
a portrait painter until his death in 1805. The subject of this 
well-known painting is a lesson in Benjamin West’s studio 230 Park Avenue, New York 17 

in London. West, dressed in green, is demonstrating some 35 East Wacker Drive, Chicago 1 
point to Pratt himself, seated, while his other students listen. 





503 Market Street, San Francisco 5 


West Virginia Pulp and Paper Company 














The American School, 1765, by Matthew Pratt. From The Metropolitan Museum of Art, New York 


Westvaco 202 


Inspirations for Printers 








We aren’t talking about 


HOW to improve lithographic dampening 
WE ARE DOING SOMETHING ABOUT IT 


DIS-COVER * (disposable dampening roller cover) is a better product 
today than it was eight months ago — AND — it will be constantly 
improved as the years go by. 


Thanks to your support, we have moved into our own little building — we have expanded 
our development facilities — and are improving our services — SO, 


WATCH FOR CONTINUED IMPROVEMENTS IN DAMPENING MATERIALS .... AT SENSIBLE 
PRICES .... THAT GIVE BETTER RESULTS ... . WITH LESS LOSS OF VALUABLE PRESS TIME. 


We are sure that such a program, as ours, is earning your OK for it is reflected in our steadily 
increasing sales of 


DIS-COVER * (disposable dampening roller cover) 


The FIRST—Practical—Lint Free—Chemically Impregnated — dampening roller cover that at- 
tracts SCUM AND TINTS without losing the ability to transfer fountain solution to your plates. 


Our NEW HOME on LINDSTROM ROAD, at the edge of the harbor, in Stamford, 
Connecticut is a real Christmas present to us. We sincerely hope that you and 
yours will have as nice a Holiday Season and a wonderful 1956. 


NORMAN A. MACK ASSOCIATES, INCORPORATED 


Lindstrom Road Stamford, Conn. 


‘Trademark and Patents Pending. 
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pears that the minimum contrast that 
can be detected between two adjacent 
areas is a difference in density of 
about 0.01 or a difference in reflec- 
tion of about 2 percent. Contrast of 
black and white grains in litho prints 
is almost always greater than these 
minimums. 

2. The smallest grains found are 
about 0.0005 of an inch in diameter. 
This minimum grain size appears to 
be due to the working characteristics 
(rheological properties) of the ink, 
the characteristics of the blanket in 
transferring both ink and water, and 
the properties of the surface of the 
paper. Grain of this minimum size al- 
ways is present in lithographic images. 

Grain Sizes 

Grain sizes are found to increase 
from the minimum value up to any 
maximum size you wish to set and 
still define the specks as being grain. 
In our work, we consider the maxi- 
mum size grain as one unit dot area 
of the halftone screen. We consider 
anything bigger than that as a differ- 
ent type of image defect that we will 
discuss in later articles. 

The sizes, kind, frequency and lo- 
ction of the grains generally are de- 
termined by the cause of the grain. 
For example, grains caused by slur 
are black, appear only in the middle- 
tones and shadows, and are always 
on the trailing edge of the dots. 
They can increase in size only toward 
the trailing edge of the sheet. If the 
cause is piling, the grains are white, 
appear in areas that should be cov- 
ered with ink, and are not directional. 
Both their size and frequency can in- 
increase. Grains caused by scum are 
black, appear in the non-printing 
areas, are not directional, and both 
their size and frequency can increase. 
Other types of grain from such 
causes as type of paper, ink formula, 
etc., also have similar restrictions. 
Graininess is not always general 
throughout a sheet. It can be local- 
ized and can be of more than one 
type. 

From these generalizations, a statis- 
tician would say that lithographic 
grains do not follow completely ran- 
dom or normal distributions. There 
are upper and lower size limits as 








Fig. 2. Layout of a Test Press Sheet 


well as limits in direction and loca- 
tion. 
Measurement of Graininess 

Like ‘“‘quality,” graininess is a 
mental impression. It’s a “feeling” 
that you have as you look at the sheet 
and it cannot be measured directly 
by purely mechanical means. In the 
initial phases of our study it was thus 
necessary to use a group of observers 
to evaluate graininess. However, this 
is slow and expensive. So, it became 
important that we look for an instru- 
ment that measured in a manner that 
was similar to the visual process of 
an observer. The aim was to get mea- 
surements that matched or correlated 
with those of the observers. 

To start out, we had a number of 
people look at the printed samples 
and grade them for graininess. We 
then tried different ways of measur- 
ing what caused this graininess, using 
the LTF recording densitometer, un- 
til we found a method that graded 
the samples in the same order as the 
observers who had graded them visu- 
ally. 

At first, we worked with very 
coarse differences in graininess. Only 
a few samples of slight, moderate, and 
severe graininess were used. The dif- 
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ferences were so great that everyone 
agreed on the order of rating. Later, 
we added more samples where the dif- 
ference in graininess were not so 
obvious in order to fill out the scale. 
This, in turn, required improvements 
in our measuring method so that the 
ratings of the recording densitometer 
continued to be in agreement. 

In this type of work, it is usual 
to call the measurements or evalua- 
tions of the observers (“‘subjective” 
measurements) as graininess. Meas- 
urements made by an_ instrument 
which does not require the visual 
process of an observer in making its 
measurement 


(“objective” physical 


measurements) are called granularity. 
Images Used to Evaluate 
When we first started out, we 
worked with a large numker of press 
sheets. They varied widely as to sub- 
ject matter, paper, ink and types of 
graininess. It was difficult to place 
these sheets on a scale of relative 
graininess. Realizing that we needed 
simpler images for our first attempts 
at evaluation, we prepared the plate 
layout shown in Fig. 2. 
In this layout, “A” is a 133 line 
70 percent cross line tint. Its large 
(Continued on Page 129) 
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The importance which management attaches to stockholder 
relations is demonstrated by the top-level consideration 
and planning which go into today’s annual reports. If you 
are about to produce an annual report, you will be concerned 
with selecting a paper of character and distinction ...a 
paper which will reflect your corporate standing. Ask your 
nearby Oxford Merchant to show you a selection of fine 
papers for annual reports and examples of the outstanding 
printing results you may expect. 


TWO VALUABLE AIDS: (1) Te OXFORD PAPER SELECTOR CHART 
to help you select the right grade of paper for each job. (2) The 
OXFORD PAPER COST CALCULATOR fo give you quickly the exact 
cost per 1000 sheets of common weights and sizes of printing 
papers. Ask your nearby Oxford Merchant or write us direct. 


OXFORD PAPER COMPANY, 230 Park Avenue, New York 17, N. Y. 
OXFORD MIAMI PAPER COMPANY, 35 East Wacker Drive, Chicago 1, Ill. 
MILLS AT RUMFORD, MAINE, AND WEST. CARROLLTON, OHIO 
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Q: Can films be used for color work? 
I have used only glass plates up till 
now and am reluctant to use film be- 
cause, I am told, film does not hold its 
size, 


R. A. P., New York, New York 
A: Yes, films can be and are being 


used successfully for color work. You 
can overcome your apprehension if 
you fully realize the requirements the 
separate color images must meet. In 
color work the subject is separated 
into several distinct images which are 
combined in printing. At that stage 
it is necessary that all four, or more, 
images be identical. The physical re- 
lationship between the composite 
image and the original is influenced 
by the camera setting (focus). If a 
slight change occurs in the final size 
due to dimensional changes in the 
films, such a change is, for the aver- 
age color job, negligible. However, if 
the film changes differ from one film 
to the other, the final composite will 
not register. 


The important consideration, there- 
fore, is to maintain a uniformity be- 
tween all the films in a set. This can 
be accomplished by maintaining iden- 
tical conditions in the handling, pro- 
cessing and drying of the films. The 
first step toward this end is to use 
film from the same roll or from the 
same box (if sheet film is used). With 
roll film, each film to be used should 
be cut from the roll in the same way. 
If sheet film is cut down to smaller 
sizes, each piece likewise should be 
cut from the larger piece in the same 
way. Film changes size in one direc- 
tion more than in the other. Sheet 
film is cut from a roll but, in manu- 


facturing, each sheet usually is cut in 
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Mr. Paschel is conducting 
his column by air mail from 
The Netherlands for a few 
months, while he is working 
as photographic consultant | 
in a large lithographic firm. 
Continue to send your prob- 
lems to him, c/o “Modern 
Lithography,” Box 31,Cald- 
well, N. J., however. We'll | 
forward them to him and 
you will have an answer in 
| this column in a very short 


| time. | 


the same way. However, since film 
can be cut both across the roll as well 
as with the roll, it is not always safe 
to assume that two separate boxes have 
been cut from a roll in the same way. 

Then too, the dimensional stability 
of one roll may not be the same as an- 
other roll. For this reason it is not ad- 
visable to make a set of color records 
with film from different boxes, or dif- 
ferent rolls, and especially not if from 
different batches. 

The second step is to condition the 
film to the atmosphere prevailing in 
the photographic department. This is 
desirable because the atmospheric con- 
ditions in manufacture, packing, stor- 
ing, etc., may have been quite difer- 
ent from those in the camera depart- 
where the film will be 
Consequently, if the atmospheric con- 


ditions during use are radically dif- 


ment used. 


ferent from the prior conditions, the 
film change will be at the maximum. 
This could prove to be a serious handi- 
cap when color correction masks are 
made which must, shortly after pro- 


cessing, be registered with the separa- 
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Sy Herbert P. Paschel 


Graphic Arts Consultant 
tion negatives. In many cases it has 
been found expedient to provide a 
light-tight cabinet within which the 
unexposed films can be hung individ- 
ually, subject to a circulating current 
of the room atmosphere. 

In processing, films should receive 
Each film in the 
set should be in the developer, short 
stop, fixing bath and wash for the 
same length of time. If not, there will 
be a decided difference in the stretch- 
ing and shrinking of the films. Films 
should be wiped dry of excess sur- 


identical treatment. 


face moisture and hung up to dry in 
the same way and under the same at- 
mospheric and temperature conditions. 
Forced drying should be avoided un- 
less very accurately ventilated and 
controlled cabinets are available. 

In processing it is also advisable to 
maintain the characteristics of the 
solutions to a high degree of uniform- 
ity. It is not wise to change the hypo 
during the middle of a set, for exam- 
ple, since the difference in the acidity 
and the hardener can materially affect 
dimensional stability. Uniformity is 
the keynote in handling films for color 
work. If you observe the simple pre- 
cautions outlined, you should exper- 
ience no difficulty. 


Q: What is the difference between 
“sensitometry” and “densitometry”: be- 
tween a “sensitometer” and a “densito- 
meter’? R.R.H., Scranton, Pa. 

A: Sensitometry is the science which 
is concerned with investigating the 
sensitive characteristics of photo- 
graphic emulsions. It covers such as- 
pects as speed (response to light), 
spectral sensitivity (response to spe- 
cific light rays), gamma _ (develop- 


(Continued on Page 131) 
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Abstracts of Current Literature in the Graphic Arts 


These abstracts of important current 
articles, patents, and books are compiled 
as a service of the Lithographic Technical 
Foundation, Inc. They represent  state- 
ments made by the authors and do not 
express the opinions of the abstractors or 
of the LTF. 

Since some of the abstracts are from 
abstract journals, LIF cannot furnish 
photostats of all of the original articles. 
If the title is marked with an asterisk, 
LTF has no further information than that 
contained in the abstract itself. Inquiries 
about these items should be sent direct to 
the source that is named. If you want 
copies of U. S. Patents, write direct to 
the Commissioner of Patents, Washington 
25, D. C. Send twenty-five cents for each 
patent desired. Make checks or money 
orders payable to “Treasurer of the U. S.” 





Photography, Tone and 
Color Correction 
GETTING THE Most From Your 
CAMERA. Bernard R. Halpern. Modern 
Lithography 23, No. 7, July, 1955, page 
48 (1 page). The author discusses a num- 
ber of points which influence the quality 
of work produced and the efficiency of 
the camera and its operator. He also gives 
a few pointers on how to choose a camera. 
The quality of the lens, and accuracy 
and rigidity of construction will deter- 
mine the quality of the negatives pro- 
duced. The use of a calibrated focusing 
system, timers, lens controls, and uniform 
illumination help to increase efficiency. 
The author suggests some test equipment 
to be used in a periodic test. 
*PHOTOMECHANICAL REPRODUCTION. 
Donald C. Gresham. U. S. Patent 2,715,- 
578. Official Gazette 697, No. 3, August 
16, 1955, page 375. 1. Process for the 
production of screen positives for use in 
the production of screen negatives for the 
halftone block and bi-metal litho processes 
which comprises exposing a photographic 
element having an emulsion of high con- 
trast behind a halftone screen to light 
from an original subject, developing the 
screen latent image obtained to a gamma 
of at least approximately 2.5 in a de- 
veloper giving only a silver image, rever- 
sal exposing the element to light incident 
on the same side thereof as the original 
exposure, redeveloping the element in an 
aromatic primary amino developing agent 
in the presence of a color former which 
couples with the oxidation products of 
such developer formed during develop- 
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If the title of the abstract is not marked 
with an asterisk, LTF can supply photo- 
stats of the original article. The charge is 
sixty cents per page plus six cents postage. 
Orders from companies or individuals who 
are not members of LTF cannot be filled 
until payment is received. Orders with 
payment enclosed receive immediate at- 
tention, 


Foreign patents may be obtained as 
photostats from the Library of Congress, 
Washington, D. C. 


LTF also has mimeographed lists of (1) 
“Periodicals Abstracted by the Research 
Department” and (2) “Books of Interest 
to Lithographers.” These are available for 
ten cents each in coin or U. S. stamps. 
Lithographic Technical Foundation, 1800 
S. Prairie Ave., Chicago 16, III. 





ment to form a dye image in situ with 
the developed positive silver image, said 
development being such as to yield a dye 
‘mage with a gamma value of at least 
approximately 2.5, and removing silver 
and silver salts from the product. 
Process PRACTICE: "THE HUNTER-PEN- 
ROSE COLOUR SCANNER. Process Engravers 
Monthly 62, No. 741, September, 1955, pp. 
311, 313 (2 pages). The operation of the 
Hunter-Penrose Colour Scanner is de- 
scribed. The model exhibited at I.P.E.X. 
was a development model. It is similar 
in construction to a camera. The copy is 
viewed through a lens and focused at the 
camera back. The copy to lens area is 
covered by a bellows so that only a fine 
beam of light illuminates the copy. The 
light beam scans the copy. The reflected 
light is recorded on a plate at the camera 
back. Using a panchromatic plate and an 
appropriate filter will result in a colour 
separation negative. A set of 3 photo- 
electric cells examines the coloured re- 
flected light, and an electronic computor 
adjusts the intensity of the light beam 
according to colour of the beam and to 
the correction information fed into the 
machine before the scanning started. The 
amount of correction needed is determined 
by adjusting the machine so it scans 
patches of the printing inks to be used. 
The result is a colour corrected negative. 
Transparencies can also be used as copy. 
*ELECTRO AMPLIFICATION OF LIGHT. Kol- 
ler. U. S. Patent 2,709,765. Photographic 
Engineering 6, No. 2, 1955, Page 143 (1 
page). This patent describes an electro- 
luminescent emitter having a brightness at 
the emitting surface of about 8 foot lam- 





berts at an improssed potential of 100 
volts. The emitter is made of a thin layer 
(.1 micron) of titanium dioxide deposited 
chemically on a glass plate, a somewhat 
thicker layer (1 micron) of zine or cad- 
mium sulfide or mixed sulfides deposited 
chemically over the titanium dioxide 
layer, an activator such as manganese, 
copper or silver in the phosphor and a 
layer of non-conducting silicon monoxide 
deposited to overlie the zinc sulfide phos- 
phor layer. The silicon monoxide layer 
has a thickness of about 0.1 micron, and 
is oxidized to silicon dioxide after which 
a conductive metal coating, aluminum, 
gold copper or silver is vapor deposited 
over the silicon dioxide layer. Alternat- 
ing voltage applied to the titanium layer 
and the conductive layer (both trans- 
parent) causes an exponential increase 
in brightness of the zinc sulfide phosphor 
light emitting layer. In view of the 1954 
Review in this journal, ‘“Technicalia,” 
1955, Vol. 6, No. 1, Page 63, it appears 
that the use of a weak light source as a 
photoelectric input for the alternating 
potential control will provide an electro- 
luminescent amplification at the output 
from the phosphor. 

*PHOTOGRAPHIC ‘TRANSFER PROCESS AT 
ELEVATED TEMPERATURE FOR RAPID Copy- 
inc. A. E. Jackson. U. S. Patent 2,704,- 
712. Photographic Engineering 6, No. 2, 
1955, Page 147 (1 page). The invention 
consists in a photographic copying pro- 
cess, in which a line or half-tone image 
comprising unhardened gelatine, forming 
part of a silver halide-type emulsion 
coated on a first support, is transferred 
by contact to a second support, after the 
gelatine comprised by the complementary 
image has been rendered non-transferring 
by hardening, after or during exposure 
to light, in a tanning developer. 


Planographic Printing Processes 

*CINNAMATE SENSITIZED ZINC LITHO- 
GRAPHIC PRINTING PLATES. U. S. Patent 
2,697,039. Martinson. Photographic En- 
gineering 6, No. 2, 1955, Page 146 (1 
page). Minsk et al. U. S. 2,610,120, and 
Nos. 2,670,285; 2,670,286 and 2,670,287, 
describe methods for the preparation of 
light-sensitive cinnamic acid esters of 
polyvinyl alcohol and the sensitizing of 
compositions containing such esters with 
various compounds such as_ nitro-aryl 
quinones, anthrones, and triphenylmethane 
compounds and diamino diphenyl car- 
binol, diamino diphenyl methane and 
diamino diphenyl ketone compounds. 
Such light-sensitive esters are disclosed 
as useful in the preparation of resist 
images on zinc plates for printing pur- 
poses. The light-sensitive compositions are 
coated from a solvent onto a metal sur- 
face and are exposed under the desired 
subjects such as a line or halftone sub- 
ject followed by removal from the plate 
of the unexposed regions with solvent 
to yield a light-hardened resist image 
on the metal surface. When the com- 
positions are coated on zinc plates, 
initially, within a period of about 25 
hours, satisfactory resist images can be 
formed on the zine plates by the above 
method but after about 24 hours it is 
found that even in the dark, the zinc 
plates apparently have sufficiently changed 
the solubility of the resin immediately 
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adjacent to the surface of the zinc plate 
that the quality of the printing plate is 
decreased. That is, the printing ink ad- 
heres to the unexposed areas of the plate 
ostensibly free of polymeric resist. The 
effect is noted by the formation of a very 
thin stratum of sparingly soluble reaction 
product on the surface of the plate, which 
is not readily removed by the solvent 
developer in the unexposed areas which 
repel the printing ink, but which tend 
to attract the ink. This condition is called 
“scumming.” Smith et al. U, S. Patent 
application Serial No. 266,236, filed Janu- 
ary 12, 1952 adds an inhibitor such as 
hydroquinone into the polymeric cinnamic 
acid ester coatings to prevent scumming. 
A further improvement has been dis- 
covered by incorporating about 0.05 to 
0.15 gram of triethanolamine in 100 cc. 
of a 3.75 percent solvent solution of the 
cinnamic acid esters before coating on 
the zinc surface. By treating the zinc plate 
upon which the insoluble cinnamic acid 
ester resist has been formed, with an 
aqueous solution of alkali metal per- 
manganate, the polyvinyl cinnamate re- 
sist becomes water-receptive. This result 
allows the preparation of a cinnamic 
acid ester resist image on ink-receptive 
surfaces such as copper in the usual man- 
ner and treatment of the plate with the 
permanganate solution produces a_posi- 
tive-positive plate in which the metal 
areas carry the ink and the cinnamic acid 
ester resist areas repel the printing ink 
in the presence of moisture. After the 
formation of the insoluble cinnamic acid 
ester resist image on a zinc surface, the 
plate is swabbed with either ethylene 
glycol monomethyl ether or thylane glycol 
monoethyl ether. It appears that these 
compounds are capable of removing from 
the surface of the zinc a thin film of 
reacted polymer which is responsible for 
the scumming tendencies of the plate. 
These two compounds are not solvents 
for the original light-sensitive cinnamic 
acid ester itself and scumming is not 
prevented if these two compounds are 
used initially for the development of the 
resist image on the zinc surface. It ap- 
pears essential that the exposed light- 
sensitive layer be first developed with a 
solvent in which the unexposed polymer 
is highly soluble, such as toluene, methyl 
ethvl ketone, ethylene dichloride and 
trichloroethylene. 

Paper and Ink 

Tack, A Dynamic Aspect oF Ap- 
HESION. A. C. Zettlemoyer and J. C. Mil- 
ler. Paint, Plastics and Printing Ink 
Chemistry 15, No. 1, April, 1955, pp. 69- 
82 (14 pages). Rheological aspects of 
adhesion, fundamental concepts of tack 
and the role of adhesion in resisting 
rapid splitting, possible mechanisms of 
film splitting, solid rupture, the trapping 
of printing inks and printing inks as 
model systems are discussed. 

WHat THE PRINTER WouLp LIke To 
HAveE From THE PAPERMAKER. Philip E. 
Tobias. TAPPI 38, No. 6, June, 1955, 
134A-135A (2 pages). This article is a 
repr'nt of a talk given before Delaware 
Valley Section of TAPPI, 1/27/55. The 
most important things that a printer wants 
in offset paper are listed and reasons for 
importance given, These include moisture 
content, dirt (slitter dust, foreign material, 


loose sizing, picking). The economic and 
production viewpoint is emphasized. 

PAPER For OFFset. 5. WET-STRENGTH 
PAPERS FOR THE LITHOGRAPHER. J. C., 
Barthel. Modern Lithography 23, No. 8, 
August, 1955, 49-50 & 113 (3pages). This 
article describes the uses of Cyanamid’s 
“Melostrength” a melamine-formaldehyde 
resin in wet-strength paper. Resin con- 
taining papers also have increased pick 
and curl resistance. Lint on blankets is 
cut down and wash-ups are less frequent. 
Also folding endurance is raised greatly. 

*TENTATIVE PROCEDURE FOR ‘TESTING 
THE Dry Rts RESISTANCE OF A PRINTED 
INK FILM ON PACKAGING MATERIALS.. 
Packaging Institute, Inc. Test Proc. PI 
Printing 4t-54, New York, 3; Printing 
Abstracts 10, No. 6, June, 1955, Page 328 
(1 page). This recommended test pro- 
cedure is based on the studies of a Joint 
Task Committee on the Rub Test, in 
which the participants were representa- 
tives of the Folding Paper Box Associa- 
tion of America, the National Association 
of Printing Ink Makers, and the Packag- 
ing Institute. The use of the Sutherland 
Rub Tester is specified. Details are given 
of the procedure. 

PAPER ABSORBENCY AND PRINTABILITY. 
R. R. Coupe and A. H. Smith. Penrose 
Annu., 49, 1955, pp. 111-3 (3 pages) ; 
Printing Abstracts 10, No, 6, June, 1955, 
Page 332 (1 page). Two techniques for 
investigating absorption are outlined and 
discussed: (1) a staining technique for 
assessing the amount of filtration which 
occurs with paper/ink systems; (2) an 
instrument for measuring ink or varnish 
penetration during the fist few seconds 
after application using an_ oscilloscope 
screen in conjunction with a_ reflectance 
instrument. 

PAPER—AS CONCERNS PRINTABILITY AND 
Ink. P. H. Hershey. TAPPI 38, No. 6, 
June, 1955, pp. 135A-138A. (4 pages). 
This article presents a summary of a 
number of subjects, such as (1) printing 
quality evaluated in terms of halftone 
reproduction (2) a comparison of the 
three systems of printing in producing 
halftones (3) the influence of paper prop- 
erties on dot reproduction (4) ink trans- 
fer (5) print-through, and (6) picking. 

Dors THE FELT OR WIRE SIDE OF PAPER 
Print BETTER? Robert Cornely. Der Poly- 
graph 8, No. 18, September 20, 1955, 
Page 700 (1 page). (In German). This 
article lists the differences between felt 
and wire sides of paper and why they 
exist. The influence of coating in mini- 
mizing two-sidedness is mentioned. In 
apparent contradiction to the findings of 
others the article states picking happens 
much more frequently on the wire side. 

*PICKING: ITs CAUSES AND THEIR PRE- 
VENTION. Jack Deller. British Printer 68, 
No. 403, July-Aug., 1955, 98-9, (2 pages) ; 
Bulletin of the Institute of Paper Chem- 
istry 25, No. 12, August, 1955, Page 965 
(1 page). Picking occurs when the ink 
is too stiff or tacky for the paper being 
used; it is mainly experienced when 
printing on coated papers or boards. A 
list of factors which may be the cause 
of picking is given and the reasons dis- 
cussed, including the use of newly made 
or green paper, effect of temperature, ink 
additives, impression faults, and press 
speeds, 
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Lithography—General 

*SpRAY DAMPENING SYSTEM FOR LITHO- 
GRAPHIC OFFSET PRINTING Presses. U. S, 
Patent 2,716,380. James K. Martin. Offi- 
cial Gazette 697, No. 5, August 30, 1955, 
Page 596 (1 page). A spray dampening 
system for lithographic offset presses com- 
prising: an elongated chamber arrange- 
able in proximity to a printing cylinder 
adapted to carry a printing plate or 
medium to be dampened and having a 
lengthwise outlet slot therein opening to- 
ward said cylinder; means for providing 
in said chamber an electrically-charged 
dampening spray medium under pressure; 
a series of substantially parallel metal 
plates fixedly supported by the chamber 
and so disposed in relation to said slot 
that the spray medium must pass between 
them in moving from said chamber to- 
ward said cylinder; means for placing 
an electrical charge on said plates to 
cause precipitation of a controlled quantity 
of the charged particles of said dampen- 
ing spray medium; means for placing an 
electrical charge on said spray medium; 
and means for varying the strength of 
the electrical charge of a given polarity 
on said plates with respect to the charge 
on said spray medium. 

A MECHANICAL METHOD OF REGISTERING 
FOR LITHOGRAPHIC REPRODUCTION, East- 
man Kodak Co. Modern Lithography 23, 
No. 7, July, 1955, Page 45 (1 page). A 
mechanical registering system can be 
used successfully where visual methods 
are now used. In the short run three color 
process a system of register pins and 
punched negatives and printing plates 
enables the operator to run through a 
number of jobs without an adjustment 
for register. Mechanical register systems 
can be used for job layouts where the 
blue key method is now used. 

Wuat’s WuicHh Wirth SHort-RuN 3 
CoLOR—PRESENT STATUS AND TECHNIQUES. 
Kodak Bulletin for the Graphic Arts 2, 
No. 4Z, 1955, pp. 2-5 (4 pages). There 
exists a market for a short run 3 color 
process, which can produce pleasing color 
at a price much below that of the con- 
ventional 4 color process. The use of a 
pin register system, photographic mask- 
ing, controlled exposure and development 
techniques for negative and plate making 
reduces the amount of time and materials 
wasted. The use of special inks reduces 
the amount of color correction needed so 
that 1 silver mask is sufficient to give 
pleasing results. Although the original 
system was intended for reproductions 
from 35mm Kodachrome transparencies, 
some equipment manufacturers are sup- 
plying systems which can handle different 
size transparencies and produce reproduc- 
tions of variable sizes. 

RupBER Covered ROLLERS. B. W. Hub- 
bard. Modern Lithography 23, No. 3, 
March, 1955, pp. 73, 75, 142-3, 145 (5 
pages); Printing Abstracts 10, No. 6, 
June, 1955, Page 338 (1 page). The quali- 
ties needed in rollers for metal decorat- 
ing presses and the development and prop- 
erties of vulcanized oil, svnthetic rubber, 
glue-glvcerine and plastic rollers for use 
with oil and resin-based inks are dis- 
cussed. Some testing methods used by the 
Ideal Roller & Mfg. Co., are outlined. No 
all-purpose roller has vet been developed. 
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NEW END-OPENING 
KEEPS WESTON 








CARTON 
PAPERS 











MILL FRESH / 


Zip, slip, flip. It’s as easy as that now that Weston 
Papers come packed in this new end-opening carton. 


Zip a few inches of tape and the carton end swings 
open. S/ip out a ream or two — whatever you need 
for the job in hand. Fip and the carton is closed. 
The rest of the stock stays clean, protected, mill 
fresh until you're ready to use it. 





New zip-open carton, new moisture-proof wrap- 
ping, new easy to read labels . . . these are plus 
features that add shop conveniences to the cus- 
tomer-pleasing qualities of any Weston paper. 
Make it a habit to recommend WESTON when 
the call is for all rag or rag content bond, ledger 
or index papers. 











BOND PAPERS MERIT BOND 


Extra No. 1, MERIT OPAQUE 
100% New Rag RESEARCH BOND 
OLD HAMPSHIRE BOND LEDGERS 25 
100% Rag Content Extra No. 1, 


DEFIANCE BOND 
75% Rag Content 


100% New White Rags 
BYRON WESTON CO. 


50% Rag Content 
WINCHESTER LEDGER 
LENOX LEDGER 

% Rag Content 
BLACKSTONE LEDGER 
COURT LINEN LEDGER 


SPECIALTIES 
100% Rag Content 
WESTON'S 
DIPLOMA PARCHMENT 
50% Rag Content 


INDEX BRISTOLS 
Extra No. 1, 
100% New Rag 
EVERDUR INDEX 
100% Rag Content 
DEFIANCE INDEX 
50% Rag Content 


WESTO 
FINGERPRINT INDEX 


HOLMESDALE BOND LINEN RECORD aenaamne WESTON'S MACHINE WESTON'S 
50% Rag Content EVERDUR LEDGER POSTING INDEX HAND WEAVE 
WINCHESTER BOND 100% Rag Content 10% Benepe LENOX INDEX wee heen 
a pind ol 8 — MACHINE POSTING LEDGER aioe coisa BYWESCO 
f2 Rag Conten' ‘O 9g inten F, ag Confen VER 
WESTON BOND WAVERLY LEDGER gi oy Rompe TYPACOUNT INDEX weap 


WESTON OPAQUE BOND CENTENNIAL LEDGER 


BYRON WESTON COMPANY « Dalton, Massachusetts 


POSTING LEDGER 


SUPERIOR 
MERIT INDEX MANUSCRIPT COVER 


Makers of Papers for Business Records Since 1863 
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THROUGH THE 


AROLD D. SPENCER, vice 
president and general manager 

of Western Printing and Lithograph- 
ing Co., Poughkeepsie, N. Y., recently 





pulled the switch for an outdoor dis- 
play depicting Christmas scenes on a 
12 x 14 foot screen on the front of 


the Western plant. The transparencies 
are Kodachromes of various charac- 
ters in books printed at Western, 
such as Dell comics, Simon & Schuster 
Golden Books and Catechetical Guild 
books. The display has proved very 
interesting to motorists because it can 
be seen from Route 9 going to Al- 
bany. 


Western said it had many 


favorable comments on its similar 
Halloween display. 


ml 


Too many people put the blame on 
the lithographic process when an off- 
set job turns out poorly. More often 
than not, it’s poor copy preparation 
that is to blame. That is the opinion 
of William J. Stevens, Eastern dis- 
trict offset manager for Miehle Print- 
ing Press and Manufacturing Co. He 
gave his views in a talk before the 
Balt:more Club of Printing House 
Craftsmen Nov. 8. 

“When photographs are dull and 
lifeless they cannot be improved by 
lithography, he advised. ‘Cleanliness 
in pasting up art-work is a_ prime 
requisite for good clean reproduc- 
tion.” Following his talk, Mr. Stevens 





displayed some samples of color re- 
productions to illustrate points he had 
made in his talk on “Copy Prepara- 
tion for Offset Lithography.” 
ml 
New hand books for 


Stix, Baer & Fuller’s downtown store 


employe’s 
and another for the Westroads su- 
burban store, in St. Louis, are the 
resuit of good offset planning. A copy 
of one of the smartly designed book- 
lets reached our desk last month. 
Eight thousand copies of a 38-page 
4x7” book, plus cover, with many 











Aste 


MODERN LITHOGRAPHY 


black and white thumbnail sketches 
produced for the 
store. The drawings were pasted down 
and layouts made by Stix, Baer & Ful- 


were downtown 


ler’s art department and type in the 
book held for transfer to a similar 
book for Westroads. With 
changes in some pages, 1500 copies of 


some 


a 36-page booklet were produced for 
the Westroads store. 
ml 
Lithographers found many things 
of interest at the Advertising Essen- 
tials Show in New York Nov. 14-16. 
There was a demonstratien of three- 
color lithography by Vulcatone Corp., 
photo-lettering by Film-O-Type, lith- 
ographed maps by C. S. Hammond 
Co. and lots of other interesting items 
among the 125 on exhibit. 
ml 
Litho clubs are back in full swing 
again. Most of them have been work- 
ing for several weeks now, rounding 
out plans for the annual Christmas 
parties. For details, see the Litho Club 
section. As for us, we take this oppor- 
tunity to say MERRY CHRISTMAS! 








ACE 
GRAPAIC 
ARTS Sho? 














Two thousand will cost $17, but if you do your own platemaking, print- 
ing and washup, the price is just $3. 
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If you want to advance the art of Lithography and advance yourself .... 
If you want progress in Lithography and want to progress yourself .... 
If you want to keep in the know about changes and trends ; 
If you want service and information and experienced advice .... then you 
want to JOIN THE N.A.P.L. because N.A.P.L. is dedicated to what YOU 
want: Progress, Service, Information. 


Send coupon below for complete information 
_eoeoe.hLhUmllrC DQ UDC aC ‘ te aS.TLlLdLGSe DSC C LS.LLCLUDWGCUMS.CSCSMS.C CSC LD... LUD. LUD.LUD LUD 


NATIONAL ASSOCIATION OF PHOTO-LITHOGRAPHERS, 317 W. 45th STREET, NEW YORK 36, N. Y. 


Please send me complete information about membership in the association. 


Name 


Address 








Offset Stressed 


OUR days of sales training at Port Edwards, Wis- 
cousin have convinced Nekoosa-Edwards Paper Co. 
salesmen of the impressive gains in the field of off- 

set lithography. L. A. Gardiner, assistant general sales 
manager for the company, emphasized the long strides 
taken by offset and traced its rapid development, in his 
keynote talk at the 23rd annual sales conference, Nov. 
14-17. 


High point of the conference was an offset demonstra- 
tion at the recently enlarged and remodeled plant of the 
Fey Publishing Co., Wisconsin Rapids. Using specially 
prepared plates and paper stock, four Harris presses were 
in operation and produced examples of familiar press 
troubles for the benefit of the 24-man sales force. M. R. 
Fey, president, and other company executives as well as 
pressmen, explained the technical aspects. An on-the-spot 
repair of an offset blanket damaged by foreign material 
in the stock was one of the more interesting and un- 
scheduled demonstrations. 


Other press problems that were enacted included feed- 
ing troubles, register troubles, paper grain difficulties, 
wrinkles, curl, offset, picking, lint, cutter dust, ink cov- 
erage and ink drying. Some of the paper faults occasionally 
encountered, such as damaged edges, torn sheets, poor 
trimming, folded sheets, short sheets, and others were 


exhibited. 

Continued prosperity for the paper industry in 1956 
was predicted by Morris C. Dobrow, executive secretary 
of the Writing Papers Manufacturers Association and 





featured speaker at the sales conference. 
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at Paper Sales Conference 


This year’s production of paper and paperboard, which 
will amount co 29,700,000 tons, three million more than 
last year, is not too far out of line with gains in gross 
national product, he said. Percentagewise, the production 
of paper will be up 10 percent from last year, with board 
production up 13 percent. 


Per capita consumption of paper has gone from 319 
pounds in 1946 to 408 pounds in 1955. Since the end 
of the war, Mr. Dobrow stated, production has achieved 
a gain of more than 10 million tons in nine years. Factors 
he cited which resulted in this growth are a growing 
population, a higher standard of living, development of 
new products and uses through research and ingenuity, 
and an expanding raw material base on which the in- 


dustry depends for its fundamental fiber. 


In the fine paper field, Mr. Dobrow pointed out that 
although no production gains were made from 1951 to 
1954, production in this segment of the industry has 
surged forward in 1955 and will be 13 percent higher 
than last year. Production this year, he said, will be close 
to 11% million tons. Government business on chemical 


wood writing papers is 84 percent ahead of last year. 


Sulphite bond shipments have continued at a record 
rate this year, he added. For the first 10 months, tonnage 
shipments are 18 percent higher than a year ago, while 
dollar sales are up 21 percent. Total tonnage shipments 
this year will be 16 percent higher than last year. In 
summary, he pointed out that while “we are in the ad- 
vanced stage of a business boom, we are not in the final 


stage. 


Fey Publishing Co., staged an offset examine a sheet from the press in the of the high spots of the plant tour. In 
demonstration for Nekoosa- Edwards photo at left. An on-the-spot repair the photo at right, M. R. Fey (center) 
Paper Co., salesmen at its plant in of a damaged rubber blanket (center) president, Fey Publishing Co., explains 


Wisconsin Rapids, Wis. Nekoosa men was made, and this proved to be one press operation to Nekoosa salesmen. 








Boss’ Night in Minneapolis 
O. C. Holland, director of adver- 


tising for Interchemical Corp., print- 


ing ink division, gave his well- 
known “magic” color lecture at the 
November 3 meeting of Twin City 
Litho Club. Members brought their 
bosses to this “Employer’s Night” 
meeting. 

Approximately 60 attended the 
October which Law- 


rence E. Kussow, district sales man- 


meeting at 


ager for the printing and writing 
paper division of Kimberly Clark, 
presented a talk on “Paper for Off- 
New 
welcomed at the meeting included 
Harold Backus, Sinclair & Valentine 
Co., and Clark Kimberly 
Clark Corp. 

Newly elected officers for 


set Lithography.” members 


Foster, 


1956 
are: Ed Sorenson, John Roberts Co., 
Herb Werner, H. M. 
Smyth Printing Co., vice president; 


president; 


Marvin Haenze, Photomatic, 


secre- 
tary; and Len Holzinger, Photo- 
matic, treasurer. Elected to the 
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board of governors are: Norman Al- 
brecht, H. W. Marshall, Mel Evans, 
Ted Lucas, Emmet Coggins, and Kip 
Goebel. 

Saturday, Dec. 10 is the Christ- 
mas party date at the Lowry Hotel, 
St. Paul. Bill Bosshart is general 
chairman. 


3-M Show at New York Meeting 

The regular monthly meeting of 
the club was held Nov. 30 with Min- 
nesota Mining and Manufacturing Co. 
putting on a practical demonstration 
of 3-M presensitized plates. 

The facilities of the Miehle Print- 
ing Press and Manufacturing Co. of- 
fices at 219 East 44th Street were 
used for the meeting which included 
a catered buffet by Longchamps. 
“difficult” 


tives, up to 300 line screen, for pro- 


Members brought nega- 


cessing by the 3-M speakers. 

New members joining the Club re- 
cently are John Stumpf, Paul Sogorka 
and George Black. Changes of address 


should be given to the Club secretary 


O. C. Holland, In- 
terchemical Corp, 
Printing division, 
uses colored swat- 
ches, cut-outs and 
panels of felt to 
demonstrate the 
principles of color 
harmony. Philadel- 


phia Litho Club 
members and 
guests heard Mr. 


Holland's well- 
known color magic 
lecture at the Octo- 
ber meeting. 


to keep the roster alive and accurate, 
it was stated at the November meet- 
ing. 


@ir=3YZ-1 (ol ale| 


Club Hears Lighting Experts 

The November meeting of the 
Cleveland Litho Club was held at the 
General Electric Lighting Institute, 
Nela Park, East Cleveland, Nov. 22. 
Due to the Thanksgiving holiday, the 
usual Thursday date was changed. 

Groups of ten and twelve were tak- 
en on a tour of the Institute. At the 
completion of the tour, a short busi- 
ness meeting was held, and ta'ks by 
lighting engineers were heard. 

The annual Christmas Dinner 
Dance and Ladies Night of the Club 
and the Cleveland Club of Printing 
House Craftsmen will be held in the 
newly-decorated ball room of Hotel 
Cleveland. The big night is Dec. 3. 
There will be a Hospitality Hour from 
6:00 to 7:00 o’clock in the Red Room 
and dinner will be served at 7 p.m. A 
floor show will follow the dinner, and 
dancing, with Clint Noble’s orchestra 
furnishing the music, will be the 
order of the evening. 

The annual Cleveland Litho Club 
Stag Party will be held on Dec. 5 at 
Moose Hall. Dinner with all the trim- 
mings, and appropriate refreshments 
are planned, and turkeys, hams, door 
prizes and other gifts will be given 
away. 

Al Simmons, Carlings Conservation 
Corps., will show two of his latest 
movies, one on hunting wolves from 
the air and the other an exciting fish- 
ing tale. 

An amateur magic show will be 
given by Bob D’Allesandro, son of Sol 
D’Allesandro, Horn & Norris Co. 
Lithographers. 


More than 131 members and guests 
attended the regular monthly dinner- 
meeting of the Boston Litho Club at 
the Sherry Biltmore Hotel’s Starlight 
Terrace Room, Nov. 7 to hear the 
most recent trends in Printing Devel- 
opments Inc.’s work. 

George N. Nicholaides, offset divi- 
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sion, Acme Printing Co., Everett, 
Mass., inducted the following into 
membership: James A. Frisone and 
Thomas R. Sullivan, Sullivan Broth- 
ers, Lowell, Mass.; W. Dean Murphy 
and James Young, Wild & Stevens, 
Inc., Newton Upper Falls, Mass.; Har- 
ley O. Stone, Halliday Litho Corp., 
W. Hanover, Mass.; Van K. Perry and 
Harold Fraher, Hub Offset Co., Bos- 
ton; Richard D. Polley, Raytheon 
Manufacturing Co., Newton, Mass.; 
Albin R. Johnson, Jr., Tileston & 
Hollingsworth Co., Boston; Robert 
Polk, Walter Baker Co., Dorchester, 
Mass.; Henry C. Hicks and Stephen 
A. Hatch, both of Seaboard Blanket 
Dist. Co. Inc., New Bedford, Mass.; 
William P. Koughan, Boston Offset 
Co., Roxbury, Mass.; John Ray, J. C. 
Hall Co., Boston; William C. Better- 
ley, Eastman Kodak Co., Boston; Carl 
DiStefano, Pope and Gray, Inc., Bos- 
ton; James J. Aylmer and Edward 
Bellone of Ideal Roller and Mfg. Co., 
Boston; and Robert McEnany, MBC- 
Studios, Inc., Boston. 

Guest speaker was Clifford J. John- 
son, field engineer with Printing De- 
velopments, Inc., subsidiary of Time, 
Inc., Springdale Laboratories, Spring- 
dale, Conn. The Time-Life Scanner, 
was discussed, as well as the history 
of bi-metal plates. 

Mr. Johnson helped perfect the pro- 
cedure and manufacturing require- 
of both the “Lithure” and 
“Lithengrave” plates at P.D.I. Karl 
Bartell, field engineer for P.D.I., Scan- 
ner Division spoke on the Time Elec- 


ments 


tronic Color Scanner. 

Representatives from film manu- 
facturers will be present to discuss 
products, procedures, and improve- 
ments in color photolithography, at 
Boston Litho Club’s Dec. 5 meeting, 
according to program committee 
chairman Albert A. Richards, Jr., off- 
set superintendent, Recording & Sta- 
tistical Corp., Boston. 

Representing E. I. duPont deNe- 
mours & Co., is W. Donald Clayton, 
technical engineer; William C. Better- 
ley, engineer for Eastman Kodak Co., 
Boston; John R. Kane, supervisor, ed- 
ucational service, Binghamton, N. Y.; 
and a representative from the Gevaert 
Co. of America, Inc. A question and 
answer session will follow. 





W. Blattenberger H. Phillips 


New Officers Installed 


The St. Louis Litho Club elected 
new officers at their closed meeting 
on Nov. 3 at the York Hotel. Elected 
are: Walter Blattenberger, Western 
Printing & Litho Co., president; 
Howard Phillips, Con P. Curran Print- 
ing Co., vice president; Eugene Han- 
son, Ross-Gould Printing Co., secre- 
tary; and Carl Gerak, Cavanaugh 
Printing Co., treasurer. 

The newly-elected officers and 
members voted to give all past presi- 
dents of the Club a bronze statuette 


Plan Annual Election Night 

New officers of the Cincinnati 
Litho Club will be elected at the an- 
nual dinner meeting on Dec. 13, 
Hotel Alms. Candidates nominated 
Nov. 8 are: president, D. G. 
gan, Korb Lithographing 


Flana- 
Co.; vice 
president, Bernard Smith, the Henne- 
gan Co.; secretary, Peter J. Schannes, 
Mail-Way Advertising Co.; and treas- 
urer, Lawrence A. Dougherty, Tri- 
State Lithographers, Inc., and Nor- 
man W. Thye, Palm Brothers Decal- 
comania Co. 

Nominated for board of governors 
are: Paul Grandelmeyer, U. S. Print- 
ing and Lithograph Co.; John O. 
Sanker, consultant; Clifford Hebbeler, 


the Hennegan Co., Al Chape, Stan- 


dard Publishing Co.; Thomas J. 
Lacker, Advance Decalcomania Co.; 
Russell Esberger, Tru-Color Offset 


Service Co., Inc.; Carl G. Stopper, 
Young & Klein, Inc., and Jack Loos, 
Offset Plate Graining Co. 

Jack Kronenberg, manager of the 


lithographic and label divisions, S$. D. 
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E. Hanson 


C. Gerak 


of Senefelder. Each statuette will be 
engraved with the president’s name 
and the year that he served. The 
club is observing its 12th anniversary 
this year. 

The annual Christmas Party will be 
held at the York Hotel, Dec. 1. Hal 
Havird’s orchestra will play for danc- 
ing and there will be dinner and door 
prizes. Tickets are $5 per person. 

Three new members were admitted 
to the Club at the November 3, meet- 
ing: Bob Howser of Alton Litho & 
Printing Co., Alton, Ill.; Fred Bopp, 
superintendent of production, Willett 
Litho Co.; and Ted Fiedler, plant 
superintendent of Century Art Press. 


Warren Co., was the speaker at the 
Nov. 8 meeting. Problems confront- 
ing lithographers and steps taken by 
paper to overcome 
some of these difficulties 


manufacturers 
were dis- 
cussed. 

The annual club dinner dance will 
be held on Jan. 14 at the Hartwell 
Country Club. President William E. 
Staudt, Jr. has appointed the follow- 
ing arrangements Jack 
Brannen and Carl G. Stopper, Young 
& Klein, Inc; and Nelson Kirby and 
Russell Tru-Color Offset 


Service Co., Inc. 


New Horizons in Three Colors 


committee: 


Esberger, 


Joseph Jiloty, technical representa- 
tive, Eastman Kodak Co., gave a talk 
on his company’s three-color process 
at Milwaukee Litho Club’s Nov. 22 
meeting. He discussed some of the 
variations of this process and its ef- 
fect on the present color market. A 
question and answer period followed. 

Members voted and approved as- 
sociate memberships in the Club at 


the November meeting and applica- 
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The Dexter Folder Company, for the first time 
since 1949, is planning to manufacture a lim- 
ited number of Dexter No. 191-A Book and 
Job Folders. 





an 


ANNOUNCEMENT 


of interest 







The decision to offer the 191-A Jobber once 
more was based on the numerous inquiries 








received from the bindery industry as to the 
availability of this machine. 






TO EVERY 







If operating conditions in your plant are such 





TRADE, BOOK that a knife-type folder is best suited to your 






needs, this is a unique opportunity to secure 






OR 






a machine that has been known for many years 


as the standard of the industry. 





COMMERCIAL 






BINDER Y 





Maximum Sheet: 44 x 58”. 
Minimum Sheet: 19 x 25”. 
Standard Folding Arrange- 
ment: 4 right angles and 
Parallel 32. Parallel Sixteen 
Attachment available if de- 
sired. Equipped with Cross 
Continuous Feeder. 











a 


& 
8 


wid infra DEXTER FOLDER COMPAN 
For detailed information DEXTER FOLDER COMPANY 
contact your nearest Dexter 
representative, 
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tions for membership in this group 
are being accepted. 

New members inducted into the 
organization are Herbert Pabst, Gug- 
ler Litho Co., and Lester Wells, Con- 


tinental Can Co. 


Printing Ink Plant Visited 

Frank Pryor, National Printing Ink 
Co. was host to Houston Litho Club 
members Nov. 1 as guests toured the 
new plant of National and enjoyed 
cocktails and dinner afterward. Nom- 
inations for new officers of the club 
were reported and election will take 
place at the December meeting. 

New members installed were: Wal- 
lace Van Houten and Clif Pettis, 
Houston Tradetypers. 





Club To See Bradshaw’s Billions 

Eastman Kodak’s film “Bradshaw’s 
Billions,” introduced early this year, 
will be shown at the Dec. 8 meeting 
of the Litho Club of Detroit. Election 
of officers for 1956 will also be ac- 
complished at this meeting, according 
to John W. Murphy, secretary. Sene- 
felder busts were presented to 10 past 
presidents at the November meeting 


of the Club. 


75 Hear Offset Talk 

Dallas Litho Club, meeting at 
Blanks Engraving Co., Nov. 1, had 
a question and answer discussion on 
all phases of offset printing. Lighter 
entertainment consisted of fishing trip 
pictures shown by several members 
of the Club. 

C. Lee Phenix, vice president of 
Arnold Taylor, Inc., Dallas, was elect- 
ed secretary of the club at the Novem- 
ber meeting. New member, Robert 
McNeil, Southern Union Gas Co., 
printing dept., was welcomed. 

Supplymen’s Night will be the fea- 
ture of the December 6 meeting. An- 
nual dinner-dance is scheduled for 
Dec. 17 at the Casa Linda Lodge, with 
installation of new officers preceding 
the dancing. 





Perry Elected Club President 
Willis B. Perry, head of Offset 
Platemaking Service, Inc., was elected 
president of the Chicago Litho Club 
at the meeting Nov. 17 in Toffenetti’s 
Monroe street restaurant. New first 
vice president is James Ludford, Chi- 





Willis B. Perry 


cago Lithoplate Graining Service. Ed- 
ward M. Harwood of Stromberg & 
Allen Co., was chosen second vice 
president. Robert Murphy was elected 
Miehle 
Printing Press & Mfg. Co., was con- 
tinued as 


secretary and Stuart Grau, 


treasurer. Installation of 
the new officers will take place at the 
January meeting. 

Mr. Perry has been in the litho- 
graphing business since 1935 and be- 
came Offset Plate- 
He is the 


associated with 
making Service in 1950. 
Club’s 20th president. 


An overflow crowd of 140 attended 
the Club’s 
which retiring president, Rae Goss of 
Inland Lithograph Co., presided. Mi- 
chael H. Bruno, manager of the 
Lithographic Technical Foundation’s 


November meeting at 


research laboratories in Chicago, was 
the evening speaker. His subject was 
““What’s New In Plate Making.” 


Conn. Valley 





Litho Tapes Discussed 

Richard Bowice, Minnesota Mining 
& Mfg. Co., presented a talk on litho- 
graphic tapes and how to use them 
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at the Nov. 4 meeting of the Con- 
necticut Valley Litho Club, Hotel 
Bond, Hartford. George F. Murphy, 
also of 3-M, discussed surface coat- 
ed plates and the new 3-M flip chart. 


Materazzi Reviews Plates 

A comprehensive review of recent 
developments in lithographic plates, 
including metals and chemicals, was 
presented to members of the Baltimore 
Litho Club Nov. 21 at the new meet- 
ing place, Munder’s Lauraville House. 

Albert R. Materazzi, technical rep- 
resentative for Litho Chemical Co., 
and a well known authority on plates 
at trade association technical panels, 
was the speaker. He highlighted the 
developments in metals; mentioning 
zinc, aluminum, stainless steel and 
monel. The former has been improved, 
he commented, but aluminum and 
stainless are receiving wider accep- 
tance. In discussing chemicals, Mr. 
Materazzi prefaced his remarks with 
the statement that 70 percent of litho 
plates still are of the surface type. 
He described synthetic coatings, con- 
taining casein, improved lacquers, 
pre- and post-treatments, such as have 
been developed by LTF, and other 
chemicals, 

He cited other improvements in 
deep-etch plate coatings and vinyl 
lacquers and concluded his talk with 
a thorough review of the larger size 
presensitized plates and poly-metallic 
plates. Looking to tht future, Mr. 
Materazzi forsees even better coatings 
and possibly presensitized polymetallic 
plates. 

All officers of the club were re- 
nominated for another term. Nomin- 
ated for the board were George Eitel, 
Sheet Metal Litho Co.; Willard Rob- 
erts, American Can Co.; and Henry 
Hubbard; Rogers Printing & Carton 
Co.; all for three-year terms; and 
Wilford Horn, Barton, Duer & Koch 
Co., for a Robert 
Poisal, Colonial Offset Co., was chosen 
by the board to fill the unexpired 
term of John P. Baldwin, who re- 
signed recently. 

New members include John T. 
Burke, John H. Burke Co.; John E. 


(Continued on Page 123) 


one-year term. 
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An Experimental Study of Ink Film Thickness 


PPLICATION of radioactive 
materials to the graphic arts 
industry certainly is neither 
new nor revolutionary. A number of 
research organizations have used the 
radiotractor technique to investigate 
problems inherent in the industry. 
An excellent sample of the applic- 
ability of radiotracers was the 1951 

radioisotopes project of the Litho- 

Technical 
search Group to study the mecha- 


graphic Foundation Re- 
nism of wetting, desensitization, sur- 
face treatments and many other sur- 
face phenomena in lithography. 

The application of radioactive ma- 
terials to the problems associated 
with the ink distribution system of 
lithographic presses is a new ap- 
proach, however, and one which has 
furnished a new insight into design 
fundamentals. 

The radioisotopes technique has 
been called “the most important sci- 
entific tool developed since the mi- 
croscope.”” In some cases, it is simpler 
and faster than conventional proce- 
dures; more accurate and more sen- 
sitive. In others, it obtains informa- 
tion inaccessible to any other inves- 
tigating tool. 

By far the most unique applica- 
tion of radioisotopes is their use as 
trace atoms. Since radioactive atoms 
behave 


chemically like the stable 
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By Willam AH. Wood 


Harris-Seybold Co. 


atoms of the same element and since 
they emit identifying radiations, a 
radioisotope can be used to trace the 
fate of ordinary stable atoms of an 
element. Radioactive tracer atoms 
are used to label other atoms and 
molecules which can then be followed 
through complex processes. Even in 
the presence of many other atoms 
and molecules of the same substance, 
the tracer atoms can be traced inde- 
pendently. The number of reactions 
involved does not influence the ef- 
ficiency of the tracer method. Thus 
radioisotopes can be used to untangle 
complicated processes and _ reaction 
mechanisms that can be traced in no 
other way. 
Basic Problem 
One of the basic problems in the 
printing industry is getting rapid, yet 
adequate, distribution of ink on pres- 
ses. In the case of lithographic pres- 
ses, this problem of ink distribution 
not only involves properties of the 
ink vehicle and pigment but, more 
important, the characteristics and 
geometry of the rollers in the dis- 


tribution system. 
In approaching a study of the dis- 


tribution system of a lithographic 


press, it was decided that, provided 





From a paper presented at the Na- 
tional Metal Decorators Association con- 
vention, Atlantic City, Oct. 12. 


conditions could be met, the study 
would be made under dynamic con- 
ditions; that is, while the press was 
in operation. This requirement of dy- 
namic operational data makes this 
study an ideal application of the 
radiotracer technique. 


The over-all problem may best 
be described as an investigation of 
the rate of exchange of printing inks 
on steel, rubber, and plastic rollers, 
and the direct measurement of ink- 
film thicknesses during press opera- 
tion. 


The first series of tests used an 
ordinary black lithographic printing 
ink made radioactive by incorporat- 
ing an insoluble radio-phosphate col- 
loidally dispersed in the ink by means 
of a three-roll mill. The initial tests 
utilizing the radioactive ink were run 
on a modified web press. Five rubber 
rollers were incorporated into the 
press prior to printing on the web. 
This modification permitted easy ac- 
cess to the rollers in a continuous 
sequence with identical roll charac- 
teristics. In order to make sure that 
the activity as measured on the 
counting rate meter was a true in- 
dication of the ink-film thickness, 
the five rolls were monitored while 
in operation, the press stopped, the 


rolls disassembled and the ink on 
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Fig. 1 


each roll removed by means of an 
ink solvent. Following evaporation of 
the solvent, the following weights 
were recorded: 


Roller 1 1.9620 grams 
Roller 2 1.3048 grams 
Roller 3 0.8543 grams 
Roller 4 0.6262 grams 
Roller 5 0.2499 grams 


The activities measured on each of 
the above rollers while the press was 
in operation are as follows: 


Roller 1 8250 CPM 
Roller 2 9000 CPM 
Roller 3 6900 CPM 
Roller 4 3975 CPM 
Roller 5 1450 CPM 


Activity on Roller 

The activity on roller No. 1 was 
known to be low because of the dif- 
ficulty of centering the Geiger tube 
against the roll while the press was 
in operation. A check of the activity 
on this roll after it was removed 
from the press indicated a value of 
13,500 
Comparison of the 


approximately counts per 


minute. above 
data furnished conclusive proof that 
the activity measurements were di- 
rectly proportional to the ink film 
thickness. 

From a purely mathematical stand- 
point, consider a series of rollers, all 
of similar construction, arranged on 
a horizontal line, with the blanket 
cylinder at the right as shown in 
Fig. 1 with the ink flowing from 
left to right and removed by the 
blanket. 

If ‘m” is the split, that is, the 
ratio of ink remaining to the ink 
removed, then the top side of roller 
one will have nx amount of ink and 
the bottom side will have mx-+-x or 
(n-+-v)x 


amount of ink. Further 


S 


0° 


Condition Two: 





Aftor ducting tor 12 sinutes After printing 1 M sheets 
an 
After idling for 15 minutes 


Shaded ereas represent ink film thickness to scale o: 1 sieron equals 1/32 of an inch, 








Fig. 2 


mathematical manipulations yield 
the series of equations shown. If the 
average amount of ink on each rol- 
ler is compared to the average on rol- 
ler one, a curve may be plotted for 
each value of , or a series of curves 
may be plotted using various values 
of the split as parameters. 

If a typical set of the experimen- 
tal data are plotted, excellent agree- 
ment with theory is shown from the 
values obtained from the counting 
rate meter. A constant value of the 
split of about 1.4 is indicated for 
Rollers 3, 4 and 5. However, as the 
ink film becomes increasingly thin- 
ner on Rollers 1 and 2 the value of 
n becomes higher and higher, indi- 
cating considerably less transfer of 
ink. Further consideration seems to 
indicate a “thick-film” region and a 
“thin-film” region. In the thick-film 
region the amount of ink on the rol- 
ler seems to have little effect on the 
value of n; however, when the ink 
film drops below a certain value, 
which for these conditions is esti- 
mated to be less than one-third of a 
mil, the value of » changes quite radi- 
cally. 


Ink Split 

It is believed that as long as a 
large quantity of ink is available 
to enter the nip, the physical prop- 
erties of the ink will control the 
split. However, in the thin-film re- 
gion, the properties of the ink be- 
come less important and the charac- 
teristics and construction of the 


rollers become dominant. The de- 
pendence of the split on such vari- 
ables as temperature, roll pressure, 
ro'ler construction and speed of ro- 
tation, thus becomes of great interest. 


Following a series of runs using 
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Fig. 3 


radioactive ink, it was decided that 


some method should be employed 
that would bypass the problems as- 
sociated with press cleanup and de- 
contamination. Accordingly, the prin- 
ciple of the radioactive thickness 
gauge was utilized. The radioactive 
thickness gauge makes use of the 
relative change in intensity of a beam 


fixed 


The radioactive source is placed on 


of radiation from a source. 
one side of the material whose thick- 
ness is to be measured and a radia- 
tion detection device such as a Gei- 
ger counter or ionization chamber 
on the other side. The amount of 
radiation 


transmitted through the 


material then is inversely propor- 
tional to its thickness. 

(The paper went on to dis- 
cuss the details of preparing a 
radioactive thickness gauge of 

type, 


selecting a radioactive material 


the absorption including 
and a method of measurement 
as well as determining the neces- 


sary calibration curve.) 


Preparing the Press Rolls 

To apply the foregoing data (de- 
scribed in the omitted paragraphs) in 
making measurements on a standard 
LTV 


necessary to prepare vibrating rolls 


Harris 17x22 press, it was 
from which readings could be taken. 
To insure that the ink films would 
encounter as few types of surfaces as 
possible, the 11 soft rolls were syn- 
thetics and all nine metal rolls were 
surfaced with copper; and of the lat- 
ter, five were made radioactive. 
These five rolls are the two vibrat- 
ing rollers supplying the form rol- 
lers, as well as the other three vi- 
brating rollers. The copper surfaced 


rolls were prepared from a set of 


8] 








NGPA PPS GEA EDA 


Spasnn F 
(brertings 
To our Customers 


To our Employees 


To our Friends Everywhere 


DIOL 


: "WAGNER LITHO MACHINERY 


Metal Decorating Machinery 





Horborside Terminal, Unit 3, 24 xchange Place, Jersey City, N. J. ‘~% : 


eee: 


82 MODERN LITHOGRAPHY, December, 1955 

















steel rollers as manufactured. These 
were “flashed” in a cuprous cyanide 
type bath and plated in a high speed 
bath to a suitable diameter. Each 
radioactive roll was prepared by elec- 
trolytically depositing on the cop- 
per surface a band of nickel 63 at 
the center of the roll and another at 
a point four inches from the end of 
the roll on the feeder side. After 
the nickel 63 was deposited, the rol- 
ler was returned to a copper plating 
bath to deposit copper over the 
nickel; in this way the nickel under- 
lays the copper which alone con- 
tacts the ink. 


Mounting Rolls in Inker 
Inspection of the roller arrange- 
ment of an LTV Inker shows that 
the five radioactive rolls have the 
same diameter and rotate in the same 
direction. This means that the copper 
surfaces above the radioactive areas 
all will be in the same relative por- 
tion of their travel; so if the rolls 
are in the position of having accep- 
ted ink or in the position of having 
condi- 
tion obtains—the condition will ob- 


transferred ink—whichever 
tain on all the surfaces. However, 
the surfaces available for measure- 
ment differ in that those on the wa- 
ter fountain side are in the “after 
transfer” position while those on the 
delivery side are in the “after ink- 


” 


ing” position. This distinction is 


fundamental in evaluating the 
mathematical equations used in press 


inker design. 


Ink Film Measurements 


Fig. 2 shows the ink fountain 
properly adjusted. Notice distribu- 
tion after idling and during print- 
ing. 
Fig. 3 shows ink fountain adjusted 
to feed an excess of ink. 
A second type of 


thickness gauge is one designed to 


radioactive 


utilize the back-scattering of beta 
particles from a source of radioiso- 
tope. In this case the source and the 
detector are placed on the same side 


of the 


back-scattering 


amount of 
with the 
atomic number and the thickness of 


material. The 


increases 


the material being measured. When 
the material becomes infinitely thick 


to the radiation, the back-scattering 
becomes constant and is at a maxi- 
mum. This type of gauge is particu- 
larly useful for measuring the thick- 
ness of material A deposited on a 
base material B, The material B must 
be thick enough so that the back- 
scattering from this material is con- 
stant. The atomic numbers of A and 
B must be different. The back-scat- 
tering of the beta particle increases 
or decreases from the constant value 
obtained with B if the atomic num- 
ber of A is larger or smaller than 
that of B. 

It is possible to arrange the de- 
tector head to measure at any point 
across the width of the sheet. There 
are also available power 
which drive 
the gauge across the width of the 
sheet and then retract it. The back- 
scattering 


scanning 


mounts automatically 


type of gauge is very 
well suited to measure the thickness 
of protective 


coatings on metals 


where the absorption type fails be- 


cause the _ required penetration 
through the metal sheet reduces the 
sensitivity for the 


film. 


non-metallic 


Conclusion 

By the use of radioactive ink the 
flow of ink on the inker of an off- 
set lithographic press can be studied 
while the press is in operation. 

A beta gauge can be made sensi- 
tive enough to measure the ink 
films found on the vibrating rolls 
of an_ offset lithographic press. 
Such a gauge can be used to meas- 
ure the actual or the relative film 
thickness while the press is in op- 


eration. 


We believe that in the future the 
ability to make measurements with 


radioisotopes under dynamic  con- 


ditions will permit closer controls 


of the variables in the printing 


processes. & 








Perin 


Fogarty 


Continental Can Names Pres.; 


The board of directors of Contin- 
ental Can Co., elected Thomas G. 
Fogarty president of the company, 
effective Jan. 1, to fill the vacancy 
that will be created on that date by 
the retirement of Hans A. Eggerss, 
it was announced Nov. 22 by Gen- 
eral Lucius D. Clay, chairman of the 
board. 

Three other advancements in the 
Metal Division to become effective on 
that same date are: Reuben L. Perin, 
vice president of the Eastern Divison, 
elected executive vice president of the 
Metal Division, the position held by 
Mr. Fogarty since 1950; Orren R. 
McJunkins, general manager of the 
Southeastern district, advanced to 
vice president in charge of the East- 
ern division; and Horace M. Blinn, 


general manager of the California 
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McJunkins 


Blinn 
Also Metal Division Execs. 


district of the Pacific division, elected 
vice president in charge of that divi- 
son to fill the vacancy that will be 
created by the retirement of Sherlock 
Mckewen. 

Formerly executive vice president 
of the Metal division, Mr. Fogarty has 
1929, 


Four years later, he was named a 


been with Continental since 
division sales manager, a position that 
he held until 1944, when he was ap- 
pointed Eastern Division sales man- 
ager. In 1946, he was elected vice 
president in charge of sales. Following 
his election, in 1950, as executive vice 
president of the Metal Division, he 
was elected in 1951, to the company’s 
board of directors. 

Mr. Perin 
1928. He was transferred to New 
York in 1949 from Chicago, as gen- 


joined Continental in 
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HOE METAL DECORATING PRESSES 


...made in the United States, installed throughout the world 


are rigidly constructed, well balanced machines 
without excessive weight . . . easy to operate... 
with no complicated mechanisms . . . all work- 
ing parts readily accessible . . . and both single 
and multi-unit presses are exceptionally com- 
pact, requiring minimum floor space. 

With the HOE straight-line-feed design, the 
automatically fed metal sheet is carried on a 
horizontal plane to the impression grippers, 
permitting the most exact control of the sheet 
throughout its travel and assuring precision 
registration at much higher operating speeds 
than ever previously was possible. And in 
multi-unit presses the platform is on one level, 
greatly facilitating the operator’s work. 








Over-all dimensions of 34” x 36” sheet presses, 
including feeder and delivery stand: 
Length Width Height 
Single-unit press 207” 114” 97” 
Two-unit Tandem press 301” 114” 97” 


Write for more complete information, includ- 
ing the wide range of sizes that can be furnished 
in either single or multi-unit presses. 





R. GLOE & CO,WE, 


910 East 138th Street New York 54, N.Y. 


BRANCHES: BOSTON @ CHICAGO © SAN FRANCISCO 
BIRMINGHAM @ PORTLAND, ORE. 
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eral sales manager, and was elected 
vice president in charge of the East- 
ern Metal division in June, 1950. 

Mr. McJunkins joined Continental 
in january, 1952, as special assistant 
to the manager of manufacturing in 
the Eastern Division. 

Mr. Blinn has been associated with 
Continental since 1929. In 1950, he 
was named assistant sales manager of 
the Pacific division; was appointed 
division manager of sales in 1951, and 
held that position until 1954, when 
he became general manager of the 
California district. 

° 
Perry Retires from Dexter 

John Perry, Field Service Super- 
visor, has just retired after completing 
fifty years with the Dexter Folder 
Company, Pearl River, N. Y. At a 
testimonial dinner in his honor, he 
was presented with a purse and the 
well wishes of his many friends. Mr. 
Perry joined Dexter in November 
1905 as an apprentice. He has worked 
in all mechanical departments. 

° 
Handling Metal Sheets 

The Dexter Folder Company, Pearl 
River, N. Y., offers reprints of an 
article entitled: ‘“Unwieldy Metal 
Sheets Handled Neatly by Automatic 
Machines.” Based on the handling of 
steel sheets by the Inland Steel Con- 
tainer Corp., the article discusses 
mechanical handling of 50 x 77” 
sheets. 

e 
Aerosol Can Winners 

A floral insecticide with a quick- 
identification label denoting the use 
for which the product was designed 
won the Chemical Specialties Manu- 
facturers’ Association annual aerosol 
packaging contest at the 42nd annual 
meeting of CSMA, held at Hotel 
Roosevelt, N. Y., December 5-7. 

“Cross Country Rose and Floral 
Spray,” product of Sears, Roebuck & 
Co., not only received the association’s 
Grand Award among 150 packages en- 
tered in the 1955 contest, but also was 
named the best package among 40 
entered in the insecticide classifica- 
tion. Judges based their decision on 
the product’s simple, clean-cut label 
design, featuring a full color repro- 
duction of a rose in full bloom. 


Winning Can 
Designs 


First prize winner in 
a contest conducted 
by the Brewers’ As- 
sociation of Amer- 
ica, to select the 
most effective beer 
can designs used 
by its several hun- 
dred members, was 
Gunther Brewing 
Co., Baltimore, Md. 
Its colorful contain- 
er, in gold, red and 
white, was design- 
ed by Lippincott & 
Margulies, Inc., New 
York City. 

Second prize went 
to another Lippin- 
cott & Margulies de- 
sign for the Gluek Brewing Co., Min- 
neapolis. Third place winner was the 
Peter Bub Brewery, Winona, Minn., 
whose label was designed by Walter 
Landor of San Francisco. All three cans 
were made by Continental Can Co. 








The contest was judged by a jury com- 
posed of members of the Art Directors 
Club of Chicago. Decisions were an- 
nounced in that city last month at the 
Brewers’ Association's 14th Annual Con- 
vention and Exhibit. 





Ten product classifications were in- 
cluded in the 1955 contest, winners 
of which were announced at a lunch- 
highlighted the 
opening sessions of CSMA’s 42nd an- 
nual meeting. 


eon meeting that 


Award plaques were presented to 
the winners by Fred G. Lodes, chair- 


man of the CSMA Aerosol Awards 
Committee. All of the packages en- 
tered in the contest, fourth annual 
competition to be sponsored by the 
Chemical Specialties’ Association, were 
shown in an Aerosol Festival display, 
open to the public at the Hotel Roose- 
velt from December 5-7, 


These ten packages were judged best in as many product classifications in the 
1955 Aerosol Packaging Contest, sponsored by the Chemical Specialties Manufac- 
turers’ Association. “Cross Country Rose and Floral Spray” (center foreground), 
a product of Sears, Roebuck & Co., was picked as the most outstanding package 
among 150 products entered in the contest, in addition to winning top honors as 
best package in the insecticide class. Other award-winning packages are (contest 


classification shown in parentheses): 


Bottom row: “Jetco Spring Blossom” Air 


Freshener, Jewel Tea Company, Barrington, Ill. (Room Deodorants); “Dupli-Color’’ 


Spray Enamel, Dupli-Color Products Co., Inc., 


Chicago (Paint Products). Middle 


Row: (left to right): “Fire Chief" Fire Extinguisher, Marlowe Chemical Co. Inc., New 


New York, N. Y. 
(Miscellaneous 
Household Prod- 
ucts); “Palmolive 
Rapid Shave Lather 
Cream,” Colgate- 
Palmolive Com- 
pany, Jersey City, 
(Shave Products); 
“Blue Grass. Hair 
Spray,'’ Elizabeth 
Arden Sales Corp., 
New York, N. Y., 
(Hair Preparations); 
“Xpose Suntan 
Cream Lotion,” Wal- 
green Drug Stores, 
Chicago (Miscellan- 
eous Personal Prod- 
ucts). 

Top Row: “Christ- 
mas Snow,” Airosol 
Company, Inc., Neo- 
desha, Kansas, (Ar- 
tificial Snow); “Rust 
Veto Spray,” E. F. 
Houghton a 
Philadelphia, Pa., 
(Industrial Prod- 
ucts); ‘‘Ambush”’ 
Spray Cologne, 
Dana Perfumes, Inc. 
Chicago (Glass and 
Plastic Containers). - 
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News 


ABOUT THE TRADE 





Offset Materials at Advertising Essentials Show 


The fourth annual Advertising Es- 
sentials Show, sponsored by the Ad- 
vertising Trades Institute, Inc., held 
at Hotel Biltmore, New York, Nov. 
14-16, had more than 11,500 total 
attendance according to Thomas B. 
Noble, chairman. The show included 
123 exhibitors. 

Extensive samples of short run, 
small size, offset color work on many 
kinds of stock were displayed by Peter 
Press. The short run, three-color 
process (the new Kodak 
method) was offered by Vulcatone 


Corp., and a wide variety of applica- 


Eastman 


tions of the photo gelatin process were 
shown by the N. Y. Gravure Corp. 
Mask-O-Neg showed the newest ap- 
plications of screen print Veloxes, and 
Metrotone Prints had a demonstration 
of its Fluorographic Process. 

Among the latest in art supplies 
were entirely new ideas in colored 


transfer papers for 


artists, called 


“Saral,” by S. B. Albertis; the intro- 
duction of new “Dayglo” colors and 
fluorescent pigments for paints and 
printing inks by Switzer Bros.; and a 
selection of artist materials by M. 
Grumbacher, Inc. 

The Fragrance Process Co., which 
introduced the fourth dimension of 
“smell” in “advertising which car- 


> 


ries its own bouquet” at the previous 
Advertising Essentials Show, had some 
new aromatics in addition to per- 
fumes, for scenting printed papers 
and fabrics with the odor of various 
foods, leather, tobacco, etc. 

An exhibit of art originals and re- 
productions by Bourges Color Corp. 
included layouts and finished work; 
a team of lab technicians demonstrat- 
ed their color transparency correcting 
methods. Moss Photos had a color 
photo print collection on view and 
Film-O-Type introduced 100 new 
styles of photo-lettering. 





Gibson Buys West Coast Card Co. 

The Gibson Art Co., Cincinnati, 
has acquired a majority interest in 
Buzza-Cardozo of Los Angeles, an- 
other greeting card firm, it was an- 
nounced last month. Roy G. Elliott, 
president of Gibson, said that Buzza- 
Cardozo officials will exchange their 
stock for Gibson stock, with a like 
offer being made to other Buzza- 
Cardozo shareholders. The amount 
involved was not disclosed. The west 
coast firm will be operated as a sub- 
sidiary of Gibson, with officers and 


separate identities being retained. 

Gibson, established in 1850, has 
1,400 employees; Buzza-Cardozo has 
400. 

2 

Norton With Rec. and Stat. 

Kenneth Norton, with Rapid Serv- 
ice Press, Inc., Boston offset-letter- 
press printers, for 25 years, where he 
was offset superintendent, has afhili- 
ated with Record & Statistical Corp., 
Boston, as assistant to the sales man- 
ager. The move to the new post was 
made Novy. 14. 
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Heads Label Sales For U. S. 
K. W. Weyer has been appointed 
director of label sales for the United 


States Printing and Lithograph Co., 





K. W. Weyer 


Cincinnati, it was announced last 
month by president W. H. Walters. 
The appointment was effective Nov. 
|» 

Mr. Weyer will direct label sales 
in the company’s 25 sales offices in 
this country. His headquarters will 
be in the New York executive offices. 

Prior to assuming his new duties, 
Mr. Weyer was west coast sales man- 
ager, with headquarters in the com- 
pany’s plant at Redwood City, Calif. 
He has been associated with U. S. for 
19 years. 

Appointment of Howard Wessling 
as west coast sales manager, replac- 
ing Mr. Weyer was also announced. 
Mr. Wessling has been a company 
sales representative in the California 


territory during the last four years. 


87 








Ink Makers Hear Runyon 


“Business men are themselves to 
blame for the laws they live under, 
if they don’t like them,” said O. H. 
Runyan, legislative director of the 
Graphic Arts Association of Illinois, 
in an address at a meeting of the 
Chicago Printing Ink Makers Associa- 
tion, held in Chicago, Nov. 3. James 
Yates, president, Martin Driscoll & 
Co., Chicago, introduced Mr. Runyon 
and declared: “The entire printing in- 
dustry owes ‘Doc’ Runyon a debt of 
gratitude for his labor to keep the 


Illinois sales tax and other levies off 
ink, paper and other printers’ sup- 
plies.” 


Mr. Runyon said that in the 1955 
session, he had the cooperation of 20 
service industries and 15 unions, 
which would have suffered from the 
latest attempt to tax them unjustly. 
The victory is not yet fully won, he 


ee 


added. “Amendments to a new “use 
tax” specifically exempt printers sup- 
plies right down to type washes, but 
the state revenue department has ruled 


that the exemption does not apply 





JOMAC 


ROLLER CLEANER 





Save 15 minutes’ running time per day per press by breaking in new 
dampener rollers in a Jomac Roller Cleaner. They emerge round and 
true—no fuzz or lint to deposit on blankets or plates. No wrinkles, 


bumps or “hickeys.” 


Rollers last up to 50% longer when cleaned the Jomac way. Life 
of dampener covers is doubled. All this adds up to substantial savings 
of time, labor and materials which pay for your Jomac Cleaner in a 
relatively short time. From there on it’s velvet! 


KEEP THE PRESSES RUNNING—REDUCE DOWNTIME 


Don’t tie up costly skilled labor for unproductive hours with slow, 
messy, old-fashioned hand-cleaning methods. The Jomac Roller 
Cleaner—favored by some 700 offset plants—is of sturdy welded con- 
struction guaranteeing long, troublefree service. It can be easily 
installed in an hour by your own men. Write today for full information 


and prices. 


NEW JOMAC TABLE MODEL CLEANER 


Operates on the same principle as the popular big 
Jomac models, but costs less and uses less water 
and cleaning materials. It will handle rollers of 
duplicating machine size as well as dampeners for 
17” x 22” presses. If your needs fall within this size 
range, this cleaner will give you real economy in 
dampener maintenance, with increased production. 





JOMIAC Ji. 


Dept. L1, Philadelphia 38, Pa. 
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where large buyers of printing pur- 
chase the paper, etc., on their own ac- 
count and furnish it to their printers 
and lithographers. 

Chicago’s big mail order houses are 
hardest hit by this recent ruling; also 
railroads, telephone companies, meat 
packers and others. 

In Illinois, Mr. Runyan continued, 
the Graphic Arts Association has or- 
ganized a “Minute Man” system with 
spokesmen and commitees in each 
downstate district, whose duty it is to 
contact their respective state repre- 
sentatives and give them a clear un- 
derstanding of how proposed measures 
will affect the printing business. He 
cited instances of how this had re- 
sulted in turning the tide of battle in 
favor of the printers. 

e 
Three Bulletins from LNA 

The cost, accounting and financial 
management committee of Litho- 
graphers National Association has 
OK’d plans to distribute three new 
bulletins to members. 

“Compensation of Salesmen” traces 
the history of salesmen’s compensation 
back to the 1920’s; outlines specific 
types of compensation plans; discusses 
base salaries and bonus arrangements, 
commission on sales, drawing accounts 
and factors involved in administra- 
tion. 

Another publication, “Policies and 
Procedures Governing the Extension 
of Credit and the Collection of Cus- 
tomers’ Accounts,” discusses seven 
procedures for establishing customers’ 
credit and lists tools at the disposal of 
credit managers for minimizing risks 
and losses. 

The third bulletin, ‘Break Even 
Charts,” will help LNA members de- 
termine the minimum annual sales 
volume necessary to “break even, and 
how to show profits.” 

Members of the committee, of 
which Everett F. Bowden, Forbes 
Lithograph Mfg. Co. is chairman, in- 
clude: Ray M. Jacobson, H. S. Crock- 
er Co., Inc.; Alfred H. Wilhelm, The 
U. S. Printing & Lithograph Co.; 
Harold E. Rowles, Stecher-Traung 
Lithograph Corp.; Ralph F. Stevens, 
The Meyercord Co.; and Sidney B. 
McAllister, Jr., Niagara Lithograph 
Co. 
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Wetzel Bros. Name Color Man 

C. Richard McCray has been ap- 
pointed director of a newly-created 
color sections division of Wetzel 
Brothers, Milwaukee, it was an- 
nounced Oct. 28 by Arthur A. 
Wetzel. president. 

Mr. McCray was formerly sales 
manager of Wayside Press, Mendota, 
Ill., and general manager of Produc- 
tion magazine. He will work out of 
the Chicago office and develop full 
color promotion for trade paper ad- 
vertisers. 

° 


Roy Rogers Honors Western 





Roy Rogers presenting a model of Trig- 
ger to Harold D. Spencer, vice presi- 
dent and general manager of Western 
Printing and Lithographing Co., Pough- 
keepsie, in recognition of Western's 
association wih Roy Rogers Enterprises 
over the past 13 years. 


° 
Myers is Vice President 

Leslie A. Myers has been elected 
vice president of McMullen Printing 
Co., St. Louis to fill the vacancy 
‘created by the death of Percy G. 
Jones. 

* 


AIGA New York Group Meets 
“Make-up and Preparation of 
Magazine Copy for Reproduction,” 
will be discussed at the Magazine 
Clinic of The American Institute of 
Graphic Arts, Dec. 5, at The Wilkie 
Memorial Building, New York. 
Brendan Wood, production man- 
ager of Coronet, is chairman. Others 
on the panel will be Leo M. Rogers, 
president, Rogers Engraving Co.; Ed 
Malecki, type consultant and form- 
erly type director, Grey Advertising 
Agency; Winfield Challenger, vice 
president, Intaglio Service Corp. 


Five Boom Years Seen For Carton Industry 


GMONT Arens, New York in- 

dustrial designer, predicted at 
least five years of booming activity in 
the carton industry based on the con- 
tinually expanding potentials for self 
service merchandising, in his talk at 
the 17th annual Packaging Institute 
Forum, Hotel Statler, New York, 
Oct. 31-Nov. 2. 

“Too many carton suppliers are 
still wed to horse and buggy sales 
concepts in this age of fast, high vol- 
ume retailing,” Mr. Arens asserted. 
“Time was when cartons were sold 
on the basis of carload lots of board. 
But today an increasing number of 
manufacturers who buy cartons for 
their products realize that they are 
buying, not board, but top salesmen. 
And carton suppliers must be able 
to produce and sell the kind of 
quality engraving and printing that 
makes for truly realistic reproduc- 
tion. 

“Because manufacturers today 
are increasingly aware of the role 
their packages are playing as valuable 
adjuncts to advertising in other me- 
dia, they are more willing to buy 
top quality reproduction and to pay 
the price such reproduction de- 
mands. So sell reproduction and 
what it can do for sales.” 

General Lucius D. Clay, who was 
scheduled to give the keynote ad- 
dress Oct. 31, (management day), 
is recuperating from a recent opera- 
tion, and John F. Sullivan, Merrill, 
Lynch, Pierce, Fenner & Beane, ad- 
dressed the Management Day Lunch- 
eon. He is a general partner in the 
investment firm. 
$12 billion on 
packages to ‘translate’ ad effort at 
point-of-sale, said Normn F. Green- 


Business spends 


way, president of the Folding Paper 
Box Association, at the 17th Annual 


Forbes Advance Dodson 

George E. Dodson, southern rep- 
Forbes 
Co., Boston, Mass., has been named 


resentative for Lithograph 
a special regional representative for 
the company, with headquarters in 
New York. He had been at the At- 
lanta, Ga., office. 
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Forum. “Businesses are dying,” said 
Mr. Greenway, who is also senior 
vice president of Robert Gair Co., 
Inc., “because they make the horrible 
mistake of thinking that they are 
still catering to the same type of 
customers they had last year, five 
years ago, or 25 years ago.” 
ing to the fact that 
Americans are 


Point- 
30 million 
moving each year, 
many of them to the suburbs, he 
urged a closer scrutiny of the mar- 
keting revolution and the part being 
played in it by packaging. 

M. L. White, sales development 
supervisor for the Du Pont Com- 
pany’s film department said that the 
most successful automatic operation 
involving “Mylar” (polyester film) 
has been with window carton ma- 
chines, which do not require static 
eliminating equipment or other ad- 
justments, 


In addition, automatic wrapping 
machines — with minor adjustments 
and using the solvent sealing prin- 
ciple—handle Mylar satisfactorily at 
normal speeds. Although Mr. White 
pointed out that Mylar still cannot 
be heat sealed with standard heat- 
sealing techniques, the film can be 
sealed with a hot wire, with a dielec- 
tric sealer, with flame sealing equip- 
ment bonded with adhesives, or sol- 
vent sealed. 


Austin W. Sanborn, sales man- 
ager, Heat Seal and Coating divi- 
sions, Nashua Corp., discussed the 
pros and cons of pre-applied ad- 


hesives in glass adhesion. 


A comparison was made between 
pregummed label papers and thermo- 
plastic coated label papers, stressing 
the greater importance of the ther- 
moplastic 


approach over pregum- 


ming to the packager in glass. 


Universal Color Corp. Organized 

Specializing in mail order service 
to lithographers for color-corrected, 
screened positives, negatives, and 
proofs for four-color process lithog- 
raphy and silk screen printing, Uni- 
versal Color Corp., New York City, 


is now in business. 
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The panel at St. Louis Club of Printing 
House Craftsmen’s Offset Clinic (L. to 
r.): Barney Meyer, A. R. Fleming Print- 
ing Co., Clinic Chairman; Milton Mild, 


Z pe 





‘ 
ra 


Western Printing & Litho Co.; Richard 
Scully, Willett Litho Co.; John Morris, 
Keeler-Morris Printing Co.; and Willard 
Roeder, Beaumont Art Studios. 


Craftsmen Discuss Lithography at St. Louis Offset Clinic 


NTEREST in lithography and its 

advancement was high at the 
St. Louis Club of Printing House 
Craftsmen offset clinic November 9 
in the York Hotel. A record atten- 
dance of 144 heard a panel of four 
experts: Milton Mild, Western Print- 
ing & Litho Co.; Richard Scully, Wil- 
lett Litho Co.; John Morris, Keeler- 
Printing Co.; and Willard 
Roeder, Beaumont Art Studios, who 
conducted the clinic. Barney Meyer, 


Morris 


A. R. Fleming Printing Co., was clin- 
ic chairman. 

Questions about platemaking pre- 
dominated. In answering one about 
copper aluminum plates and how they 
compare with zinc plates, Mr. Mild 
asserted that “one reason offset is ad- 
vancing and taking business from let- 
terpress is that offset has changed 
the printing metals and is advancing 
toward use of grainless plates.” 

He said his company gets as many 
as 500,000 impressions on a four color 
press from a bi-metal plate and then 
discards it. “We never regrain it be- 
cause such a plate is so cheap it is 
wiser to throw it away after it has 
been used once,” he explained. 


Bichromates are satisfactory in run- 
ning copperized aluminum plates, the 
panel agreed, if you maintain a neu- 
tral fountain solution, because the 
more acid you have the more trouble 
you have with ink. Mr. Mild said 
his company keeps a “buffer solution” 
and never goes below 8.4 pH. 

Pre-sensitized plates in large sizes 
also received approval of the panel 
because such plates are not grained 
and ‘the more you can get away from 
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grain the sharper the image will be.” 
Next to platemaking, dry offset oc- 
cupied most of the discussion. Prog- 
ress in the field and paper problems 
with dry offset were included. Al- 
Match Co., St. 
Louis, successfully prints match books 
by dry offset, it was the panel’s opin- 
ion that dry offset has been retarded 
somewhat by trouble with the non- 
image areas and distortion of the image 
due to dimensional instability of the 
plate, but that it has a fine future. 


though Universal 


Questions followed about the re- 
cently developed short-run method of 
three color process. The “Short Run 
Color” machine distributed by East- 
man Kodak, was on display in St. 
Louis at the time of the clinic. It 
makes direct color separations from 
color transparencies and produces half 
tone negatives in 25 minutes, accord- 
ing to the company. 

The quality problem in producing 
multi-color presses also was debated 
with the conclusion that color bril- 
liance lost on multi-color presses is 
so small, and saving of time so great, 
that multi-color press work will con- 
tinue to increase. 

Talking about the future, Mr. Roe- 
der said he believes progress in the 
next few years in offset will be greater 
than in the past 20 years and that 
the biggest probem of the future will 
be, not equipment and know-how, but 
manpower. 

Harold Axtel, A. R. Fleming Print- 
ing Co., Printing Week Chairman, 
outlined plans for the club’s celebra- 
tion, including programs in the trade 
schools of the city. 





Litho Scores in Curtis Contest 

Offset again dominated the winning 
entries in the November printed speci- 
men contest sponsored for paper mer- 
chant salesmen by the Curtis Paper 
Co., Newark, Dela. Winners and their 
entries are: 

James Jordan, The J. L. N. Smythe 
Co., Philadelphia, for his entry printed 
by the Lebanon Valley Offset Co.; 
Frank Leonard, Jr., Forest Paper Co., 
New York City, for his entry of a 
folder for the F. C. A. Service di- 
vision, affiliate of Hodes-Daniel Co., 
New York City; and Otto Hammer, 
Hillcrest Paper Co., Inc., New York 
City, for his entry, showing use of 
Curtis White Stoneridge Cover 65 lb.- 
printed four color offset lithography 
by Benjamin E. Wertheimer of New 
York City. 

® 


Crehore is Regensteiner Mgr. 

Regensteiner Corp., Chicago, has 
announced the appointment of Rich- 
ard C. Crehore as production man- 
ager. Formerly, he had the same post 
for six years with Newman-Rudolph 
Lithographing Co., Chicago. 

* 


Ad Typographers End Meeting 

Walter T. Armstrong of Walter T. 
Armstrong, Inc., Philadelphia, was 
elected president of the Advertising 
Typographers Association of America, 
Inc., Oct. 29 at the concluding busi- 
ness session of the 29th annual con- 
vention of the association held at 
Balmoral Hotel, Miami Beach, Fla. 

Harvey Willens, George Willens & 
Co., Detroit, was elected vice pres- 
ident and Mrs. E. W. Shaefer was re- 
elected treasurer. Glenn C. Compton 
is executive secretary. 

The following directors were elected 
to serve for three years: Hubert J. 
Echele, Warwick Typographers, Inc., 
St. Louis; Jack Miller, Kurt H. Volk, 
Inc., New York; and Bernard Ryan, 
The Typographic Service Co., New 
York. 

. 


Philadelphia Lithographer Dies 

William J. Larkin, Jr., a lithog- 
rapher with Graphic Arts, Inc., Phila- 
delphia, died Oct. 23 in Veterans 
Hospital in that city. He was 33 and 
lived in Gloucester, N. J. 
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Whatever You Want 
Ina Litho Film-:- - 
CHEMCO POWERLITH 


Fias It.:.and More! 


cs 


MORE SPEED . . .\ Powerlith cuts_exposute me regardless of operating. conditionSimdt’'s 20% faster 
Ms than any other orthochromaticith@miilmm, *Demankd proof ! 


EASY DEVELOPMENT .. . Requires no change in development procedure. *Demand proof! 


PERFECT TONAL Tlitienremns . . . Powerlith gives true shadow detail with little flashing—some- 
times none. It’s densitivity and balance between highlight, middle and shadow tones 
produce a longer scale negative. *Demand proof! 

DOT CHARACTERISTICS. . . . Powerlith meets every dot etching requirement. *Demand proof! 


DENSITY AND CONTROL... Powerlith gives sharper line work and halftone dots — reduces 
Opaquing time to the minimum. * Demand proof! 

WIDE SELECTIVITY . .. Powerlith is manufactured under laboratory control. Acetate base — regular 
and thin. Choose from 14 sheet sizes and 19 roll sizes, including 3 sizes for photo composi- 
tion. Packaged in light trap boxes. 

THESE ARE BUT A FEW OF THE FEATURES THAT MAKE CHEMCO POWERLITH FILM A 
GROWING FAVORITE IN THE OFFSET FIELD. 
* DEMAND PROOF! A comparison of on-the-job performance will convince you that 


Powerlith is for you. Ask your Chemco representative for samples and a demonstration 
in your shop. 





ies 
ateaiety PHOTOPRODUCTS COMPANY, INC. cuen cove, n. y. 


ATLANTA BOSTON CHICAGO DALLAS DETROIT NEW ORLEANS NEW YORK 


—————— 
IT'S BEST FOR PLATEMAKING 
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Paper Manufacturers Names Gow 


Paper Manufactur- 
ers Co., Philadel- 
phia, has appointed 
William J. Gow as 
sales representa- 
tive in New York 
City and the New 
England states. 
Formerly with the 
Minnesota Mining 
and Manufacturing 
Co., Mr. Gow will make his headquart- 
ers in Stratford, Conn. 





@ 
H & H Man is Pitt. PIA Pres. 
Arthur H. Gratz, treasurer of 


Herbick & Held Printing Co., Pitts- 
burgh, was named president of Print- 
ing Industry of Pittsburgh, Inc., at 
a luncheon meeting Nov. 2. The or- 
ganization also elected the following 
officers: vice president, Arthur W. 
Rippl, president, Rippl Printing Co.; 
treasurer, John N. Kennelty, vice 
president, Emerson Press; secretary, 
D. E. Shaw, Smith Brothers Co. 

Mr. Gratz has been secretary of the 
group since 1951 and chairman of 
its public relations committee. He is 
a part-time instructor in the School 
of Printing Management of Carnegie 
Institute of Technology. 


© 
Direct Mail Above Billion Dollars 


Estimated volume of direct mail 
advertising during the first nine 
months of 1956 passed the billion dol- 
lar mark with a total of $1,024,132,- 
189. An increase of 5.8 percent over 
the first nine months of 1954 was re- 
ported. 

The estimated dollar volume of di- 
rect mail advertising used by Amer- 
ican business during Sept. 1955, was 
$127,775,000 —an increase of 19.3 
percent over the same month of 1954. 


e 
U. S. P & L. Retires Some Stock 


Directors of United States Printing 
and Lithograph Co., Cincinnati, re- 
cently voted to retire one-third of 
the company’s 55,787 outstanding 
shares of cumulative preference stock 
at a cost of approximately $1 mil- 
lion. The stock, listed at $50 par 
value per share, will be redeemed Jan. 
2, at $52.50 a share. 

Net earnings for the first nine 
four-week periods of the current fiscal 


year, ended September 11, were $1,- 
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007,102 compared with earnings of 
$901,241 during the like period a 
year earlier. 
° 

Graphic Arts Scholarship at RIT 

Stecher-Traung Lithograph Corp., 
Rochester, N. Y., has established an 
annual scholarship to be awarded to 
an incoming freshman for study in 
the graphic arts field at the Rochester 
Institute of Technology, it was an- 
nounced Nov. 17. The first award is 
to be made in the Spring for a fresh- 
man entering RIT in September, 1956. 

The selected student is to receive 
$1,200 in aid over a four-year period 
of study leading to a Bachelor of 
Science degree from RIT’s Depart- 
ment of Printing. 

e 

B & B Expands Research 

Brown & Bigelow’s research center 
will be expanded in the field of me- 
chanical arts product and process de- 
velopment, it was announced Nov. 10 
by K. B. Priester, senior vice president, 
Frank Ireland will 
continue to head the center, which 
will now include units at both the 


manufacturing. 


St. Paul and Minneapolis plants as 
well as the present research and test- 
ing laboratory. 

One of the phases of the larger pro- 
gram is the use of electronic research 
which Brown & Bigelow is introduc- 
ing for the first time in the field of 
specialty advertising. Developments 
will be stressed in metal and plastic 
products such as lighters, pencils, desk 
and home pieces. The center will con- 
tinue to function as a service depart- 
ment to the creative division, Mr. 
Priester said. 

The expanded center will operate in 
two divisions under Dr. Ireland. He 
also will manage the product and pro- 
cess development division, with R. V. 
Andes heading the research division. 
John Goodell, electronics engineer, has 
joined Brown & Bigelow as consultant 
to the research department. 

Washburn and James R. 
Ehnes will be assistants to Dr. Ire- 


Vince 


land in the product and process de- 
Herbert W. 
Moore is foreman of the chemical dis- 
pensary and Gerald A. Budde foreman 
of quality 


velopment _ section. 


control testing in Dr. 


Andes’ division. 





Kaddeland in N. C. for Miehle 


Miehle Printing 
Press and Manufac- 
turing Co. have an- 
nounced that Chris 
Kaddeland, who re- 
cently celebrated 
_ his 75th birthday, 
_has moved his 
. home from Chicago 
to Hendersonville, 
N. C. and will con- 
tinue to be avail- 
able to the company as an engineer- 
ing and management consultant. Miehle 
have had the benefit of the services 
of Mr. Kaddeland since 1949. 





Miami Valley Lithographers Elect 
At the annual meeting of the Mi- 
ami Valley Lithographers Association, 
Ohio, at Kenwood Country Club, Oct. 
26, the following new members of 
the board were elected: Charles H. 
Waldhauer, The United States Playing 
Card Co., and Harold A. Merten, Jr., 
The Strobridge Lithographing Co. 


Board members continuing in office 
are: Karl C. Detwiler, William T. 
Stevenson, Harry E. Brinkman, and 
Edward A. Young. Eric Neilson as 
retiring president, automatically serves 
the following year. 


Officers elected for a term of one 
year are: president, Harry E. Brink- 
man, Cincinnati Lithographing Co., 
president, William T. 
Stevenson, Stevenson Photo-Color Sep- 
aration Co.; secretary treasurer, Ed- 
ward A. Young, Young & Klein, Inc. 


Inc.; vice 


R & E Names Meeting Chairman 

Carl E. Dunnagan, The Inland 
Press, Inc., Chicago, has been appoint- 
ed chairman of the 6th annual meet- 
ing committee, Research and Engi- 
neering Council of the Graphic Arts 
Industry, Inc., scheduled for Edge- 
water Beach Hotel, Chicago, May 9- 
11. The Council plans to join TAGA 
in a combined plant and research visit 
on May 9 (TAGA convenes for its 
annual meeting at The Edgewater 
Beach Hotel also, May 7-9). 


Palmer Retires at Chicago Show 

Chicago Show Printing Co. has an- 
nounced the retirement, after 47 years 
of service, of Keene Palmer, who 
started in 1908 as an errand boy and 


rose to a supervisory position. 
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Now comes in twice as many stock items 


New finishes and new weights now 
make it easier to produce a wide range 
of attractive, customer-pleasing print- 
ing on Hammermill Opaque. You can 
choose from “Vellum” and “English” 
finishes and the brand new “Laurel” 
and “Pearl”. 

In addition to the attractive new 
finishes, Hammermill Opaque is now 
also available in substance 28 and sub- 
stance 32. There are four new sheet 
sizes: 8Y2 x 11; 1742 x 22; 23 x 29; 
23 x 35. And stock items have been 
increased from 44 to 100 to aid you 
in choosing just the right size, weight 
and finish of opaque paper needed for 


a wide variety of jobs. 


Hammermill Opaque has unusually 
high opacity—keeps “show-through” to 
a minimum even in lightest substance 
weights. This feature, plus excellent 
cleanliness, brightness and strength 
characteristics, makes this Hammermill 
grade ideal for such sales promotion 
pieces as self-mailers, instruction sheets, 
assembly directions, bottle labels, maga- 
zine inserts, accordion folders, small 
booklets and price lists. On multi-page 
jobs, like catalogs, its higher opacity 
permits you to use lighter weights 
which often add up to postage savings 
for your customers. 
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Laurel 


finish 


Pearl 
finish 


| 





On the press, Hammermill Opaque 
has an excellent surface for high speed 
performance, whether you run letter- 
press or offset. Your craftsmanship is 
more pleasing because Hammermill 
Opaque’s high brightness means good 
contrast for heavy ink coverage. At the 
same time, it has a pleasing blue-white- 
ness that is not so extreme as to dull 
the effect of halftones. 

When the job calls for opacity plus 
brightness call your Hammermill Agent 
and ask him for Hammermill Opaque. 
Hammermill Paper Company, Erie, Pa. 


HAMMERMILL 
OPAQUE 
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Bigger Presses Create Bigger Paper Problems 


HE paper making industry is fac- 
ing serious problems in meeting 
more stringent requirements made nec- 
essary by increasing press sizes and 
speeds, declared Ronald I. Drake, man- 
ager of technical sales service for 
Champion Paper and Fibre Co., in a 
talk at a dinner meeting on Oct. 18 in 
Middletown, O., of the Miami Valley 
division, American Pulp and Paper mill 
Superintendents Association. 

One of the problems, Mr. Drake 
said, is increasing widths of offset 
presses, “and whether they are going 
to stop at the 52” by 76” press is 
problematical. I have heard rumors 
that there are larger press sizes on the 
drawing boards. Certainly, we are 
going to have to do some sort of in- 
spection on these larger sheets, and I 
don’t know how we are going to 
handle it. We are right at the limit 
of handling paper today in the present 
size.” 

Pointing out that lithographers do 
not have the make-ready requirements 
of letterpress printers, Mr. Drake said 
this “is a big advantage for litho- 
graphers with respect to cost, as the 
available speed is much higher because 
of less metal weight. The lithograph- 
er has been shoving up the speed of 
his operation. We must build a paper 
to take the terrific speed of the press, 
accept the ink, and stay together in 
one sheet. 

“Certainly all of us in the paper 
industry have got to get over to the 
lithographers that they are fast ap- 
proaching the limit of the papermaker 
to produce a sheet of paper that will 
meet their requirements, and that 
there is an end point. I think we are 
fast reaching the limit of our paper 
making fibers. Perhaps some of the 
new synthetic fibers are going to be 
the answer, I wouldn’t know. 

“The biggest demand on you (the 
paper manufacturers) from lithog- 
raphers today is for pre-conditioned 
papers. We all know that we have our 
own ways and our own methods of 
attempting to meet this demand, but 
you haven’t heard the last of it. Every 
single new lithographic plant that is 
going up in the United States today 
is going up as a wholly conditioned 
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plant. Unfortunately, every lithog- 
rapher has his own idea of what con- 
stitutes good pre-conditioning, with 
respect to constant relative humidity 
and constant temperature, all year. 
“We find plants running all the 
way from 55 per cent r.h. down to 42 
per cent r.h. as the standard. And 
you will find that these figures vary 
On the 


eastern and western seacoasts, where 


inland from the seacoasts. 


high outside humidities exist con- 
stantly, the cost of pulling down rela- 
tive humidity to 45 or 42 per cent, 
or even 40 per cent, becomes prohibi- 
tive, so they run their plants at 55 
per cent relative humidity. However, 
in the midwest area, where, in general 
the air is dryer, they get down to 45 
per cent. 

“But the demand on you is going 
to be to put paper into their plants 
at a relative humidity value which will 
permit them to put it on the press 
and run it with no trouble whatso- 
ever from register, wrinkling, stretch, 
shrinkage, curl and all the other things 
that have to do with the relative 
humidity content of paper. They are 
not going to ask for it; they are going 
to demand it! 

“They are going to tell you very 
frankly that there are paper manu- 
facturers who will do that kind of a 
job, and that you will have to do it 
or they will turn elsewhere for their 
paper. Or, as one outfit has done, in 
notifying its suppliers: ‘If you don’t 
put the paper in in that condition, we 
will condition it in our plant to what 
we believe is a proper and satisfactory 
relative humidity, and we will expect 
you to pay the bill’. I don’t know 
whether any of you have run into 
this or not, but I do know that there 
are certain plants already talking that 
kind of language. So let’s face it. 

“Demand for controlled relative 
humidity paper is with us. It’s here 
to stay, and you are going to have to 
meet it. People in the lithographing 
industry are spending good money to 
build new constant relative humidity 
plants. One outfit told me a short 
time ago that it took them only about 
three years to pay for their air-con- 
ditioned plant in increased production. 





Security Litho Buys Two Firms 

The Security Lithograph Co., San 
Francisco, has purchased two indepen- 
dent California printing houses; Gen- 
eral Printing Corp., Los Angeles, and 
the News Publishing Co., Sacramento. 
The move will expand the parent 
company’s business form lines. 

General Printing Corp. operates a 
combination plant, doing general com- 
mercial work and some business forms, 
and News Publishing Co. has done 
publication and general commercial 
work by letterpress, and lithographic 
production of business forms. It es- 
tablished a separate business forms de- 
partment in May, 1954. 

e 
Holden Dies in Chicago 

Sanford §. Holden, retired vice 
president of Forbes Lithograph Mfg. 
Co., died, Oct. 26, in his Kenilworth, 
Ill., home at the age of 72. He retired 
in 1954, after fifty years with the 
Boston firm, including long service in 
its Chicago office. 

e 
Printing Week in St. Louis 

The St. Louis Club of Printing 
House Craftsmen has planned a series 
of workshop meetings for National 
Printing Week, beginning Jan. 11, 
1956. 

On Monday of that week the club 
will visit Concordia Publishing House, 
a letterpress workshop; on Tuesday 
the group will visit Western Printing 
& Litho, an offset workshop; on Wed- 
nesday night the club will meet for 
dinner and hear Mayor Raymond 
Tucker of St. Louis; on Thursday 
they will visit Warwick Typographers 
for typography work study; and on 
Friday a visit to Becktold Bindery 
for a bindery workshop is scheduled. 

The Nov. 9 meeting of the club 
was an offset clinic. On Dec. 14, 
of Northwestern 
University will discuss “Human Rela- 


Norman _ Scissors 


tions in the Printing Plant.” 
e 

Stoddard’s in New Location 

The lithography, printing and office 
supply business of Stoddard’s, Inc., 
Nashville, Tenn., formerly located at 
918 Commerce St., and at 224 Fourth 
Ave., North, has been consolidated in 
a new location at Sixth Ave. and 
Demonbreun St., Nashville. 
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Pitt Ups Offset Capacity 

Pitt Photo Litho Co., Inc., Pitts- 
burgh, has just completed an expan- 
sion program that will increase the 





Officials of Pitt Photo Litho Co., Inc., 


Pittsburgh, complete their inspection 
tour of the newly expanded plant. Left 
to right, are Ernest C. Ott, production 
manager, James V. Thunnel, sales man- 
ager, Fred Wachter, plant superintend- 
ent and C. Harold Thunnel, general 
manager. A new high speed 38 x 49 
Miller-M.A.N. offset press is in the back- 
ground. 


firm’s production capacity by fifty 
per cent, it was announced last month 
by Cyrus H. Thunnell, president. 
Installation of a new 36 x 48 two- 
color Miller-M.A.N. V offset press and 
a new lighting system are the major 
changes. Pitt Photo, established 22 
years ago, is the third largest printing 
plant in Pittsburgh and the new 
press will further strengthen the com- 
pany’s position, Mr. 
Thunnell said. The lighting installa- 
tion in the pressroom features a new 
type of fluorescent tube that gives a 
color reaction almost identical to day- 


light. 


competitive 


Portland to Get Tabloid 

Sheldon F. Sackett, publisher of the 
Coos Bay Times, Coos Bay, Ore., and 
radio owner and operator, has an- 
nounced that he will start publication 
of a tabloid newspaper to run daily 
in Portland, Ore., starting March 15, 
1956. Mr. Sackett said he would 
merge the paper with the radio station 
and a television station for which he 
holds the license. 

Presses for the newspaper have al- 
ready been purchased from the Seattle 
Times at a cost of $31,000, and he 
has placed “the largest single order for 
Linotype machines in the United 


States, (30 machines),” for early de- 
livery. 

Mr. Sackett has advertised in the 
Oregonian for a plant site that calls 
for “a factory type building with a 
minimum space of 40,000 square feet 
and a maximum of 100,000 square 
feet.” The paper, to be called The 
World will have an a.m. and p.m. edi- 
tion. 

6 


New Litho Assoc. in California 

The Peninsula Association of Print- 
ers and Lithographers, California, or- 
ganized Oct. 26, held its first meet- 
ing Nov. 17 at the Peninsula Litho- 
graphic Co., Redwood City, Calli. 
Principal functions of the new or- 
ganization, which will hold monthly 
meetings, will be the exchange of in- 
dustry information and maintenance 
of a credit clearing bureau. James V. 
Swift of the Standard Printing Co., 
Redwood City, is president; Kenneth 
L. Bowen of the National Press, Palo 
Alto, is vice president, and J. Wil- 
liam Sutton of Sutton Brothers, litho- 
graphe#s; Mountain View, is treas- 
urer. 

e 


1956 LNA Convention Plans 

The Lithographers National Asso- 
ciation will hold its 51st annual con- 
vention at the Drake Hotel, Chicago, 
Ill., May 10-12, 1956, it was an- 
nounced last month by the board of 
directors. The board also selected 
dates and sites for the annual conven- 
tions it will hold during the subse- 
quent three years as follows: 

1957—The Greenbrier, White Sul- 
phur Springs, W. Va., during the week 
of March 30. 

1958 — The Arizona - Biltmore 
Hotel, Phoenix, Ariz., during the week 
of April 27. 

1959—The Greenbrier, White Sul- 
phur Springs, W. Va., during the 
week of April 12. 

The Industry Relations Committee 
will prepare a survey of profits in 
the lithographic industry in 1955 for 
presentation to members at the 1956 
convention, it was stated. 

The tentative program also includes 
a summary of conditions in the field 
of labor relations and a session deal- 
ing with technical developments. 
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Steed Has 40 Years with Miehle 

Norman T. Steed, manager, New 
York office, is currently celebrating 
his 40th year of service with the 





Norman T. Steed 
Miehle Printing Press and Manufac- 
turing Co. 

Mr. Steed began his career with 
Miehle in 1915, working at the Chi- 
cago office for several years, and then 
journeyed around the country as a 
salesman until 1930. He has repre- 
sented the company in New York and 
Boston since then, and in 1951 was 
appointed Boston district manager. 

A framed scroll that he seceived 
before leaving Boston to assume the 
New York post, honors him as the first 
past president of the Society for the 
Protection and Preservation of Print- 
ing Press Peddlers. 

° 
New Address for Norman Mack 

Offices and laboratories of Norman 
A. Mack Associates, Inc., are now 
located at Lindstrom Road, Stamford, 
Conn., according to an announcement 
from Norman Mack. The newly-ac- 
quired one-story concrete building was 
formerly 
WSTC. 


owned by radio station 


Nat'l Carbon Has Sales Meeting 

The Arc Carbon department of 
National Carbon Co., division of 
Union Carbide Corp., held its semi- 
annual sales meeting at the Company’s 
Cleveland office Nov. 2-3. The meet- 
ing, in charge of J. R. Johnstone, 
manager, Carbon Products sales, was 
attended by division sales managers 
and members of the lighting carbon 
sales organization. 
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‘Cutting Costs 
for Hundreds : 
_ of Printers 







the Craftsman Photo-Lith ™ ; = 
Layout Table . 

















A Precision Craftsman Photo-Lith Layout 
Table assures outstanding results. Designed for 
use on line-up, registering, negative and plate 
ruling, copy layout, masking and stripping, opaqu- 
ing, retouching, register marking, or as a precision 
check up on work in process ... it is the fastest 
and easiest way to get perfect work. 


Special time and money saving design features 
include two straightedges operating on machine 
cut geared tracks, Vernier dials with calibrations 
as fine as 100ths, sheet stop guides and grippers, 
stainless steel scales, and special marking devices 
for goldenrod layouts, scribing negatives and 
plates and India ink ruling. Five sizes of Photo- 
Lith Layout Tables available, with working sur- 
face from 28”x39” to 62”x84”. 


Be the Craftsman Utility Table 


a The Craftsman Utility Table is a com- 
id pact, low-priced table of multiple uses. Han- 
dles press line-ups, layouts, negative ruling, 
plate scribing, stripping, opaquing and the 
many functions required by lithographers, 
offset printers, and various art departments. 
Has 2214”x2814” illuminated working sur- 
face. Patented compression straightedge 
helps insure speed with accuracy. 

You'll save time and money ... and get 


precision accuracy with Craftsman Tables. 
Send for illustrated Catalog today. 


Craftsman Tables . . . the standard of 
accuracy for printers for over 25 years. 


ESI7UQN > ERAFTSMAN LINE-UP TABLE CORP. 


55P River Street : Waltham 54, Massachusetts 


96 MODERN LITHOGRAPHY, December, 1955 























Oregon Printers Hold Convention 
More than 100 printing plant own- 
ers, operators and executives attended 
the annual convention of the Oregon 
Printing Industry at Gearhart, Ore., 
Nov. 5-6. Luncheon Saturday noon 
was followed by a business meeting 
and educational session; also a ban- 
quet, costume party and dance at 
night, with golf Sunday morning. 

Speakers included Warren Deal, 
Agency Lithograph Co.; Robert Dahl- 
strom, Glass-Keystone Press; Arthur 
Hansen, Abbott, Kerns & Bell; Roger 
Bachman, Arcady Press, and Glen W. 
Cruson, general manager, Oregon 
Printing Industry, all of Portland; 
Otto Smith, Smith-Bates Printing Co., 
Klamath Falls; Philip J. Koke, Koke- 
Chapman Co., Eugene; and J. N. 
Johnson, News-Register, McMinnville. 

Otto Smith was elected president 
of the upstate division. Other new 
division officers are vice-president, 
Philip J. Koke; secretary, Mrs. J. M. 
Beford, Pendleton East Oregonian; 
treasurer, Orrin M. Downey, Durham 
& Downey, Portland, and directors, 
J. D. Johnson, News-Register Print- 
ing Co., McMinnville, Mrs. Alice Vit- 
us, Guide Printing Co., Klamath 
Falls; and Robert Bailey, Longview 
Daily News, Wash. 

. 
LNA Has Trade Platemakers Div. 

A lithographic Trade Platemakers 
division for the purpose of promoting 
a national program to advance the 
specific interests of this segment of 
the lithographic industry has been or- 
ganized by Lithographer’s National 
Association. Creation of the new di- 
vision, which will be comprised of 
active LNA members whose business 
is the manufacture of lithographic 
plates and/or engravings for the 
trade, was approved by the board of 
directors at a meeting in Chicago Nov. 
4. Effective date was Dec. 1. 

Ernest E. Jones, president, Graphic 
Arts of Ohio, was appointed to serve 
as executive committee representative 
of the new division. 

The trade platemakers will func- 
tion in the same manner as LNA’s 
Bank Stationers’ Section, it was stated. 
The initial areas of activity of the 
Lithographic Trade Platemakers di- 
vision, defined by the Board will en- 


compass (a) group meetings dealing 
with specific problems of the trade 
platemakers; (b) collection and dis- 
semination of information of partic- 
ular interest and importance to mem- 
bers of the group; and (c) other re- 
lated activities which are pertinent to 
the new division. 


Wilkinson to Saudi Arabia 

New York Lithographing Corp., 
New York City, has announced that 
James S. Wilkinson has been engaged 
as a consultant for the printing plant 
of The Arabian American Oil Co. at 
Dhahran, Saudi Arabia. He plans to 
be there for approximately six months. 


* 
Craftsmen to L. A. in 1956 


Theme for the International Asso- 
ciation of Printing House Craftsmen’s 
37th convention, Biltmore 
Hotel, Los Angeles, Aug. 12-15, will 
be “How to do it,” according to 
William Brock, publicity and atten- 
dance promotion chairman. Formerly, 


annual 


speeches at clinics have been concen- 
trated on theory and talk about pro- 
cesses; this time actual demonstrations 
and samples of processes in various 
stages will be shown, it was an- 
nounced at the conclusion of a lunch- 
eon meeting, Oct. 20. 

The following chairmen were sel- 
ected: Des Mullhall, finance and bud- 
get; Bob Kerr, entertainment; Gordon 
J. Holmquist, program; Fred Lawton, 
halls and meeting rooms; Dick Hoff- 
man, printing; Lee Farmer, reception; 
Ida Fisher, ladies entertainment; Algot 
Anderson, housing; Ewart G. John- 
ston, registration and information; 
Bill Brock, publicity and attendance 
promotion; Bruce Greenberg, decora- 
tions; Robert M. Parker, Jr., visita- 
tions; Glen Broderick, exhibits; Wil- 
liam Hershey, transportation; Bill 
Silverman, special committees. 

“Consultation Night” has been set 
tentatively for August 13. A panel 
of experts will be assembled to answer 
any question on any phase of the in- 
dustry. Convention stamps will be 
available soon it was announced. 

A publicity kit will be in the mail 
soon containing three-color die-cut 
place mats, folders, scratch pads, gag 
signs, stand-up tents, etc. 
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MLA Litho Management Panel 

The first meeting of the winter 
season of Metropolitan Lithographers 
Assn., (Union shop ALA employer 
group, New York) was held Nov. 
10 at the Hotel Shelburne. A panel 
on Litho Management included: Bern- 
ard S. Rosenstadt, chairman, Ardlee 
Service; J. W. Rockfeller, Jr., print- 
ing consultant, guest member; Thom- 
as Baiocchi, Industrial Litho; Herbert 
E. Brod, Lutz & Sheinkman; and 
Charles F. Roberts, Brett Litho. 

Mr. Rockefeller pointed to the 
trend toward integration of produc- 
tion methods and to increasing spec- 
ialization. He said that he did not 
look for any immediate lowering of 
prices which would radically affect 
litho sales. 


The following Nominating Com- 
mittee was named for selecting can- 
didates for officers and five directors 
at the business meeting Jan. 11: 
George Schlegel, Chairman, Schlegel 
Litho Corp.; Donald W. Barton, 
Empire Color Lithog’rs.; S$. W. Fenol- 
losa, General Offset Co.; Arthur 
Herst, Herst Litho Inc.; and B. S. 


Rosenstadt, Ardlee Service. 
* 


West Coast Typesetter Dispute 

A jurisdictional dispute between the 
Amalgamated Lithographers of Amer- 
ica, Local 17, and the San Mateo 
County local of the International 
Typographical Union caused the South 
San Francisco, Cal., Enterprise Press 
to discontinue operation of its Foto- 
setter in October. The firm had the 
machine for about two months before 


dissension which union 


arose over 
should process the film. 


Rochester Color Firm Opens 

Using the recently developed East- 
man Kodak photolithography process 
of natural color reproduction, Gener- 
al Color Printing, Inc., Rochester, 
N. Y. has opened for business. The 
air-conditioned and .humidity-con- 
trolled plant is equipped with modern 
facilities for color separation, plate- 
making and press work. 

John L. Parker, formerly with 
Cornelius Printing Co., Indianapolis, 
is president. Ralph B. Tufts, who was 
also with Cornelius, is general manager. 
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You can always recognize an Engrav-O-Graph 
halftone by its distinct, sharply defined dot formation 
and absence of halation. 


You’ll find that with Engrav-O-Graph, makeovers 
are a rarity. That your work is easier, faster, more 
productive, because its maximum contrast developing 
properties remain for its entire tray life. 


Test it for those hard clean dots—the mark of 

a perfect halftone. Test it for its absence of halation. 
Test it and you'll find too that Engrav-O-Graph 
halftones can be dot-etched with no risk of 

sudden “graying-out.” 


Only you can be the final judge on the quality 
of Engrav-O-Graph negatives. Order a trial carton 
from any Hunt Branch. Do it today. 








Hunt ENGRAV-0-GRAPH Developer 


comes in cartons of: 


12— 2gal.sets 1—25 gal. set 
4—10 gal. sets- 1—50 gal. set. 





Phy ‘5 an? 
Lip gee 2 MP! 
Nes ee 














PHILIP A. HUNT COMPANY 


PALISADES PARK, N. J. 


Chicago + Cleveland * Cambridge + Brooklyn + Atlanta * Dallas * Los Angeles * San Francisco 
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New Plate Firm in Portland 

A new lithographic firm opened re- 
cently at 2110 N. W. Hoyt St., Port- 
land, Ore., is known as Pacific Color 
Plate Co. The business will specialize 
in making lithographic negatives and 
plates for printers, advertisers and 
private plants located throughout the 
Northwest. 

Facilities of the firm offer complete 
and modern plant equipped to handle 
the making of all types of offset 
plates, specializing in 4-color process 
plates. 

Wayne C. Taylor is president; Rob- 
ert Cottrell, vice president; and Ar- 
thur Warnock, 
All of these men were most recently 


secretary-treasurer. 


associated with Agency Lithograph 
Co. 
* 


Rossell Speaks in Chicago 

Robert E. Rossell, managing direc- 
tor, Research & Engineering Council 
of the Graphic Arts Industry, was 
guest speaker at the Nov. 4 meeting 
of the Printers Supplymen’s Guild of 
Chicago. 

° 

1956 Packaging Institute Leaders 

The Packaging Institute at the 17th 
Annual Forum last month in New 
York, elected the following officers 
for 1956: president, Herbert T. Hol- 
brook; vice president, E. H. Balkema; 
vice president and treasurer, A. Doug- 
las Murphy; vice president, Charles 
W. Kaufman; 
Chas. A. Feld. 


executive director, 


Majestic Press Elects Officers 
The board of directors of Majestic 
Philadelphia, has 
the election of Bernard Green as vice 
president and Miss Belle H. Latner 
as secretary. Miss Latner is also as- 


Press, announced 


sistant treasurer. 
& 


Dennison Exec. Heads VN Drive 

Fred J. Kraemer, Jr., executive vice 
president of Dennison & Sons is serv- 
ing as chairman of the Printing divi- 
sion for the Visiting Nurse Service of 
New York 1955 fund raising cam- 
paign. The drive, now in progress, 
is seeking $430,000 in support of the 
free nursing service provided by this 
62 year old agency. 


PIA President's Conference—Tentative Program 


The tentative schedule for PIA’s 
President’s Conference at the Boca 
Raton Hotel, Boca Raton, Fla., Jan. 
23-27 is as follows: 


Monday, Jan. 23 
Family Planning For The Corporate 

Executive: 

Passing on the Business — Arrange- 
ments within the family; inter-vivos 
gifts of stock; testamentary disposi- 
tions; redemptions during lifetime; 
post-mortem redemptions; redemp- 
tions under 1954 Internal Revenue 
Code; arrangements with fellow stock- 
holders; stockholders’ agreements. 

“Estate” Planning — Employee benefits; 
new life insurance and annuity op- 
portunities and pitfalls; jointly owned 
property; gifts; trusts and reversion- 
ary interests; marital deductions; pow- 
ers of appointment; charitable gifts 
and foundations; decedent's income; 
administration; trusts, basis of assets. 


Tuesday, Jan. 24 

Executive Development—Compensation 

Other Than Salary: 

Sharing in Business Growth — Stock 
options and purchases; conversion 
possibilities and problems; restrictive 
stock; financing problems; profit-shar- 
ing formulas; individual contract ver- 
sus company plan; participation in 
affiliated ventures; stock bonus plans. 

Extramonetary Returns — Fringe bene- 
fits; meals and lodging; sick leave 
and medical care; death benefits; edu- 
cational opportunities for self and 
family; recreational facilities; club 
memberships; transportation and mov- 
ing; use of company facilities; advant- 
ages and dangers of expense ac- 
counts. 

Spreading Compensation — Deferred 
payment contracts; advisory services 
and non competition agreements; les- 
sons from “package deals” in enter- 
tainment industry; capital-gains pos- 
sibilities; pensions and annuities; or- 
dinary income and estate-tax possi- 
bilities. 

Executive Development — This subject 
will concern itself particularly with 
developing the men who are now in 
the employ of your company. The 
methods by which you might select 
and guide the young executive to ful- 
fill a top management job in your 
company. How you can retain these 
executives with advantages other than 
salary. 

President's Concern with Selection, 
Training, Compensating and Stimula- 
tion of the Executives—Round table— 
executive and employee compensa- 
tion problems presented by regis- 
trants; company and executive poli- 


cies and issues — questions and an- 
swers. 


Wednesday, Jan. 25 
Buying Expanding, and Selling the 

Business: 

Buying and Selling — The conflicting 
interests of buyers and sellers; sell- 
ing assets or stock; motivations as 
determinants in choosing among al- 
ternatives; using the incorporated 
pocketbook; disposing of part of busi- 
ness; stockholder retirement; new 
possibilities under Internal Revenue 
Code of 1954. 

How to Expand — Whether to operate 
as corporation or partnership; com- 
mon stock, preferred stock, bank loans 
or bonds; tax-free exchanges and ab- 
sorptions; transition from losses to 
profits; tax effects of contraction after 
expansion; and of expansion after 
contraction. 

Special Business Deals—Using the loss 
company to buy and sell; acquiring 
corporate loss carry-over; transform- 
ing corporate losses into individual 
deductible losses, financing with other 
people’s money; combining sales and 
leases; relating purchases, mortgages, 
leases, and taxes. 


Thursday, Jan. 26 
Organization of the President's Job: 

Division of Executive Responsibilities— 
Who does the work in your com- 
pany? — How do you keep informed 
of the over-all activities and still find 
time to read material; communication 
with employees; how do you build 
your budget?; when and where do 
you start; how do you recruit future 
executive talent and then follow up 
on that talent; how often do you re- 
view the remuneration of your people; 
what financial incentives do you offer 
to get them to work harder; written 
job descriptions giving the basic 
functions of the job in detail; what 
policies do your Board of Directors 
set — is it an inside Board, an out- 
side Board, or a combinaticn of both; 
how much should you concern your- 
self with employee relations, particu- 
larly union relations? 

Friday, Jan. 27 
Development of Company Policy: 

Methods of developing policy — How 
is it passed upon; are the employees 
consulted in policy decision; are the 
policies clearly stated and written in 
precise language so that everyone 
understands them. 

Special problems of the President's Job 
in the Small Company — Allocation 
of daily time; information require- 
ments and sources; relationship with 
employees; the role in pricing. 





New Offset for San Francisco 
The Stanley H. Press, San Francisco 

combination shop owned and operated 

by Stanley H. Dettner, has moved to 
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a new building at 77 Clay St. The 
which does 


work and snap-out forms, plans to add 


company, commercial 


new lithographic equipment. 
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ask the man 


who knows 














Carl Abele, recently appointed manager of Gevaert’s 

Graphic Arts Department, offers his years of experience and 
know-how to the trade in handling a complete line of sensitized 
graphic supplies. 

Ask your dealer today about Gevaert Products. 

FILMS - PLATES - PAPERS 


GO GEVAERT— SEE THE DIFFERENCE! 





THE GEVAERT COMPANY OF AMERICA, INC. \ 


321 WEST 54th ST., 150 N. WACKER DR. 6370 SANTA MONICA BLVD. 
NEW YORK 19, N.Y. CHICAGO 6, ILL. LOS ANGELES 38, CALIF. 
IN CANADA: TORONTO 2-B, ONTARIO 
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Engraver Offers Offset Plates 


Kane Engraving Co., Blooming- 
ton, Ill., has announced the addition 
of a new offset plate making depart- 
ment specializing in large size plates, 
up to 58”x77”, in mutt:-color and 
step and repeat. 

Kane has added to its staff to man 
the new offset plate-making opera- 
tion. 

e 
Lithographers Incorporate 


A & L Offset Corporation, print- 
ing, lithography, etc., 1335 Fifth 
Ave., New York 29, N. Y., has 
been granted charter of incorpora- 
tion listing capital stock of 100 
shares no par value. 

Kahill Offset Printing Co., Inc., 
offset printing, 509 West 56th St., 
New York 19, N. Y., has been 
granted charter of incorporation list- 
ing capital stock of 200 shares no 
par value. 

D. S. Offset, Inc., printing, c/o 
Theodore DeBrocky, 64 Elliott Ave- 


nue, Yonkers, N. Y., has been granted 
charter of incorporation listing capi- 
tal stock of 100 shares no par value. 

Rolls Offset Printing Co., Inc., 
printing & stationery, 57 Gramatan 
Avenue, Mount Vernon, N. Y., has 
been granted charter of incorporation 
listing capital stock of $20,000. 

e 
Work Begun on Bartels Plant 

Gordon Bartels Co., Rockford, IIl., 
has announced that construction has 
begun on its new modern industrial 
plant for the production of technical 
roller coatings. A new line of vinyl 
wet ink varnishes will also be pro- 
duced. 

The plant is expected to be in oper- 
ation about Feb. 15, 1956, according 
to Gordon Bartels, president. 

2 
New Plate Grainer in St. Louis 


Opening of the St. Louis Plate 
Graining Co., 3333 La Salle St., St. 
Louis, has been announced by Ed 
Fickenwirth, president. 








Young Lithographers Hear 


You can make a litho sale by the 
flip of a coin, sometimes, while at 
other times, it may take years of ef- 
fort. The Young Lithographers As- 
sociation heard reports on sales of this 
type—and five others—at the Nov. 
9 meeting in the Adv. Club, N. Y. 

Seven lithographers, most of them 
club members, told about “A Sale I 
Like To Remember.” Kurt Heinrich, 
American Colortype, was the man 
who got a sale on the flip of a coin, 
after he and a competitor were dead- 
locked in attempting to get the job. 

Other speakers, and their topics, 
were as follows: Carl Bergman, Palm- 
er Associates, a cardboard “‘noisy- 
duck” display for Johnson & Johnson; 
Monroe Adamson, Consolidated Litho, 
a $100,000 direct-mail contract won 
on the basis of a phony mail-order de- 
partment that the buyer knew about 
and admired; Gerry Reilly, Fitchburg 
Paper Co., a sale made by giving at- 
tention to motivational research and 
the psychological approach to the cus- 
tomer; Albert Soman, Brett Litho, a 
sale made by “an impudent young 
salesman” who kept giving a busy 
customer his three-minute presenta- 


Sales Tips From Offset Men 


tion until the customer finally yield- 
ed; Ted Fenn, Fenn & Fenn, a sale 
that the customer “‘stole;” and Alex 
Aderer, Victor O. Kubis Co., a job 
turned out by friendly cooperation of 
several other members of YLA, which 
his shop was not equipped to handle. 

The annual combined graphic arts 
Christmas party will replace the reg- 
ular December meeting of the club, 
Maxwell 


nounced. 


Friedman, president, an- 
“Volume Business in Di- 
rect Mail for the Lithographer” will 
be the topic Jan. 11, Robert Lewin, 
vice president, reported. Club officers 
launched a membership drive at the 
meeting, with a $20 Cavanaugh hat 
certificate for the man who brings in 
the most new members by March 14. 
At the January meeting, members will 
be able to bring guests for $1.50 each. 

New members welcomed into the 
club include Eugene H. Fenn, Fenn 
& Fenn; Eugene Lederer, Royal Paper 
Corp.; Calvin W. Carow and Frank 
Lech, Spencer Graphic Service; Ed- 
ward M. Heinz Jr., Consolidated Lith- 
Abraham Garde, 
Queens Litho Associates; and Henry 


ographing Co.; 


H. Jaeger, American Colortype. 
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Bodell in New York Post 


Howard Flint Ink 
Co. has announced 
that Mr. Robert W. 
Bodell will repre- 
sent the company 
in New York City, 
as sales service 
representative with 
the east coast 
branch. Mr. Bodelil 
was formerly with 
the Fuchs & Lang 
Manufacturing Co. in the same capacity. 
He helped pioneer large scale quality 
offset web printing at the Trenton Times 
color plant where a four-color 68” per- 
fecting web press using heat-set type 
inks is operated. 


e 
Tribune Cites Uarco 

The Chicago plant of Uarco, Inc., 
printers of business forms, mostly by 
offset, was the subject of a recent 
writeup by the Chicago Tribune, in 
its “Factory of the Month” series of 
articles on Chicago industrial plants. 

The two-story building with 185,- 
000 sq. ft. of space was described as 
a model industrial establishment whose 
attractive design and_ landscaping 
beautify the city and boost property 
values. Good housekeeping, the story 
said, is a principal concern. 

The article recalls that the building 
was planned in the late 1920’s at the 
crest of the prosperity wave. The 
plant opening, following the 1929 
market crash, “was a novelty when 
other factories were closing for lack 
With the help of a new 
product, a portable autographic reg- 


of business.” 


ister, Uarco managed to keep going. 
By 1937 an addition to the plant was 
required and today the Uarco building 
in Chicago is one of the world’s three 
largest plants devoted exclusively to 
business form printing. 

W. R. Barker, son of the original 
founder, E. J. Barker, is president. 
Chicago employees number 530. 

® 
Di Sabato Joins Chemco 

Chemco Photoproducts Co., Inc. has 
named A. F, Di Sabato to its New 
York branch staff, it was announced 
last month. Mr. Di Sabato joined 
Chemco in September. 

° 
Schmidt is Ad. Assoc. Trustee 

Carl Schmidt of Schmidt Litho- 
graph Co., San Francisco, has been 
named a member of the board of 
trustees of the Advertising Associa- 
tion of the West. 
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New Personnel at Lawson 
Leonard §S. Alexander has joined 

E. P. Lawson Co., New York and 

Chicago, as advertising and sales pro- 





L. S. Alexander 


Chas. Melian 
motion manager, according to D. W. 
Schulkind, president. Mr. Alexander 
will coordinate the Company’s adver- 
tising and promotional activities and 
immediate plans are being made for 
new literature covering the new 
heavy-duty Lawson Series V-65 Hy- 
draulic Clamp Cutters, Three-Knife 
Rapid Trimmers and Drilling Ma- 
chines. 

Most recently with Mergenthaler 
Linotype Co., Mr. Alexander has been 
associated with Reinhold Publishing 
Corp., Belding-Hemingway-Corticelli, 
and the American Safety Razor Corp. 

It was also announced that Charles 
Melian has rejoined Lawson’s mid- 
west sales staff after two years active 
service as a Lieutenant in the U. S. 
Navy. Mr. Melian, with Lawson in 
1951, covered Michigan and Northern 
Ohio until his recall to active duty. 
His new territory will include Nebras- 
ka, Kansas, Iowa, Northern Illinois 
and the Metropolitan Chicago Area 
with headquarters at Lawson’s Chi- 
cago office. 

e 
Lithoed Corrugated Boxboard 

A question submitted to National 
Association of Photo-Lithographer’s 
executive office, “Do you know any- 
one who is lithographing corrugated 
boxboard?” received the following an- 
swers, according to Walter Soder- 
strom, executive director: 

From a medium size lithographer— 
“I don’t know of any lithographic or- 
ganization that has attempted to pro- 
duce lithographed corrugated box- 
board. Personally, I don’t think it can 
be accomplished in a practical way 
for the simple reason that even if you 
were to obtain bleached kraft, litho- 
graphed sheets could not be laminated 
in a corrugated unit. The application 
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would have to be semi-automatic or 
practically done by hand and the cost 
would be prohibitive. The method 
employed today is by a corrugated 
printer, usually a Langston or Hooper 
Machine Company Press.” 

From a press dealer—‘So far as I 
know I do not have any record of any 
lithographer ever trying to lithograph 
corrugated board. There are two fac- 
tors involved which make this impos- 
sible—1) the fact that you do require 
a certain amount of pressure to trans- 
fer the image from the blanket to the 
paper and because of the corrugation 
the pressure would flatten out the cor- 
rugated board; and 2) because of the 
great variation of thickness of corru- 
gated board, ranging all the way from 
perhaps a sixteenth to a quarter of 
an inch, the undercut of the blanket 
and impression cylinders, would vary 
so greatly that it would require spec- 
ial equipment for each type of board.” 

Any more ideas on the subject will 
be welcomed, Mr. Soderstrom said. 


St. Louis GAA Dec. Activities 

The annual Christmas Party of the 
Graphic Arts Association of St. 
Louis will be held at the Missouri 
Athletic Club Dec. 19, and election 
of the board of directors will be held 


in December. 


IGAEA to Convene in California 


The next annual Conference on 
Printing Education will be held at 
Santa Barbara College, University of 
California, Santa Barbara, Calif., 
August 5-10, 1956 it was announced 
by Otis H. Chipester, president, In- 
ternational Graphic Arts Education 
Association. 


The theme of the Conference will 
be “Creative Printing—Its Place in 
Graphic Arts Education.” 


Heading the conference planning 
committee are Kermit A. Seefeld, 
chairman, department of Industrial 
Arts, Santa Barbara College, general 
chairman of the Conference; E. Burn- 
ham Dunton, assistant professor of 
Industrial Arts, Santa Barbara Col- 
lege, program chairman; and Richard 
J. Hoffman, chairman of the Journal- 
ism and Graphic Arts department, Los 
Angeles City College, coordinator for 
Industry Liaison. 


Other IGAEA | are: 
Charles E. Kennedy, executive direc- 
tor of the Southern School of Print- 
ing, Nashville, Tenn., vice president; 
Harold C. Hill, graphic arts teacher 
at Durfee Intermediate School, De- 
troit, secretary; Vincent C. Coyne, 
printing teacher, Middlesex County 
Vocational and Technical High 
School, New Brunswick, N. J., Treas. 


officers of 





3 Million Returned to Treasury 
For the third time in less than two 
years Public Printer Raymond Blat- 
tenberger has returned money from 
the Government Printing Office capi- 
tal funds to the U. S. Treasury. Two 
previous refunds of $5,000,000 and 
$3,000,000 were increased by a third 
check, Nov. 9. In a letter presented 
with the check, to Treasury-Secretary 
Humphrey, Mr. Biattenberger said: 
“In the two and one-half years that 
I have been Public Printer, the Gov- 
ernment Printing Office has turned in 
to the Treasury of the United States 
$8,000,000 as a part of our contribu- 
tion to the efficiency and economy 
program of the Eisenhower Adminis- 
tration. Being cognizant of your con- 
tinuing program at the Department 
of the Treasury to reduce expendi- 
tures and to increase further the ef- 
fectiveness of Government operations, 


I take real pleasure in presenting the 
enclosed check for an additional $3,- 
000,000 which represents savings 
made in the operation of the Govern- 
ment Printing Office during 1955. 
“While these savings of $11,000,- 
000 were being effected, we have also 
absorbed three wage increases which 
now total $2,875,000 a year, and at 
the same time have put into effect a 
general five percent reduction in labor 
charges for printing which this Office 
produces for the various agencies of 
the Government. We have made ad- 
ditional reductions in our charges for 
offset printing, which in some opera- 
tions amount to 25 percent as a result 
of a reorganization of our offset print- 
ing program. Although the total 
number of employees on our rolls has 
decreased by 800, the value of work 
performed in fiscal 1955 
more than $3,000,000. 


increased 
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New to the lithographic field? 
Want to get 

the best results possible 

as quickly as possible? 


Having the ideal rollers 
to control ink and water 
is the very heart of offset printing. 


GRAYTONE 


yy . . . 
lo prevent graying out, hickies, 
and to get dense solids and 


we 
Sa delicate tints, you need 
STE vulcanized oil form rollers 

o MASTERLITH vulcanized oil f ll 

as and GRAYTONE distributors. 
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- Give your new lithographic equipment 

= an IDEAL opportunity 

~~ to produce quality work 
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al and saleable copies 

at minimum cost and 
ease of operation. 
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E. J. Kane 


Kane Heads 3-M Printing Div. 


Advancement of E. J. Kane to 
general manager of the printing prod- 
ucts division was announced last month 
by Minnesota Mining & Manufactur- 
ing Co., St. Paul, Minn. 

For the past five years Mr. Kane 
had been sales manager of the divi- 
sion. He joined 3M in 1944 as a sales- 
man and became sales supervisor in 
1948. 

* 
Raven, Handschy President, Dies 


Warren J. Raven, co-owner and 
president of A. E. Handschy Co., 
Chicago, died Nov. 12 of injuries 
he suffered in an automobile accident 
the previous evening in Chicago. Mr. 
Raven, a resident of suburban Lin- 
colnwood, was returning from his 
office to his home at the time of the 
accident. 

He had been president of A. E. 
Handschy Co., for 16 years and was 
§2 at the time of death. 

© 
Lutz and Sheinkman Add Space 


Lutz and Sheinkman, New York, 
have signed a lease, expiring in 1965, 
for four floors of a building at 421 
Hudson St., New York. The space 
amounts to more than 70,000 square 
feet, it was said. 

e 
Donnelley Supt. Dies 


Leo Poppel, night superintendent at 
R. R. Donnelley & Sons Co. plant, 


Chicago, died in his home, Nov. 15, 


following a brief illness. Mr. Poppel 
was 61 and had worked for Donnel- 
ley for 42 years. 
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Bourges Dies at 73 

Albert R. Bourges, chairman of the 
Bourges Color Corp., and consultant 
to publishers and advertising agencies, 
died last month at his home in New 
York City. He was 73. 

Mr. Bourges developed the Bourges 
Artists Shading Sheets and _ the 
Bourges Process, used for creating 
pre-separated color copy. 

* 
Offset For Letterpress Printers 

William J. Stevens, manager, East- 
ern Offset district, Miehle Printing 
Press and Manufacturing Co., dis- 
cussed “Offset Printing for the 
Letterpress Printer,” at the Buffalo 
Craftsmen’s Club, Nov. 17. 

Mr. Stevens stressed the importance 
of including all cost factors in set- 
ting up estimating prices. He said 


L.N.A. Opposes Tariff Cuts 


ITHOGRAPHERS National Asso- 
ciation last month vigorously op- 
posed proposed tariff cuts on certain 
lithographic items made abroad. The 
proposed duty rate reductions would 
affect such lithographic pieces as 
booklets printed lithographically or 
otherwise; greeting cards, valentines, 
tally cards, place cards and all other 
social and gift cards, including fold- 
ers, booklets and cutouts, with or 
without greeting, title or other word- 
ing; labels and flaps (other than cigar 
bands), printed in less than or more 
than 8 colors, but not printed in 
whole or part in metal leaf. 

The Association’s statement was 
contained in a six-page brief prepared 
by Ed Morris, secretary, in behalf of 
the LNA’s Industry Relations Com- 
mittee and was filed with the Com- 
mittee for Reciprocity Information on 
October 17. Citing statistics and argu- 
ments in previous briefs filed in 1946, 
1948 and 1950, LNA reiterated its 
position that domestic plants can 
not compete with the lower labor 
costs abroad. 

A comparison of labor rates in this 
country and Britain, based on an 
analysis in 1950, showed that U. S. 
wage costs were at least six times 
higher than in Britain. Since then, 
the brief emphasized, wage rates have 
increased 259%, the work week has 


that leaving out certain items in order 
to arrive at a lower price is the 
shortest way of going out of busi- 
ness. Growth of offset during the last 
five years with special emphasis on 
the folding carton industry, was also: 
discussed by the speaker. About 55 
attended the meeting. 
° 

Providence Hears Offset Talks 

James F. Beldotti, plant superin- 
tendent, Rand Avery-Gordon Taylor, 
Inc., Boston, and Albert A. Richards, 
Jr., offset superintendent, Recording 
& Statistical Corp., Boston, were 
guest speakers at the dinner-meeting 
Oct. 27 of the Providence Club of 
Printing House Craftsmen. Edgar S. 
Pickles of Progressive Lithograph Co., 
Providence, was moderator of the dis- 
cussion group on offset procedure. 


on Lithography 


been reduced to 35 hours, and overtime 
and other “fringe” benefits have been 
liberalized. 

The brief rejected as invalid the 
theory that “superior American litho- 
graphic presses and other equipment 
can in any way substantially offset 
European low wage costs. Substan- 
tially the same presses, manufactured 
abroad to American specifications, are 
now as easily available to European 
and other foreign lithographers as 
American presses are to domestic lith- 
ographers and at a considerably lesser 
cost.” 

“Tt is self-evident,” the brief said, 
“that present import duty rates are 
so low that they encourage foreign 
producers to enter the domestic mark- 
et at the expense of domestic pro- 
ducers and that a continuation of this 
upward trend in imports would 
seriously endanger the domestic in- 
dustry. Surely, further reductions in 
import duties on lithographic prod- 
ucts should not be considered.” 

Although the dollar volume of im- 
ports of lithographed material is rela- 
tively small ($1,433,304 in 1954), 
the trend is toward a constantly up- 
ward spiral. LNA emphasizes that 
total imports in the first six months 
of 1955 exceeded those of the first six 
months of 1954 by approximately 
one-third. 
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New Lithoday Pac 


PACKED IN CANS—-READY TO RUN 


A few basic Lithoday colors, plus black and 
white, are all you need for a complete Lithoday 
service. Color, in endless variety, is always at 
your finger tips. You can use the ink as is, or 
mix your own colors according to simple-to- 
follow instructions. This completely new ink 
service meets all of your regular commercial 
lithographic needs—ordinary straight color 
work, process color, black and white half-tone, 
and special colors. Available now in | and 5- 
lb. cans, Lithoday cuts your ink investment to 
rock bottom. Ask your IPI salesman for de- 
tails—today! 


IPI, IC and Lithoday are trademarks of Interchemical Corporation 
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ORDER NOW! ___ 












Write today on your letterhead 


for this handy Lithoday color specimen book. 


Interchemical 


CORPORATION 
Printing Ink Division 


67 W. 44th ST., N.Y. 36, N.Y. 











EVER READY LABELS 





GO PLACES AND DO THINGS 


GUMMED PAPER 


They Say, @@Your new 3D gummed paper sheet works very satis- 





A 
Complete Line of 
Gummed Printing Papers 
in Sheets and Rolls 


LABEL PAPERS 
STAMP PAPERS 
LAMINATED FOILS 
LAMINATED PAPERS 
LAMINATED FABRICS 
HEAT SEAL PAPERS 
HEAT SEAL FOILS 
















factorily in our Job Press Department. We have found it to be a 
smooth and economical running sheet on our Miehle and Miller 
presses. It takes the letterpress ink very well and gives us a superior 
looking product. We find that the sheet lies flat even on extremely 


humid days. @@ 


EVER READY LABEL CORPORATION 
Thomas M. Britt 
Plant Superintendent 


You must try TROJAN 3D on your own presses 
in order to appreciate the truly revolutionary 
results you can obtain with it. Let us send you 
some sample sheets or, better yet, order in a 
small trial quantity for a test run. Write today. 


The 
GUMMED PRODUCTS 
Company 


... Specialists in the gumming of 
printing papers and sealing tapes 








Main Offices and Mills: TROY, OHIO — Sales Offices: Atlanta, Chicago, Cincinnati, Cleveland, Los Angeles, New York, 


Philadelphia, St. Louis, San Francisco — Distributors from coast to coast. 
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Multi-Color Litho In Plastics 

Four-color lithography process plas- 
tic ash trays and dishes made by Tech- 
Art Plastics Co., Morristown, N. J., 
will be marketed through a new mer- 
chandising division, \t was announced 
last month. Production molds for 
such specialty items as baby dishes, 
ash trays, candy and nut dishes, ad- 
vertising specialties and souvenirs have 
been made by the company’s engineer- 
ing and machine shop division and the 
trays and dishes are in production. 

The new color reproduction tech- 
nique is also being used by Tech-Art 
in the production of instrument dials, 
radio and TV tuning panels, machin- 
ery and appliance name plates and 
instructions and diagrams. This activ- 
ity and other industrial uses of the 
process will be handled by Tech-Art’s 
custom molding division, the oldest 
such operation in the plastics indus- 
try. 

Developed in Europe and brought 
to America by a large lithographer, 
the new process involves use of the 
heat and detergent resistant plastic, 
melamine resin, and a special plastic 
‘foil.’ Intricate designs and extensive 
multi-color combinations are actually 
imbedded in the product. During the 
molding processes, this lithographed 
materi] is combined with the mela- 
mine, to become an integral part of 
the molded dish, dial, panel or other 
product. The foil is a paper-like ma- 
terial which actually disappears in the 
blending with the resin, leaving only 
the designs and colors deeply em- 
bedded in the finished product, accord- 
ing to the company. 


Puerto Rico Completes Litho Plant 

A new lithographing plant was 
completed last month in Puerto Rico 
and three Miehle offset presses were 
scheduled for installation in Decem- 
ber. The firm, Real Hermanos, Inc., 
has 23,000 square feet of space on 
the ground floor, and facilities include 
platzmaking equipment. 

Glenn A. Drager, formerly with 
Wright Litho of Des Moines, Iowa, 
is superintendent of the new plant. 
Presses to be installed include a 
Miehle 29, 38 single-color, and a 38 
two-color. 





R. J. Niederhauser 


Niederhauser Appointed 

Robert J. Niederhauser has been ap- 
pointed to the newly created post of 
manager, sales engineering, for Harris- 
Seybold Company, Cleveland, Ren R. 
Perry, vice president for sales, an- 
nounced last month. He will have re- 
sponsibility for sales and engineering 
coordination of products accounting 
for more than two-thirds of the com- 
pany’s annual sales volume. Reporting 
to him will be product managers re- 
sponsible for Harris offset presses, Sey- 
bold cutting machines and_ bindery 
equipment, Harris litho-chemicals, and 
the company’s Special Products Di- 
vision, 

Mr. Niederhauser has been with 
Harris-Seybold for 16 years, starting 
in the engineering department of the 
company’s Seybold Division in Day- 
ton. He was transferred to Cleveland 
as advertising and sales promotion 
manager in 1946. 

* 


Hoe Forms New Division 

R. Hoe & Co., Inc., New York, 
announced Nov. 18 that it has estab- 
lished a Contract Manufacturing 
division organized to accelerate and 
expand Hoe’s activities in special ma- 
chine design, engineering and other 
precision production. This will be 
undertaken in addition to Hoe’s nor- 
mal production of newspaper, maga- 
zine and metal decorating presses and 
saw equipment, J. L. Auer, president, 
said. A 24-page booklet has just been 
published, presenting the story of the 
new division. 

Mr. Auer estimated that Hoe has 
now produced more than $100,000,- 
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000 of non-printing equipment, in- 
cluding ordnance. 

In conjunction with che decision to 
establish the Contract Manufacturing 
division, Hoe announced a program 
for a $1,200,000 purchase of machine 
tools, the largest such acquisition in 
the company’s history. This program, 
Mr. Auer said, will result in new 
machine tools being introduced to 
every department of the Hoe plants. 
(New York, Dunellen, N. J., Port- 
land, Ore., Birmingham, Ala., and 
recently-acquired High Point, N. C.) 

Hoe’s Contract Manufacturing 
Division is currently at work on a 
contract for Glenn L. Martin Co., 
involving the design and manufacture 
of tools, jigs and fixtures which will 
be used by Martin in the manufac- 
ture of an entirely new aircraft for 
the Navy. This contract involves ap- 
proximately a million dollars, he con- 
tinued. 


Hoe also has produced industrial 
equipment such as machine tool 
parts, telescopic sight components, 
aircraft parts, recoil mechanisms, jet 
engine parts, valves, shell turning 
lathes, wheels for sand dredges, deep 
hole drillers, Keller tracer machines, 
profiler machines, work and modeling 
fixtures, downlocks for landing gear, 
mine hoists, quadrant steering gear 
assemblies, sound locators, 20 mm 
cylinders and screws, gear reduction 
units, dynometers for engine testing, 
and superchargers for aircraft engines. 

Members of the trade press took a 
plant tour of Hoe’s facilities at Dun- 
ellen, N. J., and the Bronx, N. Y., 
Nov. 17, during which the announce- 
ment of the establishment of the new 
division was made. Officials of Hoe 
spoke of installing automatic equip- 
ment and the use of electronic con- 
trols on several operations as the 1.2 
million-dollar modernization program 
gets underway. 

* 
James J. Braden, Jr. Dies 

Milwaukee lithographer James J. 
Braden, Jr., died Nov. 12 at the vet- 
erans’ hospital, Milwaukee. He had 
worked for 35 years for Meisenheimer 
Printing Co., and was with Milprint, 
Inc., Milwaukee before he became ill 
four years ago. He was 57. 
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THE COATING THAT 
PROTECTS YOUR PROFITS 





ALBUMEN EGG SCALES 
AMMONIUM DICHROMATE 


Low material cost. Smooth, tough coatings for long 
runs... fewer deep-etch plates. Fewer make- 
overs... time saved. All these advantages add 
up to profit-protection for you. 


Dichromate Photo—created for lithography 
by a special process—assures clean, sharp prints 
on your plates. So free of sediment it remains 
crystal-clear after standing several days. 


Albumen-—carefully selected to meet plate 
coating requirements. Nearly 100% soluble (you 
can depend on solutions of uniform density with 
your formula). Its purity and uniformity insures 
pinhole-free plates and consistent performance. 


ORDER A TRIAL SUPPLY TODAY. 
Let them prove their advantages in your shop! 





llinchrods 


MALLINCKRODT CHEMICAL WORKS 


Mallinckrodt St., St. Louis 7, Mo. 72 Gold St., New York 8, W. Y. 
CHICAGO © CINCINNATI © CLEVELAND © LOS ANGELES « MONTREAL © PHILADELPHIA « SAN FRANCISCO 
Manufacturers of Medicinal, Photographic, Analytical and Industrial Fine Chemicals 
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Council Boosts Jr. Achievement 


The membership committee of the 
Education Council of the Graphic 
Arts Industry has begun its industry- 
wide membership campaign with a 
promotion mailer including a letter 
from Samuel M. Burt, managing di- 
rector, on Junior Achievement print- 
ing companies. Junior Achievement is 
a national program whereby high 
school students learn how American 
business and industry function by ac- 
tually organizing and operating their 
own companies under the guidance of 
adult advisors from parent compan- 
ies, 

Also included in the mailing to 
members is an “Invest in Youth” 
folder with attached card for signing 
up company memberships, and a re- 
print from Reader’s Digest on “These 
Youngsters are in Business,” detailing 
the Junior Achievement program. 

® 
Monotype School OK'd for Vets 


Lanston Monotype Machine Co., 
announced Nov. 15 that the Mono- 
type School for the training of 
Monotype machine operators has now 
been approved for instruction of vet- 
erans eligible through the Veterans 
Administration for schooling under 
Public Laws Nos. 346 and 550. The 
Monotype School has been operated 
by the company for more than forty 
years. 


Monotype keyboard operation of- 
fers opportunities for disabled veter- 
ans eligible for training under Pub- 
lic Law No. 346, since physical effort 
is limited almost entriely to the use 
of the eyes and hands, the company 
said. 

» 
Reserve Executive Dies 


Louis E. Gavin, senior vice-presi- 
dent of Reserve Lithograph and Print- 
ing Co., Cleveland, died Oct. 17. He 
was 73. Mr. Gavin suffered a heart 
attack while enroute to his office on 
the Shaker Rapid Transit. 


He was formerly associated with 
the Louisville (Ky.) Courier Journal 
and Milton C. Johnson Co. printing 
firm. Joining Reserve Lithograph & 
Printing Co. in 1923, Mr. Gavin 
served as sales manager and vice-pres- 
ident. 





Ansco Appoints New Salesman 


Kenneth L. Bailey is 
has joined the San ; 
Francisco district | . 
sales office of 
Ansco, Binghamton, 
N. Y., as a graphic 
arts sales repre- 
sentative, it was 
announced last 
month by William 
Balch, general sales 
manager. 

Mr. Bailey, a native of Orange, Calif., 
has had 10 years of experience in the 
graphic arts industry. 


N. Y. Graphic Arts Xmas Party 


The Litho Club of New York, the 
Young Lithographers Association, the 
N. Y. Club of Printing House Crafts- 
men and the Printers Supply Sales- 
mens Guild of N. Y. will hold their 
annual joint Christmas party at 
the Hotel Commodore, Friday Decem- 
ber 9th. Tickets are $12.50 per person 
and reservations should be addressed 
to Jacques Tisne, 380 Second Ave., 
New York 10. 


Canners See New Tinless Can 


A food can with an aluminum coat- 
ing instead of tin, and with side seams 
that are welded instead of soldered, 
made its debut at the annual conven- 
tion of the Pennsylvania Canners 
Association at Harrisburg, Pa., on 
November 21. This entirely tinless 
can, developed by the American Can 
Company, was described to the can- 
ners’ meeting by Dr. Randall Royce, 
manager of Canco’s Atlantic division 
research laboratories at Newark, N. J. 

The welded sideseams eliminate the 
use of tin and lead solder, and the 
aluminum coating on both bodies and 
ends provides a durable and attractive 
finish that gives even better protec- 
tion than tin to the outside of cans, 
Dr. Royce said. The insides of the 
cans are lined with special enamel 
coatings especially designed to give 
added protection to specific canned 
products. 


Dear Widow Dies in New Jersey 

Mary Burgett Dear, widow of the 
late William Y. Dear Sr., board chair- 
man and former president of the Jer- 
sey City Printing Co., died last month 
at her home in Montclair, N. J. 
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New American Sans Serif 

Trade Gothic, a new American 
sans serif series, was announced Nov. 
21 by Jackson Burke, director of 
typographic development, Mergen- 
thaler Linotype Co., Brooklyn, New 
York. The range of Trade Gothic will 
be 6- to 14-point including odd 
sizes. With extra condensed and con- 
densed versions, each with bold, the 
Trade Gothics offer this face in a 
range of widths and weights from 
6- to 36-point. Light and _ bold 
weights are combined on the same 
matrix, Mr. Burke said. 

The face may be described as the 
plainer American form of sans serif 
in contrast to the European and more 
stylized form as represented by Lino- 
type Spartan in its various weights, 
he continued. 

A 20-page hooliet on the Extra 
Condensed and Coridensed Trade 
Gothics is available. 

° 
Fotosetter Maintenance Training 

A new school for training Foto- 
setter maintenance personnel has been 
installed and is currently in operation 
at the Brooklyn office of the Inter- 
type Corporation. It is being offered 
free of charge to users of Fotosetter 
photographic lines composing ma- 
chines. 

There are four students now tak- 
ing the course under the supervision 
of a full-time instructor. The compre- 
hensive training program comprises 
an 8 week course of five 8-hour days 
per week. The Intertype Corporation 
will accept students for enrollment 
on the first Monday of each month. 

* 
Lanston Buys Texas Firm 

Lanston Monotype Machine Co., 
Philadelphia, has acquired the assets 
of The Magnastep Co., of Dallas, 
Texas, manufacturers of a patented 
step-and-repeat machine. The an- 
nouncement was made Nov. 18 by 
Bernard Fein, chairman of the board 
of Lanston. 

2 
Burns is AAA Director 

William W. Burns, executive vice 
president of the Savage Litho Co. Inc., 
Buffalo, N. Y., has been elected to 
the board of directors of the Auto- 
mobile Club of Buffalo. 
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Index of 1955 M.L. Articles 
By Subject and Author 


Mo. 
Management 
Record Jackets By Offset Jan. 
Princeton Polychrome Uses Three- Color Jan. 
Story of Chicago Show Printing Co. by 


H. H. Slawson Jan. 
Research Trends in Gaishie ‘ane e 

Robert Rossell v Jan. 
Brown & Bigelow Calendar Story Feb. 
Sell Color Now by P. R. Russell Feb. 
Controlling Sales and Costs by 

Ralph E. Murphy — Feb. 


Christian Board Goes Offset by 


Mildred Weiler March 
Pensions for Lithographers March 
Quality Control March 


TAGA Report: Testing Grier Aptitude by 


Donald Macaulay March 
Graphic Arts Needs Standards by 

John H,. Davis, Jr. — a April 
Dennison Maintenance Program April 
Concordia Prints Programs —_. April 


Traveling Salesman—By air by 
Rex G. Howard May 
When You Outgrow Your Presses by 


Lawrence Littman June 
3-Color Symposium ; June 
Packaging for Super Market ais by 

Gerald Stahl June 
Survey Report on Litho Profits—1954 by 

Floyd Maxwell _--... July 
TAGA Report: Dry Offset by 

David Lewis July 
Wm. Cann Co.: A Day at the Races Aug. 
Sayers Profits with Offset Aug. 
Phone Books by Offset — Aug. 
Plus Factor in Work Seniliiication by 

George W. McSweeney = Aug. 
How Army Trains Lithographers - _Sept. 
Optimists Switch To Offset __ Sept. 


ML Plant Tour No. 1: Fenn & Fenn Sept. 
How To Improve Profits by 

Andrew Donaldson __. Sept. 
Sales Management by John M. Wolf, Jr.__Sept. 
Schmidt Lithograph Co., by Elsa Gidlow __Oct. 
Lithographing Army Maps by Mike Geary Oct. 
‘Kickoff’ Offset Sports Bulletin by 

P. R. Russell Oct. 
The Platemaker and the S ewiiiilas by 

William T. Stevenson 
New Rolph-Clark-Stone-Benallack Plant o 

George E. Toles NR 
What Is Quality? Lainlcamles Dec. 
Silk Screen and Litho by Ralph section ___Nov. 
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Mo. 
Copy Preparation for Offset by 


Arthur J. Wobler ___. Jan. 
Color by Overprinting by 

Donald E. Cooke _--.. , Feb. 
Folding Box Awards April 
LNA Announces Awards -................May 
Litho Wins AIGA Awards _June 
Packaging for Super Market Age by 

op ge * See aa June 


Camera, Photography, Color Correction 

Princeton Polychrome Uses Three-Color Jan. 

Photographic Clinic, by Herbert P. Paschel; 
appeared in each issue: Jan., 50; Feb., 50; 
March, 51; April, 54; May, 103; June, 95; 
July, 65; Aug. 67; Sept., 66; Oct., 58; 
Nov., 57; Dec. 67. 

TAGA Report: Color Correction Process by 


Philip E. Tobias April 
TAGA Report: Dot Area, b 

D. J. Howe et al ___.. June 
How to Make A Slit Lens Stop by 

PVAMROR DOSED 2 July 
Getting Most Out of Your Camera by 

Bernard R. Halpern _. July 
Warwick Typographers by 

Mildred Weiler : ___Sept. 
Art Prints by Offset —......... Nov. 


Platemaking, Stripping, Proving 


Production Clinic: Storing Litho Plates by 


Theodore F. Makarius _ ote ai 
LTF’s Post-Treatment for Zinc Jan. 
Short Cuts in Platemaking Feb. 
Dark Reaction kee March 
How To Make a Plate Rack April 
Pin Registration System July 
Warwick Typographers by 

Mildred Weiler Sept. 
The Platemaker and the Lithographer by 

William T. Stevenson Oct. 


How to Do Color Stripping by 
Bernard R. Halpern 


Presswork, lnk, Varnishing 


Care of Litho Blankets __ _Jan. 
Production Clinic: Storing Litho Plates by 

Theodore F. Makarius Jan. 
Economy Inks for Small Shop by 

James C. Kernan __ Feb. 
Mechanics of Dry Offset by 

Warren G. Buhler Feb. 
TAGA Report: Offset Collotype by 

Harry H. Lerner Feb. 


Emulsification of Ink by 
Theodore F. Makarius March 


Levey 10-Color Web Press Viewed May 
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Theodore F. Makarius 

Direct Image Offset 


Paper 
Pressure Sensitives 
Paper for Offset No. 1 by 
Olin E. Freedman - 
Part 2 by J. E. Wilber 
Part 3, by R. H. Doughty 
Part 4, Waste Paper, by R. W. Kumler 
Part 5, Wet Strength Papers by 
]. C. Barthel 
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TAGA To Meet April 
Concordia Prints Programs 
TAGA Report: Color Correction Process by 
Philip E. Tobias a 
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Sayers Profits with Offset, by 
Mildred Weiler 
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NAPL Announces Convention Program -. 

New Equipment Featured at IPEX 

Craftsmen Meet in Cincinnati 
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Art Prints by Offset 
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All New Robertson “Comet” 


A new process camera has been 
announced by Robertson Photo-me- 
chanix, Inc., Chicago. The Robert- 
son “Comet,” is in both 
24” and 31” film sizes in a variety 
of models ranging from black and 
white units to fully equipped process 
color cameras, the company said. 

The all metal Comet has a new 


available 


track which combines a one-piece 
steel tube with the more conventional 
bi-rail track, integrally welded to 
tubular cross members to eliminate 
vibration and distortion. Since the 
the new Comet is constructed of one- 
piece metal castings, accessory items 
such as process color attachments can 
be added after the camera has been 
in use in a customer’s plant. 

The ground glass and the vacuum 
film holder are mounted in metal 
doors that swing alternately in and 
out of position. Vertical and_hori- 
zontal lensboard movements are con- 
trolled electronically from the dark- 


quipment 


SUPPLIES, BULLETINS 





Lino. Folder Shows Baskerville 

A new Baskerville type specimen 
folder illustrating a wide range of 
sizes has just been released, it was 
announced by Jackson Burke, direc- 
tor of typographic development at 
Mergenthaler Linotype Co., Brooklyn, 
New York. 

The new folder displays the com- 
plete Baskerville transitional series, 
which includes 6, 7, 8, 9, 10, 11, 12, 
14 and 16 point. An accompanying 
original Linotype Baskerville bold face 
in roman and italic is also featured 
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New all-metal pro- 
cess camera is in- 
troduced by Rob- 
ertson Photo-me- 
canix, Inc., Chi- 
cago. It is offered 
in 24” and 31” 
film sizes in a 
variety of models. 


room. A color corrected, Goerz Artar 
lens and the Robertson Manual Iris 
Diaphragm Control can be mounted 
on the lensboard. A metal, glass cov- 
ered copyboard tilts into horizontal 
loading position and rotates so that a 
Precision Positive Holder faces the 
lens. 





in 7, 8, 9, 10, 11, 12 and 14 point 
sizes. 
2 

Clamp Cutters In New Brochure 

A two-color booklet describing the 
Lawson Series V-65 Hydraulic Clamp 
Cutters has been published by E. P. 
Lawson Co., New York and Chicago. 
The ten-page brochure covers the 
46”, 52” and 55” Series V-65 heavy- 
duty cutters, as well as the model 
§5§-T-77. Optional equipment, includ- 
ing the Air Cushion Device and the 
Electronic Spacer, is also featured. 





Bridgeport Shows nuArc Lights 

A descriptive bulletin giving work- 
ing details and prices for eight dark- 
room lights of nuArc Co., is being 
distributed by Bridgeport Engravers 
Supply Co., Inc., Bridgeport, Conn. 

Bridgeport officials said that interest 
has been high in these lights at recent 
trade convention exhibits. 


Market Roller, Blanket Wash 
Magnet Litho Supply Corp., New 
York City, have announced a new 
solution, Scata Roller and Blanket 
Wash, available to the graphic arts. 
According to Tom Petronio, presi- 
dent of Magnet, this new Scata solu- 
tion’s outstanding feature is its unique 
affinity for picking up 
moisture from rollers and blankets as 
it cleans. This moisture is chemically 
absorbed into Scata solution and can- 
not be redeposited on rollers it is said. 


moisture, 
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58th Annual B&J Catalog 


Burke & James, Inc., Chicago has 
just published its 1956 photo equip- 
ment catalog. There are 96 illustrated 





pages and more than one thousand 
items, imported and domestic. Shown 
are: press, studio, candid, special pur- 
pose, commercial, recording, identifi- 
cation, laboratory, and other cameras. 
Also, a list of lenses from 4” to 72” 
of all speeds: portrait, commercial, 
wide angle, and telephoto, and many 
other items. 
» 
W. Germany Export Yearbook 


The 1955 edition of the Export 
Yearbook of the Paper and Printing 
Machine Industry of Western Ger- 
many is available from the publisher: 
Export Verlag Ehle-Hogrebe, Wup- 
pertal-Barmen, Untere Lichtenplatzer 
Strasse 43. 
vey of the development in the indus- 


The text includes a sur- 


try during the past year. 
e 

New Anti-Oxidation Weapons 

RRL Plate Veneer and RRL Al- 
bumin Plate Sensitizer, developed by 
Reproduction Research Laboratories, 
Oceanside, N. Y., and now becoming 
available in commercial quantities, 
promise to put an end to plate oxida- 
tion, according to the manufacturer. 
RRL Plate Veneer is a compatible, 
self-bonding film. High quality re- 
production can be maintained with 
this veneer during maximum runs, and 
absolutely no gumming up is required 
during press stoppage, the company 
RRL Albumin Plate Sensitizer 
is specially formulated to be entirely 


States. 


compatible with the plate veneer for 
use on albumin plates. 

* 
Anti Static Solutions Marketed 


Bridgeport Engravers Supply Co. 
is now selling two new anti-static 
agents, Anti-Stat #¢ 5 and #6. The 
£5 Solution is designed to stop static 
electricity from printing presses, fold- 
ing machines, etc. The #6 Solution 
is designed to eliminate static, clean 
and dustproof all films, plastic and 
glass. 





the “Watercote” 


Color Proving Method 
on Opaque White Vinyl 
SAVES TIME 
SAVES COSTLY PLATES 


“Watercote” has speed and economy no 
other multicolor method can match. 





Colors are printed and developed one up- 
on the other without protection or lamin- 


ation between colors. 

NOT AN OVERLAY PROCESS. 
All colors are positive prints on a white 
opaque sheet of plastic, from negatives, 
and registered by surprinting. All colors 
are clear and potent. 





Check the Advantages of “Watercote” 


@ Detects errors before making 
costly plates. 

Prevents “Made-over” waste. 
Prevents misregister. 
Checks Tint Values. 

Prevents omissions. 

Checks size, fold and trim. 
Better than a Van Dyke. 
Serves as color proof for 
customer approval. K 


DIRECT 
REPRODUCTION CORPORATION 


611-813 UNION STREET, BROOKLYN 15 N.Y. 


MODERN LITHOGRAPHY, December, 1955 


“Color By Overprinting” 

A method of color reproduction, 
which the author, Donald E. Cooke, 
has a “photographic over- 
print” is described in the book “Color 
by Overprinting” now available. The 
process makes it possible to obtain 
brilliant full-color effects by flexo- 


termed 


graphy, since coarse-grained stippling 
of toned areas will stand up well, even 
with rubber plates, it is said. Finely- 
grained tones may be achieved also, 
comparable to fine halftone work, ac- 


d 
goo 
Ax 


Send for the 


get Acquainted 
TRIAL KIT 











2 sheets of “‘Loftrite’’ #30 — 24” x 30” x .010” 


WATERCOTE TRIAL KIT 


contains: 


4 Eight ounce cans emulsion. 
(Yellow, Red, Blue and Black) 


Plus simple directions. Easy to follow. 


ALL for $7.50 





Send Coupon Now! 





Direct Reproduction Corp. 
811-813 Union Street 
Brooklyn 15, N. Y. 
Gentlemen: 


Please send me your Watercote trial kit. En- 
closed find check for $7.50. 


Dept. M 


NAME 





ADDRESS 





city ZONE ——. 





STATE 





ORDERED BY 
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cording to Mr. Cooke. 

Multicolor reproductions by this 
method can be made from any type 
of art or photographic copy, includ- 
ing pen and ink drawings, black and 
white photographs, paintings, or ko- 
dachromes it is said. 
article describing the over printing pro- 
cess in the February, 1955 ML, p. 32.) 

« 


New Camera at Progressive 
Progressive Litho Plate & Supply 
Co., Chicago, recemtly completed in- 


(See feature 


stallation of a Robertson 20 x 24 inch 
camera, the second now in use. Joseph 
Moran has joined the company as 
superintendent, according to Richard 
Peters, proprietor, and Richard I. 
Maxwell has been added to the sales 
staff as representative in Chicago and 
outlying territory. Both men were 
formerly associated with B. & G. Re- 
productions. 

Mr. Peters recently signed a new 
§-year lease for additional space at the 
435 N. State st., headquarters. 








“...thought | was a pretty 


wise old owl, but... 
boy, did I 


learn somethin’!”’ 


Even many “‘old timers'’ who have been purchasing 
type composition for years are amazed when they 
see their first Warwick Fotosetter* proof. 


Because Photographic Reproduction Proofs of type- 
setting produced on Warwick's Intertype Fotosetters 


are sharp—sharp—sharp ... your printed material 
will be of a higher quality. 


The old bug-a-boo of ragged type reproduction in 
a finished printed piece is largely removed at its 
source by this revolutionary new method. 


Convince yourself . . . write today for free sample of 
a Photographic Reproduction Proof produced on 
Warwick's Fotosetters—examine it under a glass and 
compare with any reproduction proof produced by 
the metal type and ink method ... you too will be 


amazed at the difference. 


* Trade Mark Reg. Intertype Corp. 


WARWICK TYPOGRAPHERS, INC. 





Dept. G-5 © 920 Washington Avenue « St. Louis 1, Mo. 
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Warwick Serves Clients 
in 40 States, Canada, 
Mexico and Cuba. 





Produce Large Knife-Type Folder 

The Dexter Folder Co., Pearl River, 
N. Y., plans to resume limited pro- 
duction of its large-size knife-type 
folding machine, according to com- 
pany officials. This machine, the 
“191A,” has not been offered since 
1949; it folds sheets ranging in size 
from 19 x 25” to 44 x 58”. 

Using a knife-edge to tuck sheets 
into the bite of two knurled rollers, 
the machine serves trade binderies in 
folding large-size sheets for catalogs, 
publications and booklets. It offers 
advantages in three and four right- 
angle folding of large size sheets and 
also in folding stock which may not 





have uniform margin widths, may not 


be accurately jogged, or may have 
edges which are broken in handling, 
the company says. In addition, the 
knife-fold often proves desirable for 
heavy stock and spongy antique paper. 


e 
Introduce Flexographic Roller 


A new flexographic printing press 
roller, ‘“‘Flexocraft,” is now available 
according to Ideal Roller & Manu- 
facturing Co., manufacturers of the 
new roller. Available as both an upper 
or lower ink distributing roller, the 
“Flexocraft” has a natural crude cov- 
ering for use with purely aniline inks 
which have an ethyl alcohol base. In 
some cases, ethyl acetate or methyl 
cellosolve is added to the aniline inks 
and when such solvents are added, 
technicians state it may be necessary 
to resort to a synthetic rubber form- 
ula covering. The roller is available 
with this type of covering. They are 
also made from .005 to .015 oversize 
if desired, to allow for pinch without 
bottoming gears and to afford several 
regrinds, and are manufactured in 
from 45 to 85 Shore hardness. 
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Of Time and Salesmen 

Den & Bradstreet, Inc., New York, 
are offering to sales staffs, conventions 
and club meetings, the film “Gf Time 
and Salesmen” which suggests to 
salesmen how to plan their working 
day in order to get the most effective 
use of the hours spent in customer in- 
terviews. The 32-minute film is in 
black and white, 16mm., produced 
by Wilding Picture Productions, Inc. 
and may be booked by writing Dun & 
Bradstreet. 

Another film, ‘Credit, Man’s Con- 
fidence in Man,” illustrating how pro- 
ducers, wholesalers, merchants and 
banker are related in the establishment 
of credit, is also available to business 
organizations, clubs, etc. and may be 
ordered from Modern Talking Pic- 
ture Service, Inc., 45 Rockefeller 
Plaza, New York, N. Y. 

* 
Screen Press Prints Dry 

The first production model of a 
manually operated screen press that 
‘prints dry’ was demonstrated to a 
group of Pittsburgh screen plant own- 
ers and pfinting executives recently 
at an Open House held at the head- 
quarters of the manufacturer, Dry 
Screen Process, Inc., Pittsburgh. 

The Dry Screen Process, covered 
under patents controlled by the man- 
ufacturer, specially developed 
thermoplastic colors which are pre- 
mixed in a small oven and held in their 
molten range for application. Upon 
contact with the paper or other print- 
ing surface, the color ‘freezes’ and is 
dry as it stacks from the press. The 
press is built for one man operation 
and is capable of turning out 300 
pieces per hour in sizes up to 22” x 
28”, the company says. 


uses 


Linotype Has Gothics Specimens 

Two series, Gothic No. 17 with 19 
and No. 18 with 20, in four weights, 
are shown in a new booklet by Mer- 
genthaler Co., Brooklyn, 
N. Y. Useful in a variety of com- 


Linotype 


mercial and promotional printing ap- 
plications, especially where space econ- 
omy is essential, Gothics are ideally 
suited for use in classified, fashion and 
pharmaceutical advertising, labels, 
small space packaging and modern 





type arrangements, according to Jack- 
son Burke, director of typographic 
development. 
2 

“Rolcor,” New Etch 

Roll-O-Graphic Corp., New York 
City, has announced a new non-toxic 
green etch, a concentrated solution 
for press and plateroom departments 
for use on all types of metal plates. 
According to the manufacturer, “Rol- 
or” green etch contains less than one 
percent of sulphate and has no bi- 
chromate of potassium or of ammonia. 


Negative Filing Envelope Shown 

Offset negatives, masters, copy, lay- 
out and cost data pertaining to a spec- 
ific printing job, can now be filed in 
one Negative Filing Envelope, being 
manufactured and marketed by Mim- 
E-O Stencil Files Co., 


company announced. 


Chicago, the 
Measuring 10% inches x 16% 
inches, the 32-lb kraft envelope is 
form-printed for record-keeping on 
the face of the envelope. The new 


No. 1250-F Envelope is designed for 
vertical filing. 













COPYRITE PLASTIC 
FLAT, RIGID 


_ LAYOUT SHEETS ~ 


(Made from Vinylite) 











54°x1T_ — 


New Special Sizes 


54°x120" 





@ They're Cheaper 





THE ONLY RECOMMENDED SUBSTITUTE FOR GLASS 
WHERE YOU NEED ACCURATE REGISTER — 
® Safe Handling 


® Non-Breakable 






® Dimensionally Stable ® Clear or Matte Surfaces ® Easier Storage 













@ All Sizes Available @ Thicknesses, .005”, .010”, .015”, etc. 
Standard Sizes in Stock 
IMMEDIATE SHIPMENT 
20” x 50” 40"x51%2" 51%"x60" 51%2”x 120" 
26” x 36” 42"x51%2" 51%"x70" 54”x72" 
30” x51%2"” 40”%x54”" 51%2"x72" 54” x77" 
36” x 48” 42” x 54” 51%2"x74" 54”x 120” 


37” x51%". 48%x51%" S1%*% x77" 


“‘Chromeline” for Color Proofs 
Valutone Blue Print and Blaclac Emulsions 
STATIC ELIMINATOR SOLUTION and CLEANER 
WRITE FOR CATALOG M (SAMPLE AND PRICES) TODAY 


ee 


x. TEITELBAU M sons 


MANUFACTURERS OF PLASTICS, GLASS AND LIGHT ROOM EMULSIONS. 


















* 





261 GRAND CONCOURSE NEW YORK 51, N. Y. 
Telephone: MOtt Haven 5-2050 
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+ Alakons o Fine OlLso: Platos” 


FULL COLOR « BLACK AND WHITE 






Graphic Arts Corporation of Ohio 


110 OTTAWA STREET - TOLEDO 4, OHIO 


Our thirty years’ experience in color and 
black and white work assures you of printing 
plates worthy of award. 


Skilled craftsmen excelling in the preparation 
of advertising art, commercial photography, 
offset press plates (all types), photoengraved 

and rotogravure plates combine 
to afford you a most complete service. 


Detroit Plant 


825 West Elizbaeth St. 
Detroit 1, Mich. 


New York Office 
122 East 42nd St., Room 419 
New York 17, New York 


Chicago Office 
222 West Adams St., Room 429 
Chicago 6, Ill. 











WE HAVE NO 
QUARREL 


we WITH THOSE WHO 


SELL FOR LESS— 


THEY KNOW WHAT THEIR 
STUFF IS WORTH! 











AMERICAN GRADED SAND COMPANY 
Chicago 13, Illinois Paterson 4, New Jersey 
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Rosback Perforator At Lawson 


E. P. Lawson Co., New York, were 
hosts to members of the printing in- 
dustry during a three day open house 
in their New York Showrooms, Oct. 
27-29, at which the new Rosback 
Rotary Perforating Machine was 
shown. 

F. C. Roosevelt, Rosback _ sales 
manager, said that this is the first 
time that a combined rotary perfora- 
tor and automatic feeder has been 
available from one manufacturer as 
a single unit. Lawson Series V-65 
Hydraulic Clamp Cutters, Drilling 
Machines, and the 3-Knife Rapid 
Trimmer were also demonstrated. 

In the photo Lester Reiss, (r.) 
eastern sales manager of Lawson, 
looks on while Mr. Roosevelt (l.) 
demonstrates the new Rosback ma- 
chine to an interested guest during 
the open house. 

» 
Machine Builds-In 2600 Books /Hr 


The Dexter Folder Co., Pearl River, 
N. Y. has announced a new Building- 
In machine for continuous operation, 
which processes up to 2600 books per 
hour. Books are fed on edge to the 
Dexter machine as they leave the pre- 
ceding casing-in machine. Opposing 
endless belts sandwich the books be- 
tween them and convey them under 
pressure to the discharge end. The 
hinges of the books travel between 
heated knife edges which dry previ- 
ously applied adhesives. One side of 
the machine adjusts to accommodate 
books of thicknesses. The 


standard machine handles books rang- 


various 


ing in size from %4” to 2-13/16” 
thick and 314” to 9” wide with no 


Modified ma- 


are available for other size 


limitation on height. 
chines 
books. Feed and delivery tables are 
adjustable (one control) to accomo- 


date books of different widths. 
® 


Hugo C. Knudsen Dies 

The owner of the Offset Printing 
Plate Co., Hugo C. Knudsen, died 
Nov. 27 at his home in Stamford, 
Conn., at the age of 79. His com- 
pany was located at 100 Bleecker St., 
New York. He also owned the Knud- 


sen Film Service, in Stamford, which 
he had operated for many years. 
eo 

Litho Chem. Appoints Collister 

W. Stanley Collister has been ap- 
pointed to represent Litho Chemical 
& Supply Co. in the Midwest terri- 
tory, assisting Don Grant, who has 
been the Litho-Kem-Ko midwestern 
representative for the past four years. 
Mr. Collister, who will make his head- 
quarters at 1436 S. Highland Ave., 
Berwyn, Ill., was most recently with 


Harris-Seybold. 





SUPERIOR QUALITY 





plus SPEED 
plus ECONOMY 


a) 





‘@ 


e Easy accessibility to all controls 


Write for Complete Literature and List of Dealers 


KLIMSCH 


Commodore 


DESIGNED FOR 


LARGE SIZE WORK 
AND PROGRESSIVE 
SHOPS 














¢ True automatic focusing 


* Adaptable for quick work with 
small size film 


® Built-in anti-flare curtains in lens 
holder 


e 2 or more different screens can be 
stored and inserted at will 


REPRO GRAPHIC MACHINES, INC. 


180 VARICK ST. 


NEW YORK, N.Y. 


CHelsea 2-5255 
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THIS IS THE “BUSINESS END” OF A BRUSH 


m SERIES 7 FINEST SABLE HAIR gh cae 





Winsor & Newton's It's always good business to use the 
Finest . . . Winsor & Newton's ‘‘Series 7” 
Pure Red Sable Brushes give you high litho 

: strength and. the fine point needed for 
Series retouching. They assure you extreme 
durability, even when used with the 


coarse, powdery pigments applied in opaquing, 


“A LBAT A” 


World's Finest Brush for 
Lithographing and Retouching 


deep-etch staging and touching. Available 
in sizes 000 through 14. 





Californian Distributors: 
SCHWABACHER-FREY (CO.: SAN FRANCISCO- 





MIN 8 YOSNIMA 


Canadian Agents: 
THE HUGHES OWENS CO., LTD., HEAD OFFICE: MONTREAL 





ONE SOLUTION 


The ONE WASH-UP Miracle Liquid! io Mr 
@ Immediately disintegrates ink upon contact. Saves you money y ye 


h-up .. . red “press idle” tine .. . d J Wh lig : 
eulblon = up reaguces press idie me speeds j a od 


@ Eliminates several wash-up solutions. Cleans cleaner . . . faster! y, 


@ SAFE! Will not damage rollers or plates. No harmful, toxic fumes; :G y, | 3 
has a pleasant odor. High flash-point meets safety requirements, ‘ y y VF, 
Z YY YY yy 


GUARANTEED ... OR YOUR MONEY BACK 7 YY, 


Order a gallon can today, only $3.50 . . . try it on your presses. If you are ‘sr 


not completely satisfied, return the unused portion and we will refund OO, 


your money. Available in 1, 5, 30 and 50 gallon containers. i, Za 
- ta a 


oe HAN DSCHY. ¥ 


Manufacturers of Fine Letterpress and Offset 
Printing Inks and Pressroom Supplies 


CHICAGO 7, ILL., 125 SOUTH RACINE AVENUE 


MINNEAPOLIS 15, MINN., 422 S. THIRD ST. INDIANAPOLIS 2, IND., 528 N. FULTON ST. 
ee _ DISTRIBUTORS in All Principal Cities. Write for address of Distributor nearest you. ; 
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New Equipment Installation 





Rutherford Machinery Co. 


Montreal Lithographing Co., Ltd., Mon- 
treal, Canada, Type RMT Precision 
Photo Composing Machine; The McKay 
Press, 709 East Larkin St., Midland, 
Mich., Type RMT Precision Photo Com- 
posing Machine; Universal Printing Co., 
1531 Washington Ave., St. Louis, Mo., 
Precision Photo Composing Machine; 
Ft. Dearborn Lithographing Co., 6035 
West Gross Point Road, Niles, IIll., Pre- 
cision Photo Composing Machine and a 
Plate Whirler. 


American Type Founders, Inc. 


Town Printing Company, Andover, 
Mass., a Mastercraft Camera; Newbury- 
port Press, Inc., Newburyport, Mass., 
Mastercraft Camera; Henry G. Dietz 
Co., Long Island City, N. Y., Master- 
craft Camera; The Print Shop, Paterson, 
N. J., Mastercraft Camera; Techni- 
Graphic, Highland Park, N. J., Master- 
craft Camera; Merrimac Valley Press, 
Haverhill, Mass., has installed a Master- 
craft Camera; Boyhave, Brothers of 
Charity, West Newbury, Mass., Master- 
craft Camera; Imperial Printing Co., 
Inc., Boston, Mastercraft Camera. 

Harvard Printing Co., Orange, N. J., 
has installed a Mastercraft Camera; 
The Rene Press, Townsend, Mass., 
Mastercraft Camera. 

Keane Printing Co., Inc., New York, 
ATF Chief 22 offset press; Business 
Photo Reproduction, New York, L-236 
Mann offset press; Mastercraft Litho & 
Printing, New York, ATF Chief 29 off- 
set press; Artistic Reproductions, Inc., 
New York, ATF Chief 29 offset press; 
Jadean Printers & Litho, New York, 
ATF Chief 22 offset press; Pickwick 
Offset Service, New York, ATF Chief 
29 offset press; Shelton Color Corp., 
Hackensack, N. J., ATF Chief 29 
offset press; Cameo Press, Inc., New 
York, 2 ATF 22 offset presses; The 
Board of Education, City School Dist. 
of L. I., Long Beach, L. I., No. 6 Little 
Giant offset press. 


e 
Harris-Seybold Company 


Allied Label & Lithographing Co., 
Los Angeles, Harris 23 x 30” single- 
color offset press, Model LTW; Pacific 
Mutual Life Insurance Co., Los Angeles, 
Seybold 34” Dynaclamp, full automatic 
clamp cutter, Model CHB; Rapid Litho- 
graphing Co. Los Angeles, Harris 
36 x 48” two-color offset press, Model 
LUE; Richmond Printers, Richmond, Cal., 
Seybold 34’ Dynaclamp, full automatic 
clamp cutter, Model CHB; Lehmann 
Printing & Lithographing Co., San 
Francisco, Harris 23 x 30” single-color 
offset press, Model LTW; The Review 
Corp., Darien, Conn., Harris 23 x 30” 
single-color offset press, Model LTW; 
Modern Printing & Lithographing, Inc., 
Norwalk, Conn., Harris 17%, x 22 ” 
single-color offset press, Model LTV. 

Internal Revenue Service, Wash., 
D. C., Seybold 34’ Dynaclamp, full 
automatic clamp cutter, Model CHB; 
Matthews Printing Co., Gainesville, 
Ga., Seybold 34’ Dynaclamp, full auto- 
matic clamp cutter, Model CHB; Murray 
Printing Co., Newman, Ga.; Seybold 
34” Dynaclamp, full automatic clamp 


cutter, Model CHB; Prim Hosiery, Inc., 
Chester, Ill., Seybold 34’7 Dynaclamp, 
full automatic clamp cutter, Model 
CHB; American Bank Note Co., Chicago, 
Harris 23 x 30” single-color offset press, 
Model LTW; Bruce Offset Co., Chicago, 
Harris 23 x 36” two-color offset press, 
Model LTP; Columbian Lithographing 
Co., Chicago, Harris 23 x 36” two-color 
offset press, Model LTP; Edward Keogh 
Printing Co., Harris 36 x 48” single-color 
offset press, Model LUD; Owl Printing 
Co., Chicago, Harris 23 x 30” single- 
color offset press, Model LTW; Schultz 
Lithographing Co., Chicago, Harris 
521. x 77” two-color offset press, Model 
LTY; The Veritone Corp., Chicago, 
Harris 521, x 77” four-color offset press, 
Model LTZ; Roodhouse Envelope Co., 
Roodhouse, IIl., Harris high speed two- 
color envelope blanker, Model TRA. 


Chain Delivery for Multiliths 

Premier Graining Co., Chicago, is 
now marketing a new chain delivery 
that is said to eliminate delivery 
troubles, wasted time and spoiled pa- 
per traveling chains. A spring mech- 
Grip begins to pull each sheet off the 
blanket by means of automatic grip- 
per traveling chains. A spring mech- 
anism on the gripper bar grips every 
kind of sheet including onion skin, 
newsprint, short grain stock, card 
stock, enamel and Kromekote, pulling 
the complete job into a stack. 




















“Give me NATIONAL carbons 


TRADE-MARK 


every time for true, 
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The term “‘National”’ is a registered trade-mark of Union Carbide and Carbon Corporation 


NATIONAL CARBON COMPANY 
A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N. Y. 
Sales Offices: Atlanta, Chicago, Dallas, Kansas City, Los Angeles, New York, Pittsburgh, San Francisco 
In Canada: Union Carbide Canada Limited, Toronto 


white light.” 


The Hennegan Company 
Cincinnati 2, Ohio 
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Duy Co 
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Are You Interested in the CLEANEST and Most 
Complete PressWashup inthe SHORTEST POSSIBLE TIME? 


Then you will want the International 
Press Cleaner, which time has proven to 


be the best. 


We now manufacture efficient cleaners 

SPECIAL RUBBER WIPER for the following makes of presses — 

ree Harris Offset and Rotary, Miehle Offset 

STSTRENGTN AND RIGIDITY and Rotary, Hoe Tin Decorating, Ebco 
and Webendorfer. 


Leading lithographers, and metal deco- 
rating establishments have made our 
cleaners standard equipment in their 
pressrooms. 













REMOVABLE DRIP PAN 


We are ready and willing to back up our claims with a 30 Day Trial of our 
cleaners. Write and let us know the size and make of your press. 


THE INTERNATIONAL PRESS CLEANER & MFG. CO. 
112 HAMILTON AVENUE CLEVELAND 14, OHIO 



























All Sizes ZINC and 
ALUMINUM PLATES | 


Ungrained-Grained-Regrained 


We Specialize in all sizes 


MULTILITH and DAVIDSON PLATES 


i as 


lithographic Platc ity Cia 


of: menca Inc. 





ce : J ~ | 
35-51 Box Street Tel. EVergreen 9- 4260- 4261 Brooklyn 22, N. Y. 
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LITHO CLUB NEWS 


(Continued from Page 79) 





Heilmann, Harris-Seybold; Edward 
Pastorini, American Type Founders; 
and Harold A. Molz, Capitol Printing 
Ink Co. 

The main ballroom of the Lord Bal- 
timore Hotel will be the scene of the 
Party, Dec. 17, 
Lawrence A. Littman, club president, 
reported. 


Burchard Speaks on Management 

‘*Professional Education for 
Graphic Arts Management,” was the 
title of Kenneth R. Burchard’s talk at 
the Nov. 22 meeting of Washington 
Litho Club. Mr. Burchard is profes- 
sor of Printing Management and 
assistant dean of the Carnegie School 
of Printing Management. Questions 
discussed were: Must I specialize?; 
Would borrowing now for a new 
color unit and photocomposer be 
prudent?; What is our reasonable 
sales market?; and What is a practi- 


annual Christmas 





cal plan for training understudies for 
1956-57? 

Candidates for office who were 
voted on at the meeting include: 
president—David B. Fell, Dept. of the 
Navy, Bureau of Ships; vice president 
—Frank D. Corcoran, Haynes Litho- 
graph Co.; secretary—H. Thomas 
Driver, Batt, Bates and Co., Inc.; and 
treasurer—John J. Laverinie, Hydro- 
graphic Office. 

New members elected to member- 
ship by the board of governors are: 
active—Albert E. Lewis, U. S. Geo- 
detic Survey; Clinton J. Brown, 
Randall Printing Co.; and George H. 
Randall, Randall Printing Co. Asso- 
ciate members recently gaining mem- 
bership are: Robert P. Lennon, Rob- 
erts & Porter, Inc.; Marion A. Read- 
ing, Capitol Offset & Printing Supply 
Co.; and Fred P. Smith, Jr., Rapid 
Roller Co. 


alitele(-li latte, 


Littman Discusses Offset 
Speaker for the November meeting 
was Larry Littman, assistant plant 





superintendent, Lord Baltimore Press, 
Baltimore, Md. 


He discussed some of the problems 
inherent in moving a lithographic 
plant, some considerations in choosing 
and buying new equipment, and plan- 
ning shop layout for most efficient 
use. 


Nominations for officers and board 
members for the 1956 term were 
presented, with the present officers all 
being renominated. Those nominated 
for election to the board of govern- 
ors are: Howard Harke, George 
Reugg, Walter Kaiser, Edward Hart- 
man, Charles Honald, Ir., Edward 
Haug, Richard Knecht, and William 
Taylor, Il. Three active and one 
associate member will be elected from 


this group. 


Following are new members of the 
Litho Club of Philadelphia: Harry 
Shaw, Lithographic Service Co.; John 
A. Eddy, Owens-Illinois Glass Co.; 
Ben J. Wottowicz, and James J. Pro- 
chaska, McCandlish Litho Co.; Joseph 
Krier, W. T. Peck Co.; and Joseph W. 
Strain, Jr.. W. T. Peck Co. 





< | Fs - 


GENERAL 


Investigate these precision built presses 
for high speed Screen Process printing 
and decorating rigid sheets. General 


Decorators combine Production—speed 
plus simplicity — Quality—controlled 


SCREEN PROCESS 






Decorator 


PRESSES—SERIES A 












































> Plastics 
> Plywood 
> Wallboard 











inking and sharp printing—and Versa- 






























































tility—a wide range of work on any 
rigid sheet material. They print on— 


> Metal 

> Glass 

> Ceramics 
> Cardboard 




































































































































































































































































eo 
Model No. A1824 A1836 A2842 

Sheet Size 19x25” 19x37” 28x43” %. 
Speeds Up To 1800 1800 1500 
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Utilizes a new system for high 
speed drying of many inks and 
coatings by greatly accelerated 
evaporation. Large quantities of 
high velocity warm air are blown 
through a perforated plate which 
directs many tiny air jets down 
onto the wet surface, blasting 
away solvent vapors. 


Write for complete information 


GENERAL RESEARCH & SUPPLY CO. 


572 S. Division Avenue 
Grand Rapids 3, Michigan 














NOW! IMMEDIATE DELIVERY 


Buy 
The 
World's 
Finest 
Apochromatic 


Lens... 





TAYLOR - TAYLOR - HOBSON 


Cock 


Engineered for precise COLOR register, where exacting color 
separation jobs demand crisp, true half-tone and line nega- 
tives. The COOKE Lens long highly regarded for its maximum 
covering power—minimum loss of subject contrast—high resolu- 
tion and precision construction . . . Can now at last be sent 
in your choice of focal lengths on our customary 15 day 
FREE TRIAL. Try! Before you Buy! 

13”... Oxl3” ...: 321000. 25”... 10x25”.... 941000 
16”... 12x35”... 2900. «6©S0” . ... 20x80"... 55000 
18”... 13x18” ..... 259.50 36” ...24x36” ... 725.00 

42” to 48” available on order 


Write for Free Lens Bargain Book 


BURKE & JAMES, INC: wovess,cnicoso sus 





A MASTER BUILT STAMP PERFORATOR THAT 
AUTOMATICALLY PERFORATES IN TWO DI- 
RECTIONS IN ONE FEEDING. 


The stream-lined McAdams Stamp and Coupon Perfora- 
tor is a new machine designed and especially built by 
McAdams engineers for the large producers of social 
and industrial stamps — also merchandising credit or 
premium coupons. It maintains perfect registration and 
top speed. 


Write for illustrated bulletin SP-9 


Med 
REMOBILITATION 











JOHN McADAMS & SONS, INC. 
ALBERT BROADMEYER, PRESIDENT 
20-22 KNIGHT STREET *« NORWALK, CONN., U.S.A. 
F ESTABLISHED 1842 

















Operation of the Offset Press 
by Theodore F. Makarius 


A 254-page practical reference book on 
operation of modern offset presses with 
special chapters devoted to paper condi- 
tioning, inks, varnishing, drying, storage 
of plates, and other subjects of interest to 
the offset pressman. An ink Problem 
Reference Chart lists 28 of the more com- 
mon problems, how to identify each, and 
the possible cause and remedy. 

More than 50 pages of case histories 
are given with solution to press problems 
outlined. Eighteen illustrations, some in 
full-color in the chapter on inks, are in- 
cluded. 

Mr. Makarius, who is with Pope & Gray, 
Inc., Clifton, N. J., also is the author of 
ML’s Production Clinic. 

The book is lithographed with a 
flexible, green, leather - like, pebble 
grain cover. $10.00 per copy. 

Modern Lithography 

Box 31, Caldwell, N. J. 

Enclosed is payment. Please send ‘‘Operation of the Offset 
Press."’ 


Name 




















Are YOU ready.... for ’56 


The YEAR of DESTINY . . . for the Graphic Arts? 


The PRINTED sales-message has come into its own . 
it’s the BEST-PAYING advertising dollar. 


. « because 


More money spent on Direct Mail than on Television. 
TWICE as much spent on Direct Mail as on Radio. 
$451,009,000. MORE Direct Mail in 1954 than in 1950. 
(1955 will reveal STILL more and ’56...the sky is the limit) 
$1,374,000.000. spent on Direct Mail in 754. 


Is it any wonder that in three weeks recently, 181 firms ordered 
the NEW “Gold-Mine’ BAUMFOLDER . . . to get the greatest 
possible profit in ’56 of the most profitable printing .. . natural- 
ly, Direct Mail Printing (and it ALL has to be FOLDED... 
and FOLDING is the most profitable of all operations). 


It Cuts. — It Scores. — It Perforates — It Pastes. 
(Will fold . . . paste and trim 6,000 booklets an hour) 


Printing is the ONE INDISPENSABLE INDUSTRY. (Way 
back Charles Dickens eulogized it as such and every thinking 
man knows it). 


Over twenty thousand firms testify the “Gold-Mine’” BAUM- 
FOLDER is the ONE INDISPENSABLE AUTOMATIC in their 
plant. 


It is our pleasure to offer the fabulous NEW MODELS on 
pay-for-itself terms . .. and every size priced at a fraction of 
what you’d expect for the closest-precision-built . . . life-time 
‘‘Gold-Mines.” 


This is the HOUR of DECISION. Won’t you accept one or 
more than one NOW, realizing how MUCH it will COST you 
to try to compete without it, yet costs NOTHING to OWN it, 
because DAILY AND FOR A LIFE-TIME “it puts money IN 
thy purse.” 


RUSSELL ERNEST BAUM, INC. 
615 Chestnut St., Phila. 6, Pa. 


14 x 20 174% x 22% 22 x 28 25 x 38 31 x 46...60 
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Vulcan Appoints Lapierre 


Vulcan Rubber Products division, 
Reeves Brothers, Inc., announce that 
Raymond Lapierre has joined the 
organization, and will represent Vul- 
can for the sale of offset blankets, 
industrial coated fabrics, coverlight, 
gas meter and gas regulator dia- 
phragms in the territory of Michigan, 
Ohio, Western Pennsylvania 
Western New York. 

A native of Montreal, Canada, Mr. 
Lapierre has spent 61% years with 
Chemco Products and Dayton Rub- 
ber Co. 


and 


« 
Negative Sensitized Metal Plate 


A new “one-step” sensitized metal 
offset plate has been introduced by 
the Colitho division, Columbia Rib- 
bon and Carbon Mfg. Co., Inc., Glen 
Cove, Long Island. The developed 
image produced is black, for easier 
and quicker checking, the company 
said. 


« 
Los Angeles Lithographer Dies 
George O. Ernest, founder of 


Ernest Printing & Lithographing Co., 
Los Angeles, died Nov. 10 at his 
home. He was 78. 


DIRECT-IMAGE 


(Continued from Page 49) 








sources. The letterpress printer can 
retain and use all his present man- 
power, equipment, materials, methods 
and know-how. He can practically 
eliminate present make-ready costs, 
which also can involve standing press 
time, and substantially speed up the 
printing of locked forms.” 

“The process is of particular in- 
terest of combination 
the statement continues, “ 


to owners 
shops,” who 
now have letterpress and offset equip- 
ment. It enables the combination op- 
erator to bridge the gap between 
letterpress composition and his offset 
presses faster and for far less cost 
than he now can put reproduction 
proofs and paste-ups through his 
photo-offset department.” 


The new process may be a boon to 
newspaper publishers but what will its 
inception mean to lithographers? From 


"Twas the night before C 


the information rounded up by ML, 
it looks like the direct-image process 
won’t take any business away from 
lithographers. Rather, it will make 
lithographers out of some letterpress 
printers, and no doubt will cause some 
concern among letterpress manufac- 
turers. And, while camera, film, plate 
and chemical suppliers to the litho- 
graphic trade apparently will be shut 
out of this business, it is not expected 
that d-i offset will make any in- 
roads into their existing business. 
The direct image offset process was 


developed under the direction of C. 
Laury Botthof, president of Standard 
Rate & Data Service, Inc., which 
prints 11 publications containing in- 
formation and advertising rates for 
various kinds of periodicals. The 
books, formerly printed letterpress, 
are made up from pages of mixed old 
and new type and photoengravings. 
Expense of worn type, which was 
battered from repeated press runs, 
made SRDS look for an alternate pro- 
cess, 


The d-i offset plates are made of 
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Produetion speeded...guality coatrol improved 


» GT 


TYPE 316 
STAINLESS STEEL 
EQUIPMENT 
for GRAPHIC ARTS 
PROCESSING 
_ (HEAVY DUTY SINKS + TRAYS+ PLATE TROUGHS 


CORROSION-RESISTANT - STRONG: ECONOMICAL 


LEEDAL — the complete line of top quality 
stainless steel processing equipment, all 
scientifically designed for dependable, faster, 
better work and ease of handling plates 

and film — thus assuring dividends in production 
and efficiency in your plant. 


in a complete size range for every requirement 


Not LEEDAL features @ heli-arc welded joints 
o 


@type 316 stainless steel © high lustre satin tinish 
(CUSTOM BUILT EQUIPMENT MADE TO ORDER) 


SEE YOUR SUPPLY HOUSE REPRESENTATIVE OR 
Write today for your free copy of Bulletin L55 


(LEEDAL) stains STEEL PRODUCTS, INC. 


2929 South Halsted Street * Chicago 8, Illinois 

















The Litho Industry 
Prefers 


LITHOGRAPHERS PLATES 


World Famous for 
Superior Quality 


A product of 82 years of experience 


ILLINOIS ZINC COMPANY 


Chicago 32 New York 20 
2959 West 47th Street @ 630 Fifth Avenue 
LAfayette 3-1600 Circle 7-0874 














REMOVES RESIDUAL GLAZE OR EMBOSS- 
ING CAUSED BY COATED OR NEWSPRINT 
TYPE PAPER STOCK—REVIVES WORN 
RUBBER BLANKETS AND ROLLERS 


Amazing new solvent for rejuvenating your 
old rollers and blankets. Insures longer life 


. « » helps to provide sharp reproduction. 
NON-FLAMMABLE Due to fast evaporation there is no harm- 
ful effect on plates from blankets. Eco- 


nomical and simple to use. Send for free 
sample without obligation. 





DEALERS: Write for interesting proposition. 









5331 S$. CICERO ° CHICAGO 32, ILL. 
REliance 5-5100 











Schult 
| DEEP ETCH 
CHEMICALS 


Proved dependable and 
economical in leading 
litho plants for more than 
a decade. You too will 
find it profitable to stand- 
ardize on Schultz Chem- 
cals for all your deep etch 
requirements. 


SCHULTZ 
DEEP ETCH 
CHEMICALS 


1240 W. Morse Ave., Chicago 26, III. 












































MODERN LITHOGRAPHY, December, 1955 


ee 














dry-grained aluminum foil, laminated 
to impregnated card stock, made in 
standard sizes for offset presses. The 
transfer ink must be high-grade and 
must contain no drier. 


Counter-etch 
is recommended for cleaning plates 
before gumming, and an application 
of gum arabic or cellulose gum should 
be applied to protect the impressed 
plates, according to Direct-Image. In 
addition, asphaltum or lacquer is used 
to protect and strengthen printing 
areas for long runs, or for plate stor- 
age, and turpentine is used for wash- 
ing out ink before applying the as- 
phaltum or lacquer. 

It is claimed that the process can 
be used for color work with equal 
effectiveness. 4 


PRICE CUTTING 


(Continued from Page 42) 








of that course of action. The smart 
ones think twice about it. Who is 
so smart that he alone is going to 
get the lion’s share of the business 
on price? It just doesn’t work. 

Good sales methods and a produc- 
tion department that delivers a quality 
product on time are the secrets of 
profitable sales. An up-grading of de- 
livery alone is a powerful stimulant to 
sales because too many printers have 
excuses to offer instead of the com- 
pleted job. 

If more printers would concen- 
trate on keeping delivery promises 
and would produce the job in the de- 
tailed manner desired by the customer, 
their sales would increase much faster 
than by any emphasis on volume sell- 
ing. 

We've heard printers speak of 
“competitive.” Competitive jobs are a 
product of the mind. Every job is 
worthy of a fair profit. The word 
“competitive” is merely an excuse to 
lower a price. Stick by your guns on 
the right price, sell yourself, your 
firm and the results of the job rather 
than the ink on paper, and profits in 
the printing industry will rise against 
the trend. Trends don’t just happen— 
somebody makes ’em. Know who that 


somebody is? ¥ 
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nished me with two examples, based 
on actual records, which show some 
of the savings that can be expected 
through the introduction of advanced 
modern equipment. In Case 1 there 
was a savings of $3,000 per year in 
direct labor alone, and in Case 2 there 


In each case the manufacturer em- 
phasizes that a new attachment, fea- 
ture or mode of operation is not pro- 
ductive in itself but only as a part 
of a team, and that maximum bene- 
fits will be realized only when the 
team is complemented by a 
casting machine. 


line- 


The examples are conservative in 
that they show the savings in direct 
labor only. They perhaps should be 


was a net savings of $43,300, over 


interpreted also in the light of the 
and above depreciation cost of the 


self-interest of the manufacturer. 


new equipment, in direct labor only. Actually, numerous indirect, overhead 





For faster, better wash-ups in 






your pressroom . 


. . USE— 


Kleen 


PRESSROOM 


WASH-UP SOLVENTS 














NOW! .. . you can buy a solven? 
scientifically compounded to do 
the wash-up job you want done. 


Whatever wash-up job you have: rollers, 
offset blankets, type lock-ups, engravings, 
etc., you'll enjoy 4 big advantages with 
DBA KWIK-KLEEN Pressroom Wash-up 
Solvents! 


@ EASY ONE-STEP WASH-UPS 

@ FAST POWERFUL CLEANING ACTION 
@ RAPID EVAPORATION 

@ NON-TOXIC ... SAFE TO USE 





Each of the wash-up jobs mentioned has certain characteristics peculiar 
to itself, therefore the DBA Laboratories have formulated a KWIK-KLEEN 
Wash-up Solvent for each specific job. 


Formula #201B—(Fast) Offset Blanket Cleaner and Conditioner 
Formula #103—(Instant) Offset Blanket Cleaner and Conditioner 
Formula #522—Roller Wash 

Formula #554—Type and Letterpress Wash 


This careful consideration for the job to be 
done insures the best cleaning results pos- 
sible in the shortest period of time. A!l DBA 
Solvents are tested and classified by Under- 
writers’ Laboratories as to fire.hazard. Ask 
your printing supply dealer for full infor- 
mation on DBA KWIK-KLEEN WASH-UP 
SOLVENTS or write direct and ask for circu- 
lar and price list. 















DBA PRODUCTS CO., INC. 


DEERFIELD, ILL. 


DEALER INQUIRIES INVITED 
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gMOOTHE, 
PRINTING 
PERFORMANCE 






METAL 
DECORATING INKS 





with the new 


Developed expressly to meet the toughest require- 
ments of the metal decorating business. e Will not 
bleed or spread— excellent wet compatibility with 
finishing varnish. e Resists high baking tempera- | 
tures — and heat from sterilization processes. e 
Withstands drawing and forming —outstand- 
ing performance even when difficult conditions 
are imposed. e Excellent whites — with 












| NUMBER 


| @ ELIMINATE PICKING and sticking on 
coated and card stock 


e@ PREVENT OFFSET 
exceptional color retention. e Write for © OVERCOME Tackiness in inks or blankets 
samples and details. © BRING ABOUT faster drying 
@ FREE FLOWING consistency in the ink for 
e more even coverage on solids 
- Not to be confused with wax compounds, 
hbersait g seceragmie Ce varnishes or driers. ‘‘EEZY-LITH #10” will 
/ General Printing Ink Company not change the shade of the ink or harm the 
/ 10th Street and 44th Avenue rollers, plate or blanket. ‘iaede 
Long Island City 1, New York 


Offices and Service Plants in Principal Cities 


DIVISIONS OF SUN CHEMICAL CORPORATION 

HORN © HUDSON © WILLEY (paints. maintenance and construction materials, industrial coatings) © WARWICK C¢ O R Pp © 

(textile and industrial chemicals) » WARWICK WAX (refiners of specialty waxes) © RUTHERTORD (lithographic equip- ‘ é 

ment) © SUN SUPPLY (lithographic supplies) © GENERAL PRINTING INK (Sigmund Ullman » Fuchs & Lang * Eagle |MMM ESIS MN a gL 4-Me~) OP (he Col Ol) A 

© American © Kelly © Chemical Color & Supply inks) © MORRILL (news inks) © ELECTRO-TECHNICAL PRODUCTS 
(coatings and plastics) * PIGMENTS DIVISION (pigments for paints, plastics, printing inks of all kirds, 


ROLL-O-GRAPHIC 
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FOR PRECISION 
EXPOSURES 


THE FASTEST, MOST THOROUGH 
AND MOST ECONOMICAL 


OFFSET PRESS WASH 


ea 


YOU CAN CHANGE FROM BLACK TO YELLOW 
OR TRANSPARENT PINK IN ONLY 9 MINUTES 
Rogersol 3-step press wash-up (1) loosens dried ink 
and dirt, (2) cleans’ rollers thoroughly, (3) rinses 
rollers and revitalizes the rubber — IN ONLY 9 
MINUTES for only 25c (after rollers are conditioned 
with Rogersol 1-2-3). 

Send for generous free sample of 

ROGERSOL 1-2-3 Roller and Blanket Wash. 

Dealers: Write for Interesting Proposition. 


The LUXOMETER is an instru- 

ment for integrating light. 

It automatically shortens or 

lengthens the period of 

exposure to compensate for 
light i i 





The LUXOMETER’S exclusive and patented fea- 
tures moke it the only light integrating 
instrument to win the acclaim of Graphic Arts 
authorities all over the world. Its proven su- 
periority is attested by the great number of 
users who have reordered . . . many plonts Ohio 
with a LUXOMETER on each camera, photo 
composing machine and printing frame 

A PARTIAL LIST 
of those who ore now using SIX or more 
LUXOMETERS: 
Alco-Gravure, Hoboken, N. J. . 
Brett Lithographing Co., L. 1, N.Y. . 
Consolidated Lithographing Co., N. Y 
Defense Printing Services, Washington, D. C. 
Graphic Arts, Inc., Phila, Po : 
Joseph Hoover & Sons Co., Phila. Po 
Intaglio Service Corp., N. Y. 
Regensteiner Corp., Chicago, Ill. 
U. S. Govt. Printing Office, Washington, D c 
Western Printing & Litho, Racine, Wis. 
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See your dealer o 


or write for free trial offer 
on lease and purchase plan. 
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HARRY H. ROGERS CO., Inc. 


5331 $. CICERO e CHICAGO 32, ILL 
REliance 5-5100 
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and fringe items such as salvage value 
of the old machine, maintenance and 
repairs, supplies, floor space, insur- 
ance and so forth, not taken into 
account, would tend to make even 
more drastic the savings that can be 
realized through introduction of the 
new methods. These are only two 
examples of the services that our sup- 
pliers are happy to furnish if called 
upon to do so. 

A year ago, I called attention to 
the widespread use of color and the 
very large potential market for short- 
run color printing if production costs 
could be reduced substantially. A 
process developed by Eastman Kodak 
Co. that aimed primarily at filling 
this need was described. And now, 
a year later, we find that this process 
has been further developed by East- 
man and by several other printers. 

Each of the printers investigated 
the potential of the process with re- 
spect to his own market, equipment 
and personnel before making the out- 
lay of capital. At first, the product 
did not seem to be applicable or sale- 
able to their existing work or cus- 
tomers; consequently they set about 
stimulating sales for this low-cost 
color work by hiring an account man 
who had a knowledge of designing 
and merchandising specialized prod- 
ucts. With the establishment of this 
specialization in sales approach, the 
so-called ‘“‘experimentor” sales of the 
low-cost 3-color printing process are 
steadily increasing. Because one firm 
is offering the 3-color separations to 
the trade, you could include the pro- 
duction of a sample job in your inves- 
tigation into the feasibility of using 
this process. 

Other New Markets 

You probably also will want to in- 
vestigate further other new methods 
and machines that I told you about 
last year. Among them are the elec- 
tronic color scanners, phototype- 
setting machines, xerography, flexog- 
graphy, and screen process printing. 
In the meantime, the Research and 
Engineering Council of the Graphic 
Arts Industry, Inc., will, as always, 
keep its members informed of new 
process and further developments as 
they occur. 

I would like to have gone into de- 


tail with respect to the “revolution- 


ary” equipment, methods and changes 
which you may encounter, but the 
more.I study the field, the more I be- 
come convinced that you are being 
affected by an evolutionary and not 
a revolutionary trend. I know of no 
sensational development which will 
obsolete your equipment overnight. 
So far as I know, even the most ad- 
vanced discoveries will integrate 
themselves into our general produc- 
tion processes more or less slowly and 
at a rate which will give progressive 
management an opportunity to keep 
up with the parade. Let this not be 
considered as a suggestion, that you 
sit back at your desk and not worry 
because the process of change may be 
relatively slow. 

It is slow, but the process of change 
is none-the-less occurring. Briefly, 
this means that progressive manage- 
ment has got to devote time to the 
study of changes not only with re- 
spect to things which are more or less 
obvious now but also to the minor 
changes which are occurring every 
year in the various machines which 
you know. Still, the summary of what 
I have to say is—that we have not 
a technological revolution but a tech- 
nological evolution.ye 





QUALITY 


(Continued from Page 65) 





size was helpful in determining pat- 
terns caused by the blanket. “‘B,” on 
the lower right, is a group of seven 
40 percent line tints ranging from 
133 to 500 lines per inch. “C” is a 
group of six halftone gray scales 
ranging from 100 to 265 lines per 
inch. We used both line and halftone 
tints to see if the same types of 
grain in each would produce the same 
graininess in impressions. The halftone 
gray scales also were used to deter- 
mine the change in graininess at dif- 
ferent densities and screen rulings. 
“PD” at the top of the form is a 133 
line halftone image which includes 
fine detail at high and low contrast. 
The LTF Sensitivity Guide on the 
right side center is used to make sure 
that plate exposures are correct. The 
images were put in different posi- 
tions on different test plates. 

With this form, we found that we 


MODERN LITHOGRAPHY, December, 1955 


Never Underestimate the 
Power of the Pressroom! 





“*2M Plates’ uniform 
thickness . . . a real 
time-saver,”’ 


says Fred H. Williams, Jr.,Commercial Print- 
ing and Letter Service, Dallas, Texas. 


Time means money, and in a Dallas 
pressroom, Fred Williams, Jr. finds 
3M Brand Photo Offset Plates save 
time because they are much easier to 
operate than zinc plates. Fred says, 
“3M Pilates’ uniformity in thickness 
makes it unnecessary to check each 
plate put on the cylinder . . . a real 
time-saver!”” When it comes to quality, 
Fred states, “The 3M Plate reproduces 
a sharper halftone dot and runs cleaner 
than a zinc plate!’ For top-notch 
quality, and to save time, do as Fred 
Williams does—make your next run 
on a super-smooth, grainless 3M 
Brand Photo Offset Plate. 


Take the Guesswork out of Presswork 


“3M” Photo 
Offset Plates 


«°° MAIL THIS COUPON TODAY «= 


FREE! / 3 


MINNESOTA MINING & MFG. CO., 
DEPT. DY-125AL, ST. PAUL 6, MINN. 
Please send me, without cost or obligation, a 
valuable Pressman’s Dampener Gauge and 
Pressman’s Guide giving complete informa- 
tion on the use of 3M Plates. 


We have 





presses. Position—______ 


Name. 





Company. 
Address 
City. State. 











"3M" is a registered trademark of Saueta, 
Minnesota Mining & Mfg. Co., St. Paul 6, 
Minn. General Export: 99 Park Ave., New 

York 16, N.Y.In Canada: London, Ont. “Seayeee® 


feet 


129 








DRY OFFSET PLATES 
on MAGNESIUM 


Line & Halftone Combination 
Black & White and Color 
Also Four-Color Process 

All sizes up to 48”x72” on 
025” or .016” Magnesium 


\ 


We also service letterpress printers with 
~* Magnesium printing plates. 16 gauge or 
11 point, blocked or unblocked. 


24-Hour Service e Prices on Request 


Address all inquiries to: 


COLOR PRINTING DIVISION 
of the TRENTON TIMES 


600 Ingham Ave. Trenton 8, N. J. 








CRISP- VELVET- GRAIN 





35 years experience graining plates that 
please both platemaker and pressman 


All sizes ZINC and 
ALUMINUM PLATES 


Ungrained—Grained—Regrained 


WILLY’S 


Plate Graining Corp. 


34-12 10th Street 
Long Island City 6, N. Y. 
Phone RA 8-1526 





Member, Lithographic Plate Grainers Association, Inc. 














Schulte 


DEEP ETCH 
CHEMICALS 


Leading litho plants have 
been standardizing on 
Schultz Chemicals for 
over a decade. 



































SCHULTZ 
DEEP ETCH 
CHEMICALS 


1240 W. Morse Ave., Chicago 26, Ill. 
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ee BVT | HALFTONE SCREENS 











“sy BLACK AND WHITE AND COLOR 
Semcon 17 Ue around the world 
ctetectoe Many standard sizes and lines available 
Teoetecoeae aaah for immediate delivery. 
Safatatatatatat Make your 24” camera do the job of a 
aseececessenes 32” with a set of BM angle screens. 
eretatatatats . A set of 20” x 24” four angle screens will 
Pe ne ne k | tob i 24” 
sennene sens make as large a job in a camera as 
aratatePatatatats will a 23” circular screen in a 32” camera. 
cs IK YOU 
" GRAPHIC its SUPPLIER 
ones ata sts ee eens t 


HALFTONE TINTS 


Your Customers want 
STANDARDIZED BM TINTS 
Keep complete selection on hand at aii times. 
Don't waste valuable camera time making 
tints. 60 to 133 line in 6 tone values. 


Buckbee Mears Co. @ 


SAINT PAUL 1, MINNESOTA 











130 


MODERN LITHOGRAPHY, December, 1955 



























could produce press sheets containing 


all the forms of graininess that we 
had seen in the commercial press 
sheets except graininess due to trap- 
ping on multicolor presses. After ex- 
amining these sheets, several general- 
izations could be made: 

1. For a given type of grain, the 
finer the screen ruling, the stronger 
the impression of graininess. 

2. When more than one type of 
grain is present, each type has its 
own individual influence on graini- 
ness which varies with the screen rul- 
ing. 


3. Graininess increases as the 


amount, size and contrast of the 


grains increase. 

4. Graininess increases as the inte- 
grated or over-all density of an area 
increases. 

§. Grain produces the same graini- 
ness appearance in line tints as it 
does in halftone tints of the same 
screen ruling and density. 

This last generalization was impor- 
tant because we wanted to use line 
tints for our granularity measure- 
ments. Halftone tints are more dif- 
ficult to work with because they pro- 
duce moire patterns in the chart 
made on our recording denitometer. 

When we found that graininess in- 
creases as the integrated density of 
the halftone increases, it became ap- 
parent that there is a relationship or 
a function between graininess and 
density. As yet we have not figured 
out a way to determine this function 
accurately. So, we have limited our 
comparisons of graininess to areas 
having tint values or densities that 
are equal or near equal.ye 


PHOTO CLINIC 


(Continued from Page 67) 








ment contrast), gamma infinity, lati- 
tude, fog, etc. Densitometry is that 
part of sensitometry related solely to 
the measurement of photographic 
densities. A sensitometer is an instru- 
ment for exposing photographic ma- 
terials to light of a known intensity 
and color temperature. It is a device 
by means of which exposure condi- 
tions are standardized and kept con- 
stant. A densitometer is a meter for 
measuring the density, or light-stop- 





ping power of the developed silver 
images. 

Q: From time to time I notice a dif- 
ference between the published filter 
factors and those I have to use in mak- 
ing a set of color separation negatives. 
What is the cause? A.H.S., Boston. 

A. Filter factors are based on the 


spectral transmission of the filter, the 
color temperature of the exposing 
light, the spectral sensitivity of the 
emulsion, the gamma to which the 
individual negatives are developed, and 
the density level at which the filter 
factors are established. If all of these 
factors (which are standardized in the 
laboratory) are duplicated in practice, 
the filter factors should agree. If a 
difference exists between the labora- 
tory and point of use, the filter fact- 
ors must be established for the condi- 
tions existing in the photographic de- 
partment.» 


MARLBORO 


(Continued from Page 46) 








coating of varnish is applied. The in- 
dividual blanks then are die cut and 
supplied flat to the cigarette manu- 
facturing plant. 

The forming, filling and seal- 
ing of the folding carton is per- 
formed on machinery built by the 
Molins Machinery Company, Ltd. of 
London. When public acceptance of 
the Marlboro filters in the handy new 
package went beyond expectations, 
production facilities proved inade- 
quate and Philip Morris had new 
machines brought in from overseas by 
plane. 

The overall project also included 
the development of a companion de- 
sign for 20/200 cartons incorporat- 
ing the red inverted “V” and dis- 
tinctive logotype. The word “new” 
was added in a prominent position to 
emphasize the complete newness of 
the product and its package. The 
cartons also are manufactured by U. 
S. Printing & Lithograph Co. 

“The lithographic process is mak- 
ing many notable contributions to 
the cause of better packaging today 
—of which the Marlboro package is an 
outstanding example,” said H. C. 
Minnich, advertising and sales pro- 
motion manager of U. S. Printing 
and Lithograph Co.y& 
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Stickin Around 


with KLEEN-STIK 


When is a Back NOT a Back? 


When it’s the back of a “FACE- 
STIK” display, of course! This 
newest KLEEN-STIK  develop- 
ment lets you print your custom- 
ers’ P.O.P. material both front and 
back. Sheets are then coated with 
transparent adhesive for easy 
face-to-glass application inside 
store windows, doors, etc. Gives 
you many more profitable jobs to 
sell—such as: 








It’s that simple to identify bowling 
alleys certified by the AMERICAN 
BOWLING CONGRESS — thanks 
to this attractive two-sided ‘‘Face- 
Stik’”’ window emblem. It goes up 
the same easy “‘peel-and-press’”’ way 
as other Kleen-Stik pieces, and the 
clear adhesive holds it tight against 
the glass. This “‘kingpin” piece is 
the work of A. L. TRUEBEN- 
BACH, ABC’s Purchasing Agent in 
Milwaukee. Rich gold-n’-black lith- 
ography by OLSEN PUBLISHING 
CO. (same city), under the eagle eye 
of LES OLSEN. 





The "Gum Parade”’ 


BEECH-NUT PACKING CO., in 
romantic-sounding Canajoharie, 
N.Y., parades its three popular gum 
flavors — Peppermint, Spearmint 
and Mello Fruit—in front of cus- 
tomers’ eyes with these die-cut 
“*Face-Stik’”’ package replicas. They 
catch shoppers ‘“‘coming and going” 
— yet they’re so much easier to put 
up than other types of permanent 
display. This tasty idea originated 
with Beech-Nut . . . snappy produc- 
tion by I. S. BERLIN PRESS, 
Chicago. 


Get your customers into the 
“FACE-STIK” parade! This new 
“double exposure” feature can be 
added to practically any P.O.P. 
material you produce, to make 
mighty fine dealer identification 
signs, trademark and package re- 
productions, etc. Write today for 
complete info and samples! 


KLEEN-STIK PRODUCTS,: INC. 


7300 W. Wilson Ave., Chicago 31, Ill, 
Pioneers in Pressure Sensitives to the Trade! 
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FRESH GUM 


SOLUTION 14° 


Stays fresh! Ideal 
for developing pre-sensitized 
Photo-Offset Plates 


GORDON BARTELS CO. 
RockrForp, ILL. 


Gnas 
DEEP-ETCH 


COATING 


Flows Without Streaks 
Best for fine or grainless plates 


GORDON BARTELS CO. 
RockForp, ILL. 





A-1 USED 
PRESS 
EQUIPMENT 


‘\\ 


Harris 50 x 68% 2/c Model LSG 
Harris 42 x 58 2/c Model LTL 
Mann 35 x 45 Two Color 
E-BC:0; 23 x. 36 

Harris 22 x 34 1/c Model EL 
A.T.F. Chief 17 x 22 


BOX M MODERN LITHOGRAPHY 








“BARTELS, 
ETCH-GUM 


Combines two operations 
Safe! No chromates 
Ask your dealer 


GORDON BARTELS CO. 
Rockrorp, ILt. 
















air brush 


GRUMBACHER 
SPEEDO PAQUE 


FOR NEGATIVES 


© No “feather-edges”’ 
+S e No pinholes @ No streaks 


Never tacky...even in humid weather. 


ONE STROKE COVERING... 
FAST DRYING...OPAQUE 
.--FOR FINE LINE WORK 


Opagues night to the Edge 


Write for Prices & Free Sample 


M. GRUMBACHER— 














Modern Lithography 

Box 31, Caldwell, N. J. 
Send Modern Lithography, starting with the 

current issue, as indicated. 


t 7 
| 
| 
| 
| 
| 
| 
| 1 Y¥r.$3 0 Payment Enclosed [] 
| | 
| 
| 
| 
I | 
| 
| 
| 
| 


2 Yr. $5 1] 
Send a Bill [J 
Foreign Rates Higher (see page 5) 
eee Saks te SE Ae Or 
TUN sossccsshcccckeceacen ee eas en ae ee 5h coat 
Site: OA ae eee ae Zone ........ plate 2. 
Insc hates ms li i Se pa ee ge Arle ci ea sac alse tees le aaa eg 


oe MAKERS OF THE 
FINEST QUALITY COLOR PLATES 
- FOR 


‘OFFSET 
“oLITHOGRAPHY. 





477 W. 33rd St., New York 1, N. Y. 








DRY PLATES 
FILM 
PHOTO CHEMICALS 


Lenses, Contact Screens 
and accessories for the camera 
and darkroom 


K. SCHLANGER 


333 West Van Buren St., Chicago 7, Ill. 
WEbster 7540 











tHE 


Se ko NON 


PHOTO COLOR SEPARATION CO. 
460 PIKE STREET 


CINCINNATI hes OHIO 





MODERN LITHOGRAPHY, December, 1955 




















Clasvitied 


ADVERTISING 


All classified advertisements are charged for at the 
rate of ten cents per word, $2.00 minimum, except 
those of individuals seeking employment, where the 
rate is five cents per word, $1.00 minimum. One 
column ads in a ruled box, $7.50 per column inch. 
Address replies to Classified Advertisements with Box 
mae a of Modern Lithography. Box 31, Cald- 
well, N. J. 





Help Wanted: 





HELP WANTED—Two top-notch crafts- 
men. #1 — a dot etcher capable of 
handling top quality four color jobs. 

2 — a prover to turn out high quality 
proofs of work made by above dot etcher 
and others. Steady work in Union shop 
in up-state New York. Give complete de- 
tails as to age, experience and previous 
connections, Address Box 814, c/o Modern 
Lithography. 





ESTIMATOR — For combination offset, 
letterpress shop located in America’s finest 
city. Want topnotch man interested in 
future with modern, expanding company. 
Straus Printing Co., 1028 E. Washington 
Ave., Madison 3, Wisconsin. 





A-1 PRESSMAN: For operation of Harris 
two-color presses. Must be capable handl- 
ing finest four-color process work. Good 
opportunity in first-class city in Southwest. 
Fine working conditions. Permanent job. 
Give complete details of your experience, 
previous connections, earning, and refer- 
ences. Reply will be held in strict con- 
fidence. Address Box 812, c/o Modern 
Lithography 





TOP NOTCH LITHO ARTIST, needed 
in Miami, Florida. Permanent. Address 
Box 811, c/o Modern Lithography. 


MEN WANTED—POSITIONS OPEN 


Production Manager—Litho N.Y.C. $15,000 
Chief Industrial} Engineer—Age 30-40 — 
ods & standards, paper converting & graph- 

ic arts experience MIDWEST $12,000 
Industrial mean Trainee 
DWEST $4,700-5,200 
Foreman—Offset pain N.Y.C. $10,000 
Foreman—Composing Room “— $6,000 
Accountants—Gen’l & cost, 
yrs. exp. MI pWwEST- 34. 700-5,200 
Chief Sales Correspondent MIDWEST $8,000 
Estimator—Offset- es 
MIDWEST $6,000-7,000 
Lettershop Mor.—Direct Mail 
East $5,000-7,000 
WANTED: Cameramen, platemakers, strippers, 
pressmen, compositors, proofreaders, mono- 
type, folder operators, binderymen, etc. 
Offset pressmen in high demand. 
GRAPHIC ARTS EMPLOYMENT SERVICE 
Helen M. Winters, Mer. 
Dept. M-12, 307 E. 4th - 
Cincinnati 2, Ohio 
List Your pens Application With 











DEALERS WANTED — Billbeoks, Busi- 
ness Forms, Envelopes. Modern Litho, Box 
502, Great Neck, New York. Free Catalog. 


OFFSET PRESSMAN for 22 x 34 EBCO. 
First class man to be responsible for small 
offset department in combination shop. 
Top salary, plus profit-sharing for first 
class man, Address Box 816, c/o Modern 
Lithography. 








WANTED: Combination stripper and dot 
etcher for one of the South’s largest litho 
plants. Address Box 818, c/o Modern 
Lithography. 





Situations Wanted: 





TOP-NOTCH CRAFTSMAN SEEKS 
POSITION AS FOREMAN: Experienced 
cameraman (from a simple line shot to 
the finest of color work, masking, method), 
knowledge dot etching; crackerjack strip- 
per; knowledge of any platemaking pro- 
cedure . . . Well known, 25 years in the 
trade; correspondence invited . . . Ad- 


dress Box 810, c/o Modern Lithography. 





STORE NEGATIVES AND 
ARTWORK 
Steel Cabinets - Priced Lew IS 


Write for Catalog 


FOSTER MANUFACTURING COMPANY 
13th and Cherry Sts. Phila. 7, Pa. 











HERBERT P. PASCHEL 
Graphic Arts Consultant 


Methods Analysis tape Trane 
Color Correction 
Systems 


118 East 28th St.—New York 16, N. Y. 
MUrray Hill 6-5566 


Trouble-Shooting 





TECHNICAL SPECIALIST: With out- 
standing record of achievement as techni- 
cal advisor. A unique background of 
practical experience in lithographic pro- 
duction, trouble-shooting and _ tradetrain- 
ing. Interested in responsible position with 
progressive plant involving technical sup- 
ervision and in-plant training. Would also 
consider commensurate position with sup- 
plier or equipment manufacturer. Ad- 
dress Box 808, c/o Modern Lithography. 





WANTED: A progressive Lithographer 
who is looking for a technical specialist 
to assume responsibility for plant improve- 
ment in methods, standards and control, 
with emphasis on color. Box 809, c/o 
Modern Lithography. 





EXPERIENCED LITHOGRAPHER 
wants to sell Litho equipment, chemicals, 
ink or other supplies for the trade. Have 
past experience and well trained in that 
field. Prefer S. E. territory. Address Box 
817, c/o Modern Lithography. 





SALESMEN 
LITHOGRAPHIC SUPPLIES 
Expanding sales program has provided openings 
with unusual opportunities for aggressive, exper- 

ienced salesmen. 

Openings available in Chicago, Cleveland and 
New York. 

Salary, expenses and bonus. 

Experience in lithographic industry, and with 
supplies, preferred. Should be presently active in 
lithograph and widely acquainted with the trade 
in area in which he will operate. 

Age 30-45. 

Should be of potential management calibre. 

Replies he!d strictly confidential—State age, 
qualifications. 

J. P. MATHER, SUN SUPPLY CO. 

Division of SUN CHEMICAL CORP. 

10th St. and 44th Ave., LI City 1, N. Y. 




















PATCHING 
EYELETTING 
WIRING 


STRINGING 


FOR THE TRADE 


Prop STANDARD TAG CL 


MILLION © ed 
TAGS IN 
STOCK 












ESTABLISHED 1925 
65 DUANE ST., NEW YORK 7, N. Y. 


WOrth 2-3296 








22 x 28 Rutherford Offset Proving Press 
34 x 36 Hall Offset Proving Press 


37 x 52 Wagner Positive Pressure Offset 
Proving Press with motor drive 


90” Lorenz Photo-Gelatine Whirler 
3-Roller Ink Mill Rolls 8” x 22” 
Lineup Tables 
Hall Presses and Parts, Graining Machines 
New Dufa Offset Proving Presses 


THOMAS W. HALL CO. 


STAMFORD, CONN. 











EVA 


the RELIABLE Supplier 
to the Lithographer 
for SERVICE call BRyant 9:8480 


EASTERN GRAPHIC ARTS SUPPLY CO. 
254 W. 31st STREET a N. Y. C. 
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You need the best! 


The best plates produce the best printing. Expert 
offset plate graining saves you money in the long 
run by permitting quality work and smooth press 
performance. The skill and experience of ALJEN 
SERVICE assures the best. Careful and competent 
handling of your plate problems. Zinc or alumi- 
num plates, any size. 


ALJEN ASSOCIATES 


1215 Primrose Street Cincinnati 23, Ohio 











Efficiency Approved 
A Film 
Scribing Tool 


scientifically 
designed for 






te ei a 
ee >, 
eerie et 

Bie a a " 


% 


Ruling Negatives’ Ex 


Litho Ruled Forms - QUICKER - EASIER - BETTER 


* Perfect uniformity of rules — no film spoilage. 
* 6 cutting heads in set: 4 for single rules from hairline to 1-point 
rules; 2 cutting heads for double rules. 


A postcard will bring descriptive literature 


7 
if Geriber C eeiaheen 
729 East 4th St. é L ey 








FOR 
FINEST 
LITHOGRAPHY 


Lithograin assures you 
careful and competent handling of all your | 
graining and regraining requirements. It also | 
features “Cronak” processing of zinc plates 
which gives cleaner and longer press runs. Zinc 
and aluminum offset plates supplied in all sizes. 








DULUTH , MINNESOTA 


OFFSET PLATES 


Surface, Deep-Etch and Copper Plates 


STEP & REPEAT OFFSET PLATES 
UP to 35” x 45” 


MULTIPLE LINE & HALFTONE NEGATIVES 
FOR THE TRADE 
We Operate No Presses 


Graphic Arts 


Service Company 
390 Orange Si., S.W. 








ATLANTA, GA 








PHONE: CYpress 5934 











ALUM-O.-LITH PLATES 


PRE-SENSITIZED — USE BOTH SIDES 
WANT A DEMONSTRATION? 


CALL OR WRITE 


E. T. SULLEBARGER CO. 


114 LIBERTY ST., NEW YORK (6) 
Phone: BEekman 3-9234 


PLATE MAKING EQUIPMENT AND SUPPLIES 








Beats all for better printing ! 


20/20 OVERPRINT VARNISH 
Homogenized, non-yellowing and 
crystal-clear. Fully scratch-resistant. 
Letterpress and litho. 







MAKES GOOD 
} $ BETTER! 







GLAZCOTE INK CONDITIONER* 


Makes all inks tougher, glossier and 
highly resistant to scratches. Letter- 


eee ee press and litho. 
AL KE 


: Vio et 
MERS. OF “33” AND “0-33” INK CONDITIONERS 
Cntal. COMPOUNDING Co. 


1720 North Damen Avenue Chicago 47, Illinois 
EXPORT: Guiterman Co., Inc., New York 4 * CANADA: Canadian Fine Color Co., Ltd., Toronto 








Ww-D.WILSON 


PRINTING INK COMPANY LTD. 


LITHOGRAPHY 


1865 


5-38 46th AVE., LONG ISLAND CITY, N. Y. 
TEL.: STILLWELL 4-8432 











Call UNIFORM 


for superior 


PLATE GRAINING 


Our service designed to meet 
your most exdcting requirements. 
ZINC PLATES — ALUMINUM PLATES 
Ungrained — Grained — Regraining 


UNIFORM GRAINING CORP. 


648 N. Western Ave. Chicago 12, Ill. 
HUMBOLT 6-5512 
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Situations Wanted: 





RELIABLE CAMERMAN - STRIPPER: 
desires position with progressive firm with 
chance to learn color. Eight years in the 
graphic arts, graduate photo school. North- 
east section preferred. Correspondence in- 
vited. Address Box 813, c/o Modern Litho- 
graphy. 





For Sale: 





FOR SALE: — 1-Rollfed Offset Press, 
takes roll up to 26” wide with 17 3/8 cut- 
off, both sheet and rewind delivery. 1- 
Headliner with 16 masters. 1-22x28 Baum 
#322 Folder, new in 1953. Knight Press, 
4 N. Broadway, Baltimore 31, Md. Eas. 
7-4444. 





FOR SALE: 84-inch Seybold Paper Cut- 
ter with automatic spacer and AC motor 
equipment. Can be seen running. Address 
Box 815, c/o Modern Lithography. 





FOR SALE—One used Levy 38” 133-line 
Circular screen and holder, Also for im- 
mediate delivery one new Levy 37” Cir- 
cular 133-line screen. General Plate Mak- 
ers Supply Co., 5441 North Kedzie Ave., 
Chicago 25, IIl. 





FOR SALE: Rutherford 26 x 36 offset 
press. Prints on heavy board, vinyl, metal. 
Good condition. Can be seen operating 
$5,500.00. Phone A. Russ, Ha. 4-7616, 
New York. 





FOR SALE: 1 Harris S7L, 35x45 single 
color offset press, pile delivery, reloading 
feeder, extra set ink and dampner rollers 
AC electrical equipment—good condition 
—need space for new equipment. Address 
Box 819, c/o Modern Lithography. 





FOR SALE: Big Chief Webendorfer — 
2066 & 1250 Multilith Rebuilt—Price to 
sell. Terms arranged. Foster 
Equipment Company, 13th & 
Streets, Phila., Pa. 


Printing 
Cherry 





FOR SALE: Flat and Artwork cabinets. 
All sizes. Write for literature. Foster 
Manufacturing Company, 13th & Cherry 
Streets, Phila., Pa. 


FOR SALE: 2-Modern Christensen Con- 
tinuous Roll Type Feeders. Sizes 42x56 
and 48x70. Guaranteed A-1 condition. 
Fort Dearborn Lithograph Company, 6035 
W. Gross Point Road, Chicago 31, Illinois. 





Miscellaneous: 





WANTED TO PURCHASE: 40” or 48” 
Darkroom cameras. Step and repeat ma- 
chine (Rutherford) 42-59-76. Vertical 
Whirler 59” or 76”. Proof Press Directo- 
plate, Valette or Rutherford. Sizes 22x28, 
59” or 76”. Circular Screen 133 line and 
150 line, sizes 234%, 31%, 36, 40”, 48”. 
Prescision Photo Equipment Co., Inc., 1151 





W. Grand Ave., Chicago 22, Illinois. 
Taylor 9-9157. 

Help Wanted: 

EXPERIENCED LITHOGRAPHIC 


SUPPLY SALESMEN to represent manu- 
facturer, calling upon dealer-distributor 
outlets in North Central or New England 
States. Salary plus and expenses. Address 
Box 820, c/o Modern Lithography. 





Moore Honors Veteran Employees 

Ninety-seven employees of Moore 
Business Forms, Inc., who observed 
service anniversaries during the year, 
were honored by the company at the 
Old Timers Club dinner in Niagara 
Falls, N. Y., last month. The highest 
award, a 45-year diamond service pin, 
was presented to John E. Warne, a 
foreman at the Highland Avenue 
plant. He joined the organization on 
Sept. 29, 1910 as a pressman at the 
plant which was then the American 
Sales Book Co., factory. 


RIT Offers 3-Color Course 


Rochester Institute of Technology 
is offering one-week courses in camera 
and press techniques for short-run 
three-color printing. 





Graphic Opens Boston Office 


Graphic Supply, 
Inc. New York, 
opened a New Eng- 
land area branch 
office at 144 Oliver 
St., Boston, Nov. 21, 
under the name of 
Graphic Supply 
Corp., with Edwin 
L. Edwards as man- 
ager, it was an- 
nounced by Ben 


Tankel, president. 
The office will carry a complete line 
of copper, zinc, magnesium, and 3-M 


plates, and general supplies for the 
lithographic, engraving, and _ other 
graphic arts trades. 


* 
POPAI Exhibit Scheduled 

The 10th annual Symposium and 
Exhibit of the Point-of-Purchase Ad- 
vertising Institute will be held April 
10, 11 and 12, 1956 at the Hotel 
Sheraton-Astor, New York. The ex- 
hibit will have over 100 booths fea- 
turing the latest in all types of in- 
store and window displays, including 
lithographed signs, plastics, metals, 
silk screen, decals, etc. Carl Bergmann 
of Palmer Associates, New York, is 
chairman of the symposium. Over 
15,000 are expected to attend. 

Norton B. Jackson, executive direc- 
tor of POPAI, announces availability 
of a new associate-type membership 
in the Institute. The new type mem- 
bership, available at $100 a year, is 
open to companies and individuals. 

* 

3 M Advances James Regal 

James E. Regal has just been made 
sales manager of distributor trades, 
printing products division, by Min- 
nesota Mining & Manufacturing Co., 
St. Paul. He will be responsible for 
dealer and distributor sales of litho- 
graphic plates and “SPHEREKOTE” 
Brand products. He will headquarter 











in St. Paul. 
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CHICcCAGo LiTH 


33 YEARS OF OFFSET PLATE MAKING AND PLATE GRAINING 


PLATE 





TELEPHONE 
STate 2-8S90 





214-216 NortH Cuntow Street,CHICAGO (6) 


GRAINING Co. 


INCORPORATED 


\OMPLETE OFFSET PLATE JERVICE 
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e first in circulation 








e first in advertising 





| e first in readership 


If your primary interest is the sale of ink, paper, machinery or other supplies to the lithographic 


market, Modern Lithography is your logical No. 1 advertising medium. Its A.B.C. audited 





circulation can carry your advertising message to top executives of the industry at minimum cost. 


P.O. BOX 31 CALDWELL, N. J. 
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ITHOGRAPHERS National 
Association is going all out to 


make its very popular annual awards 
competition and exhibit as fair and 
representative as possible. In line with 
this intent, LNA last month changed 
the awards setup so that in place of 
the former first, second, third awards 
and honorable mentions, six award 
certificates of equal merit and distinc- 
tion will be given in each of the 45 
classifications of lithographed material. 


There have been some _ other 
changes. For instance, the category, 
“Direct Mail Advertising,” has been 
redesignated “Direct Mail and Sales 


” 


Service Literature,” and a sub-classi- 
fication, ““A-7 Miscellaneous—Envel- 
ope Inserts, etc.,” has been added as 
a catch-all for small pieces of direct 
mail not included in other divisions. 

Screen process also is coming in 
for recognition in the sixth com- 
petition, Because many lithograph- 
ers are employing silk screen in 
conjunction with  decalcomania 
printing, the committee will accept 
entries in this category which con- 
sist of 50 percent litho and 50 per- 
cent silk screen, 


The final change is that all metal 
decorated entries must be submitted 
in flat sheet form. Early next year the 
committee will distribute the an- 
nouncement brochure and entry blanks 
for the competition. 

ml 

By now, most graphic arts groups 
have completed plans for the annual 
Printing Week observance Jan. 15-21. 
Speakers have been lined up, displays 
planned, proclamations signed, and 
pictures and bumper strips distrib- 
uted. The Printing Week committee 
has a challenging job each year, try- 
ing to exhort graphic arts groups on 
to bigger and better celebrations. 
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graphic arts, judging from the plans 
we have seen from various parts of 
the United States. Speeches will pay 
tribute to his deeds and wreath laying 
ceremonies will follow. 


ml 





Incidentally, the beauty experts 
on the PW committee have done a 
commendable job in selecting pretty 
Joanne Dru, of Warner Brothers, 
to reign as queen of the week-long 


This year, the committee has planned 
observance. 


separate days in recognition of each 
of the major graphic arts branches— ow 
lithography, letterpress and __ silk Any of you New York lithograph- 
ers need a new fedora? Now’s your 
chance. The Young Lithographers 
2 peed F Association is offering a $20 hat to 
Special emphasis will be on Frank- the man who brings in most new 
lin and his part in the history of the |= members by March 14. 


screen—which should stimulate some 
new interest. 
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Best Wishes 
and 
Season's Greetings 


from 


MODERN LITHOGRAPHY 


Box 31 Caldwell, N, J. 
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Member, Audit Bureau of Circulations 
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0 ¢ eee This basket will soon be carrying a 


Photo by Edw. Wilson 


MM /ef COATED 


THE MARTIN CANTINE COMPANY 


Specialists in Coated Paper since 1888 


Saugerties, N. Y. and New York City 
In San Francisco and Los Angeles—Wylie & Davis 


fine crop of produce safely to market. 
You, too, can safely and surely reach 
your market with advertising produced 
on Coated Papers from Cantine’s. 
Highly uniform, easy and convenient 
to run, brush-coated, Cantine’s takes 
the finest halftone printing by either 
letterpress or offset. Specify Cantine’s. 


Sold by leading paper merchants. 


LETTERPRESS 
Hi-Arts 

Ashokan 

M-C Folding Book 
M-C Folding Cover 
Zena 

Catskill 
Velvetone 
Softone 

Esopus Tints 
Esopus Postcard. 


OFFSET- LITHO 
Hi-Arts Litho C.1S. 
Zenagloss C.2S. 
Zenagloss Cover C.2S. 
Lithogloss C.1S. 
Catskill Litho C.1S. 
Catskill Offset C.2S. 
Esopus Postcard C.2S. 
Esopus Tints 


PAPERS 









COMPANY 


Ail-metal construction assures 
parallelism, minimizes vibration 


With the new Robertson Comet, you get 
easier, faster, and more accurate camera 
operation. Its all-metal construction pro- 
vides excellent rigidity. A new concept in 
track design combines a one-piece steel 
tube with the more conventional bi-rail 
track, integrally welded to tubular cross 
members. Result: parallelism and vibra- 
tion-free operation. 


Harris-Seybold Company 
| Special Products Division 
4510 East 71st Street 

Cleveland 5, Ohio 


Please send complete 
Special Products Catalog 
Also, information 

about Robertson Cameras 
Dial-a-Plate Exposure 
Frame 

Macbeth Arc Lamps 


= 

















NEW STREAMLINED ROBERTSON 
IS EASIER, FASTER, MORE ACCURATE 
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‘COMET 


New vacuum film holder permits 
either vertical or horizontal film loading 
(made possible by a unique swinging-door 
mechanism). A full-sized ground glass, 
mounted in a second door mechanism, 
swings in and out of position. This elimi- 
nates the need of removing either ground 
glass or film holder when not in use, since 
both doors remain on the Robertson camera 
at all times. 


Focusing is accomplished by an accurate 
manual drive coupled with a gallery scaling 
system. Both vertical and horizontal lens- 
board movements are controlled electrically 
from the darkroom. A color corrected, 
Goerz ‘‘Red Dot’? Artar lens and the 
Robertson Manual Iris Diaphragm Con- 
trol can be mounted on the lens board. 


30 x 40” full-vision, glass-covered, copy 
board tilts into horizontal loading position. 
It also rotates for use with an optional pre- 
cision positive holder. 

Robertson Comet cameras are available 
in both 24” and 31” models. Call your 
Harris-Seybold representative for com- 
plete information. Or, mail the coupon to 
Harris-Seybold Company, 4510 East 71st 
Street, Cleveland 5, Ohio. 
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New high-speed Dial-a-Plate 
makes plates automatically 


The new Robertson Dial-a-Plate printer 
gives you a precisely exposed plate every 
time, faster than any other unit. Just set 
the dial. The exclusive “electronic eye” 
takes over, automatically controlling the 
amount of light reaching the plate. 


High-speed enclosed light source is 
matched to the presensitized plate emul- 
sion. New-style reflector gathers and directs 
usable light rays to build exposure speed 
over entire plate area, minimizing under- 
cutting and halation. 


Two sizes available: 10 x 16” and 
20 x 24” usable area. 











Get steady, uniform light 
with Macbeth arc lamps 


Regardless of power fluctuations, you get 
constant, steady light with Macbeth are 
lamps. (Both intensity and color are’ con- 
stant.) Neither drafts nor carbon impuri- 
ties affect these lamps. Every exposure is 
the same. 

Steady light of tremendous intensity 
brings out tiny details in the darkest por- 
tion of the copy. Instantaneous strike and 
control features assure fast exposures. 
Available models include electronic 
motor-controlled types, solenoid types, 
single and double-decker sets. 





CYCOIE speciAL PRODUCTS 


SEYBOLD 





DIVISION 


Products for Plate Room, Camera Room, 


i Composing Room, Press Room and Bindery Use 














